the  Boston  Opera 


Company. 


The  Boston  Symphony  Orchestra  has 


long  been  one  of  the  best  in  the  world. 


It  is  now  one  of  the  most  unique, 


as  well,  thanks  to  a  certain 


conduttor. 


The  Boston  Ballet’s  annual  pnxluction  of 


the  Nutcracker  is  a  Christmas  tradition. 


Arthur  Fiedler,  The  Boston  Pops  and  the 


pop  of  Champagne  bottles;  togetherness 


always  makes  beautiful  music. 


January  29,  1977 
Fifty  cents 


Boston  is  a  great  town.  And  it’s  our  town. 

®he  ^ojs^ton  (globe 

Have  you  seen  The  Globe  Uxlay? 


Boston  has  at  least  two  great  museums. 
The  Gardner  and  the  Museum  of  Fine  Arts. 


More  new  theatrical  pro¬ 
ductions  open  in  Boston 
during  an  average  year 
than  in  any  city  outside  of 
New  York. 


What  the  Museum  of  Fine 
Arts  and  The  Gardner  are 
to  Rembrandt  and  Sargent, 
The  Institute  of  Contem¬ 
porary  Art  is  to  Rauschen¬ 
berg  and  Oldenburg. 
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We  think  Christmas  Day  was  made  a  little 
merrier  for  more  than  1,600  people  in  the 
Albany  area  who  were  recipients  of  more  than 
S68,000  from  The  1976  Times-Lnion  Christ* 
mas  Fund  for  Needy  Old  People. 

In  nineteen  years.  The  Christmas  Fund  has 
collected  and  distributed  more  than  8500,000 
to  many  people  who  have  come  to  count  on 
their  check  as  a  source  of  holiday  joy. 


The  Times-Union  Christmas  Fund  for  Needy 
Old  People  is  just  one  of  many  ways  that  we 
show  people  in  the  Albany  area  that  we  care. 


Capital  Newspapers  Group  •  Albany,  N.  Y. 

Morning  and  Sunday  Times  Union  •  Evening  Knickerbocker  News 


Ad  created  bv  Palazzo  &  Associates  NY. 


Wien  Sydney  Oman* 
described  a  Leo, 
over 2000 excited 
lions  wrote  letters... 


Now  that’s  what  you  call  an  astrologer!  Just  one  of  his  horoscope  columns 
portraying  folks  born  under  the  sign  of  Leo  brought  in  more  than  2000  responses 
from  all  parts  of  the  country. 

Sydney  Omarr’s  columns  are  fascinating.  Naturally.  He  was  a  newscaster  and 
reporter  before  becoming  a  savant  of  the  stars.  Time  magazine  called 
him  “astrology’s  most  skillful  public  protagonist.”  And  his  astro 
logical  forecasts  are  amazingly  accurate.  Even  Bette  Davis 
says  so. 

The  columns  are  irresistible  to  young  and  old  because  they 
talk  of  the  quirks  of  famous  people  who  share  the  zodiacal 
sign  with  the  reader.  Editors  and  publishers  testify  to  the 
column’s  vast  following.  He  regularly  appears  on  the  Merv 
Griffin  Show. 

So  if  you  don’t  already  subscribe  to  the  most 
honored  astrologer  in  the  field  for 
discerning  horoscopes,  lively  wTiting 
and  sheer  entertainment,  start  now. 

Sydney  Omarr’s  Astrological  Fore 
casts  are  available  sev^en  days 
a  week. 

More  from  the  wonderful . . . 


Thomas  B.  Dorsey,  Director  and  Editor 
Times  Mirror  Square,  Los  Angeles, 
California  90053  (213)  625-2345, 

Toll  Free  (800)  421-8266 
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Mr.  ROTO-SCREEN  here  to  tell  you  I’ve 
been  thrilled  with  1976.  But  1977  will  be 
a  banner  year  for  ROTO-SCREEN,  the 
dampener  for  DiLitho. 


Why?  Because  interest  in  me  has 
grown  so  much  that  Inland  has  opened 
up  a  branch  office  in  England.  Inland 
and  I  are  proud  to  announce  Mr.  Peter 
Cross  as  our  manager  of  operations  in 
UK,  Eire,  Scandanavian  and  European 
countries.  Peter  will  provide  his  cus¬ 
tomers  with  the  same  efficiency,  effec¬ 
tiveness  and  excellence  that  Inland  is 
noted  for.  1977,  we  welcome  you. 


DiLitho — registered  trademark  of  ANPA/RI 


NEWSPAPER  MACHINERY  CORP. 


105th  Street  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  66215  'Telephone  (913)  492-9050 


I 


FEBRUARY 

MARCH 

APRIL 

1  2  3  4  5 

6  7  8  9  10  11  12 
13  14  15  16  17  18  19 
20  21  22  23  24  25  26 
27  28  29  30  31 

1  2 

3  4  5  6  7  8  9 
10  11  12  13  14  15  16 
17  18  19  20  21  22  23 
24  25  26  27  28  29  30 

FEBRUARY 

2- 6— California  Newspaper  Publishers  Association,  St.  Francis  Hotel,  San 

Francisco. 

3- 5 — International  Circulation  Managers  Association  Legal  Symposium, 

Sheraton  Hotel,  Dallas,  Tex. 

3-6 — California  Newspaper  Publishers  Association,  Hotel  St.  Francis,  San 
Francisco. 

10-12 — Ohio  Newspapers  Association,  Sheraton-Columbus  Motor  Hotel, 
Columbus. 

12-13 — Southern  Classified  Advertising  Managers  Association  telephone 
sales  conference,  Tallahassee  Hilton,  Tallahassee,  Florida. 

12- 16 — Southern  Classified  Managers  Association,  Tallahassee  Hilton, 

Florida. 

13- 16 — ANPA/NPRA  Personnel  Workshop,  Doubletree  Inn,  Scottsdale, 

Arizona. 

17-19 — New  Englarxl  Association  of  Circulation  Executives,  Boston  Mar¬ 
riott,  Newton,  Mass. 

17- 20— Maryland-Delaware-D.C.  Press  Association,  Hunt  Valley  Inn,  Hunt 

Valley,  Maryland. 

18- 19 — Oklahoma  Press  Association,  Oklahoma  City. 

20-22 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

24-26 — Georgia  Press  Association  Press  Institute,  Athens. 

24- 26 — South  Carolina  Press  Association,  Columbia. 

25 —  North  Carolina  Farm  Press,  Radio  and  Television  Institute, 
Sheraton-Crabtree  Motor  Inn,  Raleigh. 

25-26— Women  in  Communications,  Inc. — Region  4,  Hilton  Inn,  Austin, 
Texas. 

25-27 — Mississippi  Valley  Classified  Advertising  Managers  Association 
and  National  Telephone  Supervisors,  Pick-Congress  Hotel,  Chicago, 
III. 

27-March  1 — ^Texas  Daily  Newspaper  Association,  Fairmount  Hotel,  Dal¬ 
las,  Tex. 

27-March  1 — New  York  State  Publishers  Association,  Marriott  Inn, 
Rochester,  N.Y. 

27- March  5 — ANPA/INPA  Marketing  The  Total  Newspaper  Seminar,  Harri¬ 

son  Conference  Center,  Glen  Cove,  N.Y. 

28- March  1 — New  England  Newspapers  Advertising  Executives  Associa¬ 

tion,  Howard  Johnson  57  Motel,  Boston. 

MARCH 

2- 4 — Newspaper  Advertising  Co-operative  Network  Seminar,  Granada 

Royale,  Phoenix,  Arizona. 

3- 4 — Hendrix  Users  Group,  Le  Downtowner  Du  Vieux  Carre,  New  Orleans, 

La. 

3-5 — Pennsylvania  Newspaper  Publishers'  Association  and  Pennsylvania 
Society  of  Newspaper  Editors  Seminar,  Sheraton-Harrisburg  Inn, 
Harrisburg,  Pa. 

3-6 — New  York  Press  Association,  The  Americana,  Albany,  N.Y. 

6-10 — Pennsylvania  Newspaper  Publishers  Association  Foundation  Press 
Institute  Reporters  Training  Seminar,  Holiday  Inn  Town,  Harrisburg, 
Pa. 

11-13 — Alabama  Press  Association,  Huntsville  Hilton,  Huntsville,  Ala. 
13-15— Southern  Newspaper  Publishers  Association  Production  Confer¬ 
ence,  Atlanta.  Ga.  (For  members  only.) 

16-19 — Government  Affairs  Conference,  National  Newspaper  Association, 
Hyatt  Regency,  Washington,  D.C. 

18-19 — Louisiana  and  Mississippi  press  Associations  joint  clinic.  Lake 
Charles,  La. 

18-21 — Mid-West  Circulation  Managers  Association,  Sheraton  Skyline 
'East,  Tulsa,  Okla. 

21-22 — National  News  Council,  regional  meeting,  Drake  University,  Des 
Moines,  Iowa. 

21-25 — Penney-Missouri  Newspaper  Awards  Workshop,  University  of 
Missouri,  Columbia.  Missouri 

24- 25 — Pacific  Northwest  Newspaper  Association,  Benson  Hotel,  Port¬ 

land,  Oregon. 

25- 27 — Central  State's  Circulation  Managers  Association,  Marriott,  Lin¬ 

colnshire,  III. 

25-27 — Northwest  Mechanical  Conference,  Radisson  South  Hotel, 
Bloomington,  Minn. 
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ne  surj  aasning  upon  tne  rocKy  snore  souna 
I  cacopkonv  in  tlie  cjisaDoeanno  niolit. 


a  cacophony  in  the  disappearing  night. 

A  lone  gull  swooped,  a  cackling  reminder  to  tke  angry  s 
Tlirougn  tlie  mist  tkat  crept  along  tke  edge  o  ■  tke 
dr  ■  •,  two  igures  moved  eerily  toward  a  climactic  con  rontation. 

A  sliver  O’  moonligkt  katked  tkeir  jaces  as  ke  reacked 
out  and  swept  ker  up  ihto  kis  emkrace. 

And  wiln  ike  passion  oorn  o|^ centuries  ne  wnisperea, 
“Did  you  know  tkat  Xerox  is  a  registered  trademark  o|  Xero: 
Corporation  and,  as  a  krand  name,  skould  ke  used  only  to 
identi  y  its  products  and  services? 


INAE  newsbriefs 


By  John  Consoli 


IN  ANOTHER  TWO  MONTHS,  YOU’LL 
NEED  ANOTHER  YEAR  BOOK! 


Right  now,  we  are  making 
the  thousands  of  changes 
necessary  to  compiete  the 

1977 

Editor  &  Publisher 
YEAR  BOOK 

In  the  volatile,  complex  world  of  newspapers,  change  is 
continuous — new  papers,  new  people,  new  ownership, 
new  job  titles,  production  systems,  equipment, 
suppliers,  and  so  on  and  on.  If  newspapers  are  impor¬ 
tant  in  your  business,  you  need  to  know  about  these 
changes,  and  nobody  keeps  up  with  them  like  Editor  & 
Publisher.  That’s  why  we  publich  a  new  YEAR  BOOK 
every  year — and  why  you’re  at  a  disadvantage  if  you 
don’t  have  the  latest  edition  always  on  hand. 

$25  per  copy 

Mail  this  coupon  now  and  be  among  the  first  to 
receive  the  1977  E&P  YEAR  BOOK  on  pubiication. 


Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 

Please  send  me _ copies  of  the  1977  Editor  &  Pub¬ 

lisher  YEAR  BOOK  as  soon  as  it  is  published. 

Name _ 

Company _ 

Address  _ 

City _ State  _ _ Zip  _ 

□  Check  enclosed.  □  Please  bill  my  company. 

$25  per  copy.  Orders  of  5  or  more,  $22  per  copy. 
Payment  with  order  saves  postal  charges. 


Just  prior  to  delivering  his  critique  of  the  newspaper  movie 
pages,  Don  Baker  was  presented  with  an  award  by  the 
Newspaper  Advertising  Bureau  on  behalf  of  daily  newspa¬ 
pers.  The  silver  award  “depicting  the  silver  screen”  was 
presented  to  Baker  “for  his  vigorous  and  productive  efforts 
in  promoting  improved  communications  between  newspa¬ 
pers  and  motion  picture  exhibitors  for  the  benefit  of  both.” 

Four  years  ago.  Baker  met  with  a  battery  of  lawyers  for  the 
purpose  of  selecting  a  newspaper  to  be  the  object  of  a  suit  to 
gain  redress  of  a  list  of  grievances  against  newspapers.  To¬ 
day,  he  says,  the  divorce  between  the  motion  picture  indus¬ 
try  and  newspapers  is  over.  Newspapers  will  have  a  hard 
time  believing  that  after  listening  to  the  comments  made  by 
Baker  and  Goldman  at  INAE.  (See  story  on  page  12) 

*  3k  3|e 

The  Newspaper  Advertising  Bureau  is  looking  to  get  brew¬ 
ers  to  put  more  dollars  into  newspapers.  The  1975  figures 
show  beer  makers  put  $100  million  into  tv  and  only  $5  million 
into  newspapers.  Looking  to  turn  these  figures  around,  the 
bureau  has  come  up  with  a  presentation,  already  shown  to 
four  major  brewers — Schlitz,  Pabst,  Anheuser  Busch, 
Miller — and  their  agencies. 

In  the  presentation  it  is  pointed  out  that  according  to  bureau 
research,  there  is  almost  no  correlation  between  the  amount 
of  time  men  spend  watching  tv  and  amount  of  beer  they 
drink — or  their  preference. 

*  *  * 

The  Newspaper  Advertising  Bureau  is  developing  a  one  day 
copy  and  layout  work  shop  for  newspaper  advertising 
people.  This  is  a  response  to  a  request  by  Tom  McCarthy 
and  the  INAE  sales  training  committee. 

The  workshop  will  be  based  on  the  principles  used  in  the 
bureau’s  prior  copy  and  layout  clinic  for  retailers.  It  will  be  a 
one  day,  eight  hour  session  and  will  concentrate  on  the  kind 
of  retail  ads  a  newspaper  ad  staff  most  often  prepares. 

The  workshops  will  begin  in  a  late  spring  and  will  be 
available  in  two  forms — a  live  workshop  conducted  by 
bureau  personnel  or  a  self  contained  package  of  slides,  cas¬ 
settes,  script’s  and  workbooks  which  can  be  purchased  by 
bureau  members. 

*  *  * 

New  INAE  president  Dean  Bartee  has  appointed  three  new 
committee  chairman  to  three  year  terms.  Dave  Druly,  mar¬ 
keting  director  for  Nixon  Newspapers,  Michigan  City,  In¬ 
diana  was  named  chairman  of  the  membership  committee: 
Jack  Campbell,  vicepresident  of  marketing  for  the  Philadel¬ 
phia  Inquirer  and  Daily  News,  was  named  chairman  of  the 
advertising  measurement  committee  and  Buzz  Wurzer,vice- 
president  advertising  for  the  Chicago  Tribune,  was  ap¬ 
pointed  chairman  of  the  general  advertising  sales  committee. 

if  *  * 

Formal  election  of  officers  was  held  with  Dean  Bartee  of 
San  Jose  Mercury  News  being  named  INAE  president; 
Robert  Rittler,  retail  ad  manager  of  the  Peoria  (111.) 
Journal  Star  as  executive  vicepresident;  Thomas  Gormley, 
director  of  the  Seattle  Post-Intelligencer  as  first  vicepresi¬ 
dent;  and  Frank  Savino,  vicepresident  of  marketing  for  the 
Bergen  County  (N.J.)  Record  as  second  vicepresident. 

♦  *  ♦ 

Robert  Roberts,  vicepresident/marketing  services  for  the 
Audit  Bureau  of  Circulation  reported  that  the  ABC  Data 
Bank  currently  contains  newspaper  audience  figures  for  45 
U.S.  markets.  Of  the  top  100  markets,  the  data  bank  has 
information  on  38.  Roberts  said  if  projections  hold  up,  the 
data  bank  should  contain  information  for  85  of  the  top  100 
markets  by  the  end  of  1977. 
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New  Jersey’s 
largest  newspaper... 

steab-i^dger 

now... 400,190  daily  circulation 
576,785  Sunday 


^  Over  2V2  times  MORE  circulation,  daily  and  Sunday,  than  the  next  largest 
newspaper  in  all  New  Jersey. 

^  Fastest-growing  daily  newspaper  in  the  nation’s  9th  largest  state. 

^  Reaches  over  one-quarter  million  adult  readers  in  households  with 
$25,000  income  and  over. 

^  Ranks  11th  among  ALL  morning  newspapers  in  the  nation. 

THE 

STAR-LEDGER 

New  Jersey’s  largest  newspaper 


NEWHOUSE  NEWSPAPERS 


Editor  &  Publisher 

IMI  fOUBTM  tSTAI€ 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Readership  project 

The  three-year  Newspaper  Readership  Project  announced 
this  week  will  work  because  it  is  industry-wide  representing 
a  cooperative  effort  among  all  departments  from  publisher 
and  editor  to  circulation  and  promotion  managers. 

Although  promotion  managers  and  others  have  been  talk¬ 
ing  for  some  time  about  the  necessity  to  sell  the  Total  News¬ 
paper,  this  is  the  first  time  that  a  coordinated, 
independently-financed  program,  has  been  put  together. 

There  is  evidence  from  ABC  figures  that  newspaper  circu¬ 
lations  are  regaining  some  of  the  losses  suffered  in  the  last 
two  years  from  price  increases  in  a  time  of  economic  stress 
plus  some  self-inflicted  conservation  measures.  Stories  in 
E&P  have  shown  how  individual  newspapers  have  success¬ 
fully  increased  their  circulation. 

A  unified  strategy  for  marketing  the  total  product,  backed 
by  independent  studies  of  readership  habits,  will  add  to  the 
momentum  of  increasing  circulation  volume  already  being 
realized  through  editorial  improvement  of  the  product  and 
concerted  sales  efforts  by  individual  newspapers. 

New  press  secretary 

Jody  Powell,  the  new  White  House  press  secretary,  is  get¬ 
ting  a  lot  of  advice.  Five  former  press  secretaries  pass 
their’s  along  in  this  issue,  the  gist  of  which  is:  always  tell  the 
press  the  truth. 

From  the  combined  experience  of  more  than  a  dozen  years 
that  is  good  advice.  The  credibility  of  the  press  office  must 
be  maintained. 

In  addition  to  his  comments  to  E&P,  Powell  received  ad¬ 
vice  in  Neivsweek  from  his  predecessor,  Ron  Nessen,  in 
which  he  said:  “Some  statements  you  make  in  public,  on  the 
record,  are  reported  as  the  backstage  whispers  of  an  un¬ 
named  source.  The  correspondent  hides  you  behind  this 
cloak  of  anonymity  to  make  his  story  more  credible,  since 
nobody  believes  the  official  spokesman  these  days  but 
everybody  trusts  an  unidentified  source.” 

That  is  difficult  to  believe  but,  if  true,  it  is  an  indictment  of 
the  American  people  as  well  as  the  manner  in  which  the 
news  is  being  presented.  Do  reporters  and  their  editors  re¬ 
ally  believe  that? 

Newspapers  still  No.  1 

With  all  the  talk  and  competitive  claims  about  which  is  the 
best  medium,  advertisers  have  voted  once  again  that  it  is 
The  Newspaper. 

In  1976,  advertisers  backed  their  votes  with  a  record  $10.1 
billion  in  newspapers,  which  was  more  than  they  placed  in 
television  and  radio  combined.  That  was  a  gain  of  19.4%  over 
the  previous  year. 

Advertisers,  i*etail  and  national,  put  their  money  where 
the  sales  are  and  they  continue  to  vote  for  newspapei’s  every 
day. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
‘  ‘  Newspaper 

Publishers  Association 

6  mo.  average  net  paid  June  30.  1976 — 25,009 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884  Newspaperdom  established 
March.  1892  the  Fourth  Estate  March  1. 1894  Editor  A 
Publisher.  June  29.  1901.  Advertising.  January  22. 
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FEEDBACK  by  Vic  Cantone 


ALPHABET  SOUP 


Letters 


DISTRESSED 

As  a  female  reporter  and  editor,  I  was 
distressed  to  read  Carla  Marie  Rupp’s 
account  of  the  reasons  behind  the  firing 
of  a  young  newswoman  at  the  Saratoga 
Springs  (N.Y.)  Saratogian  (E&P, 
January  1). 

“Reporter  fired  for  gesturing  to  jeering 
firemen”  would  never  have  happened, 
let  alone  been  written  about,  in  my  opin¬ 
ion,  if  the  perpetrator  of  the  evil  deed, 
Kathy  O’Brien,  had  been  bom  a  Kevin. 

Entering  a  building  to  cover  a  meeting, 
she  was  reportedly  insulted  by  some 
crude  sexual  remark  and  responded  with 
a  well  known  finger  gesture.  The  firemen 
didn’t  know  she  was  a  reporter  until  later 
on,  when  she  asked  them  questions. 

Following  the  meeting,  one  of  the 
firefighters  had  the  gall  to  phone  her 
managing  editor  and  tattle  tale.  What  a 
false  sense  of  decency.  It’s  almost  funny 
if  it  didn’t  cost  O’Brien  her  job. 

And  her  managing  editor  was  no  bet¬ 
ter!  His  explanation  for  the  ax  job,  ac¬ 
cording  to  Rupp,  was  that  O’Brien 
should  have  shown  “more  feminine  con¬ 
trol.” 

What  is  the  difference  between 
feminine  and  masculine  “control.” 
Huh?? 

Nina  Schneider 

(Schneider  is  an  associate  editor  for  the 
Dedham  (Mass.)  Daily  Transcript.) 

*  *  * 

DEAR  JUDY 

Judy  Wiessler,  who  works  in  the 
Washington  bureau  of  the  Houston 
Chronicle,  had  a  letter  in  your  Jan.  8 
issue  reprimanding  you  for  twice  printing 
the  word  “newsmen”  in  your  Dec.  25 
issue.  She  said  “granny”  wasn’t  a 
newsman  and  “neither  are  many  of  ^be 
reporters,  journalists  and  members  ot 
press  to  whom  your  magazine  is  di¬ 
rected.” 

She  urged  you  to  “consider  either 
banning  the  word  or  restricting  its  use  to 
cases  in  which  it  is  accurate.” 

Well,  Judy,  if  before  writing  your  let¬ 
ter  you  had  taken  the  time  to  look  up 
“newsman”  in  the  latest  edition  of  The 
American  Heritage  Dictionary,”  you 
would  have  found  this  definition: 
“Newsman  n.,  pi.  -men.  1.  A  person 
who  reports  or  edits  news,  especially  for 
a  newspaper.  2.  One  who  sells  or  deliv¬ 
ers  newspapers.” 

Note  that  gender  is  not  mentioned,  as 
in  so  many  words  that  end  with  “man.” 

In  that  usage  “man”  merely  means  any 
human  being. 

Carl  E.  Zimmerer 
Louisville,  Ky.  40206 

(Zimmerer  is  executive  editor  of  Snappy 

Filler  Service,  Louisville,  Ky.) 
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ALTERNATIVES 

Your  Farewell  to  “newsmen” 
prompts  brief  comment. 

Why  doesn’t  Editor  &  Publisher  help 
journalists  by  suggesting  alternatives? 
I’m  sure  you  could  also  help  the 
thousands  of  committees,  seminars,  etc. 
who  now  find  themselves  with  “chair¬ 
persons”  and  “chairpeople”  .  .  .  and  the 
myriad  of  writers  with  similar  difficul¬ 
ties. 

How  about  coining  a  new  word,  like 
“newsper”  or  “chairper”?  And  while 
you’re  at  it,  why  not  a  he/she/him/her 
combination  that’s  acceptable?  Perhaps 
“hse”  and  “hre”? 

Christopher  J.  Hoppin 

(Hoppin  is  manager,  public  relations 
for  Interdata,  Oceanport,  N.J.) 

*  *  ♦ 

FOR  THE  RECORD 

Here  in  Great  Britain  we  have  all  read 
with  avid  interest  the  way  that  Rupert 
Murdoch  has  dominated  Time,  News¬ 
week  and  sundry  other  publications  over 
his  acquisition  of  the  New  York  Post  and 
New  York,  not  least  the  comments  in 
your  issue  dated  27  November  1976. 

I  am  sure  Rupert  Murdoch  would  be 
delighted  if  he  had,  in  fact,  increased  the 
circulation  of  The  Sun,  published  in 
London,  from  800,000  to  6,000,000  in 
seven  years.  Regrettably,  from  Mr. 
Murdoch’s  point  of  view,  it  has  only 
reached  3,738,000,  albeit  a  staggering 
performance  since  he  arrived  here  from 
the  Antipodes.  In  the  same  period  his 
News  of  the  World  has  dropped  from 
6,364,000  to  just  over  5,000,00. 

Just  to  put  Rupert  Murdoch  in  his 
proper  perspective  in  the  United  King¬ 
dom  newspaper  spectrum,  and  perhaps 
to  offset  some  of  the  euphoria  which  is 
currently  surrounding  his  name  in  the 
American  Press,  you  should  perhaps 


know  that  Mr.  Murdoch  produces  in  the 
United  Kingdom  a  total  of  28,000,000 
copies  per  week  compared  with  the 
39,0(X),000  copies  per  week  produced  by 
Mirror  Group  Newspapers. 

Percy  Roberts 

(Roberts  is  chief  executive  of  the  Mirror 
Group  Newspapers. 

*  *  * 

Corrections 

The  graphic  layout  depicting  public 
ownership  of  newspapers  state-by-state 
(E«&P,  Jan.  1,  pages  18-19)  did  not  indi¬ 
cate  Times- Mirror  ownership  of  a  news¬ 
paper  in  New  York  (Newsday).  The 
legend  that  “California,  Illinois,  Ohio 
and  News  each  have  five”  public  com¬ 
panies  owning  newspapers  in  those 
states  was  in  error.  New  York  has  six. 
Times-Mirror  owns  newspapers  in 
California,  Texas  and  New  York. 

9i(  NC  9|C 

In  the  list  of  daily  newspapers  offering 
total  market  coverage  plans,  the  name  of 
the  Pottsville  (Pa.)  Republican  was  in¬ 
correctly  given  as  the  Pottstown  (Pa.) 
Republican  in  the  20,000  to  30,000  circu¬ 
lation  bracket  (E&P,  Jan.  22,  page  20). 

• 

Short  Takes 

“Children  develop  rapidly,  usually 
bridging  the  gap  between  infancy  and 
nubilitz  in  six  years.” — Lorain  (Ohio) 
Journal. 

*  ♦  ♦ 

Thursday  afternoons  a  needlepoint 
and  bordello  class  is  given. — Foster’s 
Daily  Democrat,  Dover,  N.H. 

♦  ♦ 

The  only  right  we  want  to  deprive  the 
male  of  is  his  assumed  right  to  always  be 
on  top,  with  woman  below. — Chicago 
Sun-Times. 
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Who  peddles  more  morning  papers 
thanatQmne  dse  in  New  ^igland? 


MORNINGCIRCULATION 


Every  morning,  the  Herald 
sells  over  312,000  newspapers, 
The  Globe  sells  only  around 
291,000. 

Not  only  that,  the  Herald 
won  more  journalism  awards 
this  year  than  any  other 
paper,  including  the  biggest 


Add  to  that  the  fact  that  the  Herald  has  hired 
more  new  staff  in  the  past  year  than  any  paper  in 
America  and  you  begin  to  get  the  picture. 

The  Herald  is  No.  1  in  more  ways  than  one. 


That’s  right.  The  Herald 
*1  in  the  morning. 


Source:  ABC  Publishers'  Statements,  for  6  months  ending  September  30, 1976. 


January  29,  1977 


E&P 

Every  Saturday  since  1884 


Present  state  of  big 
city  dailies  examined 


By  I.  William  HUl 

Forty  journalists,  educators,  scholars 
and  businessmen  sat  down  last  week 
(January  19)  for  three  hours  of  evening 
dialog  on  “What  is  the  Future  of  Big  City 
Newspapers?”  When  they  were  done, 
the  future  remained  as  murky  as  ever  but 
the  present  had  been  presented  in  stark 
fact. 

The  occasion — a  seminar  at  the  Wood- 
row  Wilson  International  Center  for 
Scholars  at  the  Smithsonian  Institution 
in  Washington  that  was  made  possible  by 
a  grant  from  the  Xerox  Corporation. 
Discussion  leaders  were  Leo  Bogart, 
executive  vicepresident  of  the  News¬ 
paper  Advertising  Bureau;  Lee  Dirks, 
assistant  to  the  president,  Detroit  Free 
Press:  and  Eugene  V.  Roberts,  executive 
editor  of  the  Philadelphia  Inquirer. 
George  R.  Packard,  former  executive 
editor  of  the  Philadelphia  Bulletin  and 
now  deputy  director  of  the  Woodrow 
Wilson  Center,  served  as  moderator. 

Among  the  highlights  of  the  dialog: 

•  The  newspaper  industry,  with  $10 
billion  in  advertising  revenues  in  1976, 
was  healthier  than  U.S.  industry  at  large. 

•  Newspapers  in  big  cities,  however, 
were  in  trouble  economically,  competi¬ 
tively,  and — due  to  structural  changes  in 
society — sociological  ly . 

•  Personal  interests  of  readers  are 
rarely  mirrored  any  longer  in  big  city 
newspapers. 

•  Young  readers  like  a  more  special¬ 
ized  content  than  is  to  be  found  in  the  big 
city  newspaper. 

•  In  recent  years,  of  41  newspapers  in 
the  13  largest  urban  areas,  only  29  have 
survived. 

•  To  fight  the  threatening  future, 
newspapers  are  seeking  more  progres- 
sional  management,  using  more  and 
more  new  technology,  and  adopting  to¬ 
tally  new  approaches  to  marketing. 

•  In  1976,  for  the  first  time,  daily 
newspapers  spent  SI  billion — 10%  of 
revenue — for  news  department  costs. 

•  Between  I%5  and  1973,  in  the  13 
largest  urban  areas,  average  daily  news 
space  increased  18%  and,  on  Sunday, 
6%. 

As  illustrative  of  rising  costs,  Bogart 
pointed  out  the  90%  rise  in  newsprint 
costs  in  the  last  decade. 

“And  these  mounting  costs  have  to  be 
passed  on  to  either  advertisers  or  readers 
or  both,”  he  said. 


Bogart  also  pointed  out  that  television 
has  changed  how  news  is  experienced 
and  defined,  resulting  in  changed  editing, 
and  how  the  competition  has  cut  into 
newspaper  advertising. 

In  the  sociological  field,  Bogart 
pointed  out  that,  between  1970  and  1975, 
the  number  of  whites  in  cities  dropped 
7%  and  that,  by  now,  the  drop  has  prob¬ 
ably  reached  10  or  1 1%.  He  went  on: 

“Along  with  this  has  come  a  reduction 
in  the  number  of  places  in  a  city  where 
newspapers  are  sold.  I  can  walk  two 
miles  in  New  York  without  seeing  a 
single  place  of  sale.” 

Another  factor  in  what’s  going  on, 
Bogart  pointed  out,  is  the  heightened 
mobility  of  the  population.  “Among 
those  25  to  29  years  of  age,”  he  said, 
“82%  have  moved  in  the  last  five  years, 
half  of  these  from  one  city  to  another. 
Hence  they  are  detached  from  commun¬ 
ity  affairs  expressed  by  the  newspaper. 
Then,  too,  changes  in  the  way  children 
are  reared  has  reduced  newspaper  read¬ 
ership.” 

In  his  presentation,  Dirks  pointed  out 
how,  between  1970  and  1975,  14 
publicly-owned  newspapers  produced 
170  in  profit  before  taxes  for  every  dollar 
of  revenue  generated.  He  compared  this 
to  a  100  figure  for  all  U.S.  industry. 

“But  big  cities  were  not  as  good,” 
Dirks  pointed  out.  In  illustration  he 
pointed  out  the  5.4  pre-tax  margin  of  the 
New  York  Times  from  1971  to  1975,  Bos¬ 
ton  Globe  pre-tax  earnings  of  90  on 
every  dollar  of  revenue,  and  the  9  to  10% 
pre-tax  earnings  of  the  Washington  Post 
up  until  its  pressmen’s  strike  in  1975. 

“The  healthiest  newspaper  enterprise 
has  been  the  Times-Mirror  Co.,”  Dirks 
said,  “publisher  of  the  Los  Angeles 
Times,  Newsday,  the  Dallas  Times- 
Herald  and  a  small  newspaper  in  south¬ 
ern  California.  In  the  early  ’70s,  this 
company  was  making  17%,  which 
dropped  to  13%  in  1974  and  10%  in  1975, 
despite  the  recession.” 

On  the  positive  side,  Dirks  pointed  out 
the  building  of  new  newspaper  plants  in 
Detroit,  St.  Louis,  Portland  and  San 
Diego,  as  well  as  the  New  Jersey  plant  of 
the  New  York  Times. 

“More  management  skill  is  needed  in 
the  big  cities,”  Dirks  said.  “Wages  are 
higher,  work  rules  more  often  bar  the  use 
of  new  technology  and  you  have  far  great¬ 
er  distribution  problems. 

Going  back  to  the  29  newspapers  pub¬ 


lished  in  the  13  largest  urban  areas,  Dirks 
pointed  out  that  these  publications  com¬ 
prise  only  2%  of  U.S.  dailies  but  have 
23%  of  the  circulation. 

“But,”  he  said,  “in  the  last  five  years, 
their  circulation  has  declined  10%  while 
circulation  throughout  the  U.S.  has 
slipped  just  2%.” 

In  connection  with  improved  man¬ 
agement,  Dirks  pointed  out  how  news¬ 
papers  are  resorting  to  using  true  profes¬ 
sionals  to  handle  production,  marketing 
and  finances.  “Budgets  are  now  in  effect 
on  newspapers  that  never  bothered  with 
budgets  before,”  he  said. 

In  the  use  of  new  technology,  Dirks 
declared  that  94%  of  daily  newspapers 
have  converted  from  hot  type  to  photo 
composition,  65%  use  computers,  and 
57%  use  video  display  terminals. 

To  show  the  new  attitude  toward  mar¬ 
keting,  Dirks  cited  how  more  and  more 
newspaper  executives  are  attending 
marketing  seminars  and  how  newspapers 
are  trying  more  and  more  to  reach  target 
audiences.  Another  marketing  illustra¬ 
tion  was  the  newspaper  device  of  giving 
an  advertiser  100%  saturation  through 
distribution  of  ad  supplements  to  non¬ 
subscribers. 

One  of  the  newspaper  economies 
Dirks  pointed  out  was  a  28%  reduction  in 
foreign  correspondents,  so  that  now 
there  are  less  than  700  representing 
American  newspapers  abroad. 

Dirks  emphasized  that  the  successful 
newspaper  must  be  edited  for  its  chang¬ 
ing  market,  must  be  entertaining  and 
made  attractive  in  format,  the  newly- 
designed  Chicago  Tribune  being  an  il¬ 
lustration  of  the  latter. 

The  newsroom  viewpoint  was  brought 
into  the  discussion  by  Roberts.  “Any 
editor  who  doesn’t  improve  his  news¬ 
paper  is  simply  not  setting  high  enough 
standards,”  he  said.  “The  personnel 
available  has  never  been  better.” 

One  thing  that  has  harmed  the  news¬ 
paper  of  the  past,  he  said,  was  a  too  great 
dependency  on  government  news.  “It 
wasn’t  the  government  that  launched  the 
civil  rights  movement,  or  the  labor 
story,”  he  said.  “At  last,  editors  of 
today  are  more  willing  to  experiment.” 

And,  he  went  on,  “Every  editor 
should  study  every  item  of  his  news¬ 
paper’s  content  twice  a  year  to  try  and 
improve  it.” 

Recalling  Bernard  Shaw’s  description 
of  the  newspaper  as  the  “poor  man’s 
university,”  Roberts  declared  the  news¬ 
paper  should  be  “every  reader’s  univer¬ 
sity.” 

The  part  of  a  wire  service  in  building 
the  future  of  a  newspaper  was  stressed 
(Continued  on  page  16) 
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Readership  plan  unveiled  at 


By  John  Consoli 

A  nationwide  Newspaper  Readership 
FVoject,  to  be  financed  through  voluntary 
commitments  from  newspapers  for  a 
three  year  period,  is  expected  to  be  fully 
underway  by  the  middle  of  this  year. 

A  plan  of  action  for  the  project  was 
approved  by  the  directors  of  the  News¬ 
paper  Advertising  Bureau  and  the 
American  Newspapers  Publishers  As¬ 
sociation.  It  calls  for  an  industry-wide 
effort  in  the  areas  of  research,  promotion 
and  public  relations,  training  and  com¬ 
munication. 

The  entire  three-year  program  has 
been  mapped  out  and  the  cost  of  all  the 
research  projects  and  creative  work  to 
be  performed  will  run  about  $1.2  million, 
according  to  Newspaper  Advertising 
Bureau  president  Jack  Kauffman. 

One  commitment  the  readership  proj¬ 
ect  already  has  is  a  $150,000  donation 
from  the  Newsprint  Information  Com¬ 
mittee,  a  group  made  up  Canadian  news¬ 
print  producers.  The  NIC  will  also  un¬ 
dertake  in  the  United  States  and  Canada 
a  newspaper  readership  study  which  will 
cover  readership  habits  and  a  host  of 
other  areas. 

Target  date  for  the  study  to  begin  is 
June  1  and  results  are  expected  by  Oc¬ 
tober. 

All  information  from  the  survey  and 
any  other  research  or  creative  efforts 
under  the  three-year  program  will  be 
made  available  to  all  newspapers  who 
desire  it. 

Those  newspapers  who  make  com¬ 
mitments  will  be  asked  to  determine  a 
total  amount  and  then  pay  that  amount 
over  a  three-year  period. 

In  announcing  details  of  the  project  at 
the  International  Newspaper  Advertising 
Executives  winter  sales  conference  in 
Hollywood,  Florida  last  week,  Otto  Sil- 
ha,  president  of  the  Minneapolis  Star  and 
Tribune  Co.  and  chairman  of  NAB,  said 
a  formal  letter  will  be  sent  out  next 
month  soliciting  support.  He  said  some 
commitments  have  already  been  made. 

A  Newspaper  Readership  Council, 
composed  of  all  major  elements  in  the 
newspaper  business,  will  function  as  a 
central  review  board  for  the  readership 
and  circulation  building  program.  Both 
the  Newspaper  Bureau  and  ANPA  will 
carry  out  specifically  assigned  tasks 
under  the  program. 

Ad  Bureau  duties 

“One  of  the  Bureau’s  assignments  will 
be  to  provide  large  scale  research  on  the 
newspaper  and  its  readers  that  will  be 
helpful  to  newspaper  managements, 
editors,  circulators  and  promotion 
executives,”  said  Silha.  “The  Bureau 
will  also  have  the  assignment  of  develop- 
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ing  presentations,  booklets  and  materials 
to  be  used  by  ANPA,  the  American 
Press  Institute  (API)  and  the  Interna¬ 
tional  Circulation  Managers  Associa¬ 
tion  (ICMA)  in  their  training  programs.” 

Other  Bureau  assignments  will  include 
development  of  promotional  ad  cam¬ 
paigns  for  newspapers  to  run  and  the 
production  of  films  that  demonstrate  the 
utility  of  the  newspaper  to  its  readers. 

“The  ANPA,”  said  Silha,  “already 
has  important  programs  under  way  that 
will  be  strengthened  as  part  of  this  plan.” 
Among  those  programs  are:  Newspaper 
in  Education,  news  research  in  the  uni¬ 
versities  and  developmental  work  on 
new  circulation  equipment  and  systems 
through  the  Research  Institute.  The 
ANPA  will  also  be  working  with  ICMA 

News  leaders 
tapped  to  serve 
on  reader  board 

The  Newspaper  Readership  Council, 
that  will  function  as  a  central  review 
board  for  the  Newspaper  Readership 
(readership  and  circulation  building) 
Project,  is  comprised  of  the  following  or¬ 
ganizations  and  individuals: 

Co-Chairmen 

Joe  D.  Smith,  Jr.,  Chairman,  ANPA 
President  and  Publisher 
Alexandria  (La.)  Daily  Town  Talk 
Otto  A.  Silha,  Chairman,  NAB 
President 

Minneapolis  Star  A  Tribune 
INPA 

John  B.  Mauro,  President 
Director  of  Research 
Media  General  Inc. 

John  Taylor.  President-elect 
Promotion  Manager 
Toronto  Star 
API 

James  H.  Ottaway,  Sr.,  Chairman 
Chairman  of  the  Board 
Ottaway  Newspapers  Inc. 

Malcolm  F.  Mallette 
Director 

APME 

John  E.  Leard,  President 

Vice  President  &  Executive  Editor 

Richmond  Times-Dispatch  &  News  Leader 

Edward  D.  Miller 

Executive  Editor 

Allentown  Call  Chronicle 

INAE 

Kenneth  T.  Carlson,  President 
Advertising  Director 
Detroit  News 

Lionel  Mohr,  Marketing  Committee  Chairman 
Vice  President-Marketing 
Toronto  Star 

UPl 

Roderick  W.  Beaton 
President 

Peter  M.  Macdonald.  Chairman 
Newspaper  Advisory  Board 
President 

Harris  Enterprises  Inc. 

ICMA 

Joseph  B.  Forsee,  President 

Circulation  Manager 

St.  Louis  Post-Dispatch 

Harold  A,  Schwartz.  2nd  VicePiesident 

VicePresident  &  Circulation  Director 

Milwaukee  Journal  A  Sentinel 


INAE  meeting 

and  the  API  in  the  area  of  circulator 
training. 

“We  are  not  under  any  illusion  that  the 
long-term  challenges  we  face  in  the  area 
of  readership  are  going  to  disappear  in 
the  next  three  years,”  said  Silha.  “But 
there  is  no  intention  of  making  this  a 
permanent,  self-perpetuating  project.” 

Silha  then  talked  about  the  overall  goal 
of  the  project.  “I  believe  the  time  has 
come  for  the  newspaper  business  to  de¬ 
velop  a  strategy  for  the  marketing  of  our 
total  product,”  he  said.  Listed  as  ele¬ 
ments  of  this  strategy  were:  (1)  maximiz¬ 
ing  newspapers’  utility  to  readers;  (2) 
newspapers  working  together  as  a  team; 
and  (3)  making  things  easier  for  news¬ 
papers’  customers. 

_  (Continued  on  page  11) 


ANPA 

Jerry  W.  Friedheim 

Executive  vicepresident  &  General  Manager 
Allen  A.  Neuharth 
Vicechairman 
Gannett  Newspapers 

NAB 

Leo  Bogart 

Executive  VicePresident  &  General  Manager 
William  H.  Cowles,  3rd 
Vice  Chairman 
Spokane  Spokesman-Review 

ASNE 
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30  years  after  tv,  newspaper  still  #1 


Touting  the  newspapers’  advertising 
reign  over  broadcast.  Newspaper  Ad¬ 
vertising  Bureau’s  executive  vicepres¬ 
ident  Leo  Bogart  said,  “Newspapers’ 
dollar  gain  in  1976  was  greater  than  that 
of  television  and  radio  combined  and  our 
share  of  all  advertising  stayed  at  30%. 

Bogart  pointed  out  that  newspapers 
share  was  32%  some  30  years  earlier  in 
tv’s  first  year. 

“In  spite  of  the  communications  rev¬ 
olution  brought  about  by  television,  our 
industry  has  held  on  to  its  position  as  the 
dominant  advertising  medium,’’  he  told 
the  INAE  members  in  Florida  this  week. 

In  classified,  Bogart  talked  about  the 
21%  gain  in  real  estate  ad  dollars,  the 
28%  increase  in  automotive  ad  dollars 
and  the  35%  increase  in  employment  ads 
in  1976. 

In  national  he  cited  a  21%  gain  in  air 
travel  ads,  a  16%  increase  in  automotive 
display  ad  revenues  and  a  30%  increase 
in  tobacco  or  cigarette  advertising  dol¬ 
lars  in  newspapers  in  1976. 


Kauffman  forecasts 
higher  ad  revenues 

Newspaper  advertising  revenues, 
which  topped  the  $10  billion  mark  for  the 
first  time  in  history  in  1976,  are  expected 
to  grow  10.3%  to  reach  $11.05  billion  in 
1977,  according  to  Newspaper  Bureau  of 
Advertising  president  Jack  Kauffman. 

Speaking  before  the  International 
Newspaper  Advertising  Executives  Con¬ 
ference  in  Hollywood,  Florida, 
Kauffman  said  national  advertising  will 
rise  13.7%  in  1977  to  $1.7  billion,  clas¬ 
sified  will  jump  9%  (on  top  of  a  24% 
increase  in  1976)  to  $3  billion  and  retail 
increase  10%  to  $6.4  billion. 


“Certainly  the  sold  out  situation  in  tv 
gave  newspaper  national  a  big  boost  and 
didn’t  hurt  our  retail  business  either,’’ 
said  Bogart.  “But  for  every  additional 
dollar  advertisers  spent  on  tv  last  year, 
95%  went  to  pay  higher  rates  and  only 
5%  went  to  buy  more  time  in  beefed  up 
schedules.  For  every  extra  dollar  spent 
on  newspapers,  47^  bought  extra 
space.’’ 

In  retail,  Bogart  said  department  store 
ad  volume  was  up  10%  in  1976,  discount 
stores  was  up  18%  and  the  “big  three’’ 
national  retail  accounts — Sear’s,  Penney 
and  Ward — spent  14%  more  on  news¬ 
paper  advertising. 

Retailers  and  other  local  advertisers 
invested  $1.3  billion  more  than  in  1975  on 
newspapers,  tv  and  radio,  said  Bogart, 
with  62%  of  that  amount  being  spent  in 
newspapers. 

Sear’s  invested  10.4%  of  their  local 
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advertising  budget  in  tv  or  some  26  mil¬ 
lion,  according  to  Bureau  vicepresident 
Christo  Jackson,  while  at  the  same  time 
increasing  its  local  newspaper  invest¬ 
ment  by  $20  million  to  $252  million. 

Several  speakers  for  the  Bureau  also 
touted  its  new  effort  in  the  retail  area 
(E&P,  Nov.  20, 1976)  and  talked  of  a  new 
presentation  to  retail  execs  entitled  “Re- 


To  help  newspapers,  especially  those 
circulating  in  rural  markets,  capture 
more  farm  related  advertising  revenues, 
the  Newspaper  Advertising  Bureau  has 
put  together  a  new  presentation  promot¬ 
ing  the  value  of  a  newspaper  to  farmers. 

In  conjunction  with  the  new  presenta¬ 
tion,  the  Bureau  has  established  a  new 
“Agribusiness”  Committee  to  guide 
newspaper  sales  efforts  in  the  farm  mar¬ 
ket. 

Heading  the  committee  as  chairman  is 
George  Weckman,  ad  director  of  the 
Mankato  (Minn.)  Free  Press.  Others  on 
the  committee  include:  Mark  Atkinson, 
ad  director  of  the  Eau  Claire  (Wis.) 
Leader-Telegram;  Roy  Follett,  ad  direc¬ 
tor  of  the  Des  Moines  (la.)  Register  and 
Tribune',  Robert  Holzkamp  ad  director  of 
the  Orlando  (Fla.)  Sentinel-Star;  and 
Steve  Sullivan,  marketing  manager  of 
Harte  Hanks  Newspapers,  Dallas, 
Texas. 

“The  agribusiness  market  is  worth 
about  $95  billion  a  year,”  Mac  Morris, 
Bureau  vicepresident  for  national  adver¬ 
tising,  told  an  audience  at  the  Inter¬ 
national  Newspaper  Advertising  Execu¬ 
tives  winter  sales  conference.  “Farming 
is  big  business  and  we  believe  that  to¬ 
day’s  newspaper  offers  marketers  an 
especially  effective  medium  for  reaching 
and  influencing  farm  families.” 

In  the  presentation,  which  will  be 
shown  to  national  advertisers,  the 
Bureau  raps  both  tv  and  radio  as  not 
effectively  reaching  farm  families. 

“Farmers  and  their  wives  actually  lis¬ 
ten  to  less  radio  than  average,”  Morris 
said.  “Farm  men  listen  to  2.3  hours  per 
day,  28%  less  than  the  average  for  all 
men.  Farm  women  listen  less — to  1.9 
hours  per  day — which  is  46%  less  than 
the  average  for  all  women.” 

Morris  also  said  that  “active  farm 
people  are  not  reached  by  daytime  tv  and 
overall  farmers  and  farm  wives  view  less 
than  half  as  much  tv  as  all  men  and 
women.” 

On  the  other  hand,  two  thirds  of  the 
adults  in  non-metropolitan  or  class  D 
counties,  read  a  newspaper  on  the  aver¬ 
age  weekday,  he  said. 

Specialized  farm  journals  contain  good 
editorial  content  but  long  closing  dates 
make  them  unfeasible  for  many  special 
promotions,  Morris  said.  National  gen¬ 


port  to  the  Top.”  The  presentation  con¬ 
centrates,  in  part,  on  showing  retail 
execs  how  newspapers  can  reach  more 
people  at  less  cost  than  tv.  It  also  ques¬ 
tions  the  practice  of  running  a  tremen¬ 
dous  frequency  of  the  same  tv  spot  over 
and  over,  pointing  out  a  waste  of  dollars 
on  oversatu ration. 


eral  interest  magazines,  he  said,  do  not 
contain  enough  editorial  matter  geared  to 
the  farmer. 

Morris  then  went  on  to  promote  edito¬ 
rial  content  in  newspapers  that  relates  to 
farm  families. 

“Newspapers,”  he  said,  “offer  the 
advertiser  a  way  to  appeal  to  the  indi¬ 
vidual  needs  in  each  market  because 
they  are  local — edited  day  by  day  and 
month  by  month  in  tune  with  each  area.” 


Readership  plan 
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“It  is  now  clear  that  in  one  generation 
in  the  United  States,  television  became  a 
major  source  of  entertainment  and  a 
rapidly  rising  source  of  news  for  a  major¬ 
ity  of  American  households,”  Silha  said. 
“It  is  also  clear  that,  due  to  an  unusual 
combination  of  reasons,  newspapers 
have  a  remarkable  opportunity  in  the 
next  few  years  to  assume  a  more  impor¬ 
tant  position  than  they  have  ever  held  in 
the  media  world.” 

Cites  ad  strength 

Silha  cited  the  growth  in  reader  in¬ 
terest  of  newspaper  advertising  content 
as  a  specific  source  of  newspaper 
strength. 

“The  increasing  utility  of  newspaper 
advertising  information  for  readers  is  my 
nomination  as  the  secret  to  future  news¬ 
paper  success,”  he  said.  “You  on  the 
advertising  side  bring  in  nearly  three  out 
of  four  dollars  of  the  average  paper’s  in¬ 
come  and  your  operations  .are  the 
economic  underpinnings  of  this  busi¬ 
ness.” 

“Most  editors  are  just  beginning  to 
realize  that  the  advertising  you  bring  in 
also  represents  one  of  the  most  attractive 
and  important  aspects  of  the  paper  to  its 
readers. 

“Our  ability  to  sustain  our  advertising 
income  is,  in  the  final  analysis,  depen¬ 
dent  upon  our  ability  to  give  advertisers 
what  they  have  always  expected  and  re¬ 
ceived  from  newspapers — day  in,  day 
out  coverage  of  the  mass  of  their  con¬ 
sumers  at  a  jjrice  that  is  competitive  with 
what  other  media  have  to  offer,”  Silha 
said. 


Farm-related  ad  sales  group  formed 
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Theater  owner  hits 
movie  critic  reviews 


The  newspaper  industry  must  wake  up 
and  begin  cooperating  with  the  motion 
picture  industry  to  provide  a  better  cli¬ 
mate  in  which  to  advertise  or  face  a  dras¬ 
tic  loss  of  ad  dollars  to  broadcast. 

This  warning  was  issued  by  Marvin 
Goldman,  a  partner  of  K-B  Theaters  in 
Washington,  D.C.  and  president  of  the 
National  Association  of  Theater  Owners 
in  a  speech  before  the  International 
Newspaper  Advertising  Executives 
Sales  Conference  in  Hollywood,  Florida. 

Goldman’s  warning  and  his  blast  at  the 
way  newspapers  handle  the  motion  pic¬ 
ture  industry  was  the  second  warning 
INAE  members  have  received  in  two 
years.  The  last  major  warning  came  at 
the  same  sales  conference  in  the  same 
location  when  Jonas  Rosenfleld  of  20th 
Century  Fox  took  newspapers  to  task. 

‘Grave  danger’ 

“You  are  in  grave  danger  of  a  dramatic 
decrease  in  movie  advertising  unless 
some  changes  are  made,”  Goldman  told 
ad  executives  this  time  around. 

Among  the  changes  Goldman  sees 
necessary  to  prevent  the  loss  of  motion 
picture  advertising  by  newspapers  are: 
(1)  elimination  of  national  rates  for  mul¬ 
tiple  theater  engagements  within  the 
same  city;  (2)  a  change  in  attitude  of 
editorial  departments  in  the  way  they 
cover  motion  picture  news;  and  (3)  pro¬ 
viding  more  interesting  and  relevant  in¬ 
formation  to  readers  about  movies  in 
general  such  as  behind  the  scenes  stories 
on  what  goes  into  making  a  movie. 

“1  must  honestly  tell  you  that  there  is  a 
growing  resentment  among  exhibitors 
and  their  suppliers  to  restrain  or  lower 
their  newspaper  linage  in  order  to  al¬ 
leviate  the  pressure  of  rapidly  rising  ad 
costs,”  Goldman  said.  “Some  industry 
sources  tell  me  their  costs  to  advertise  a 
representative  film  has  gone  up  25  per 
cent  in  the  past  two  years.  This  increase 
is  obviously  not  all  as  a  result  of  news¬ 
paper  rate  increases.  But  Hollywood 
feels  you  are  the  prime  target  for  space 
reduction.  What  Hollywood  feels — we 
do — for  they  pay  the  major  share  of  the 
picture  ad  campaign.” 

Goldman  then  discussed  the  need  for 
elimination  of  national  rates  for  multiple 
theaters  that  advertise. 

“Because  of  many  factors — the  de¬ 
cline  of  the  cities — people  moving  to  the 
suburbs,  better  roads  such  as  beltways, 
suburbs,  the  desire  to  retail  where  the 
customer  lives  and  the  pressing  need  to 
get  the  film  rentals  in  faster  to  thwart  the 
rising  cost  of  interest  on  the  money 
needed  to  produce — distributors  are 
more  and  more  playing  their  pictures  in 
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combination  of  theaters  “not  necessarily 
unilaterally  owned  and  operated,”  Gold¬ 
man  said. 

Discriminatory  rate? 

“As  a  result  of  national  rates  which 
are  prohibitively  high  the  costs  involved 
in  opening  a  picture  in  multiple  runs  is 
staggering.  Why  should  we  be  punished 
by  a  discriminatory  rate?  “Because  it’s 
always  been  that  way  is  not  good  enough 
answer. 

“Most  of  you  have  recognized  the 
problem  involved  in  retailing  today  and 
established  shopping  center  ad 
rates — why  not  combination  theater 
rates?  Goldman  warned  those  present 
not  to  buck  what  he  called  a  trend 
toward  decentralized  rates  and  said  if 
newspapers  persist  in  doing  this,  more 
motion  picture  dollars  would  be  put  into 
other  media  which  have  “no  such  dis¬ 
criminatory  pricing.” 

Goldman  said  multiple  showings  mean 
faster  playoff  on  pictures,  with  the  result 
being  more  pictures  shown  and  more  dol¬ 
lars  being  made  available  for  opening 
promotion. 

“I’m  sure  you  recognized  the  differ¬ 
ence  in  the  amount  of  money  spent  in 
pre-opening  and  opening  weeks  as  op¬ 
posed  to  holdover  weeks,  so  encourage 
us  to  spend  more  with  you.” 

“We  are  tired  of  being  second  class 
citizens  to  most  newspapers,”  Goldman 
said.  “We  feel  we  have  the  largest  nu¬ 
merical  audience  of  all  the  art  forms 
covered  in  your  papers.  Our  audience 
each  week  exceeds  by  far  the  total  audi¬ 
ence  for  live  drama,  ballet,  opera,  gal¬ 
lery  openings,  recitals  by  artists  and  any 
other  form  of  entertainment  other  than 
tv,  so  there  must  be  an  interest  in  the 
movie  industry  by  your  readers.  Yet,  in 
most  papers,  there  is  not  one  word  of 
copy  about  movies  or  movie  makings, 
lots  of  coverage  for  the  local  art  group 
and  great  coverage  of  some  obscure 
soprano  who  really  can’t  carry  a  tune.” 

Goldman  said  when  newspapers  do 
carry  articles  about  movies,  they  usually 
are  only  by  critics  who  most  times  have  a 
“holier  than  thou  condescending  at¬ 
titude.” 

“1  personally  resent  your  critic  saying 
stay  at  home,  it’s  lousy  (when  reviewing 
a  movie),”  he  said.  “I  don’t  mind  for  one 
minute  his  criticism  “it’s  lousy”  but  the 
stay  home  part  irritates  me  to  no  end. 
Have  you  ever  seen  an  article  on  your 
sports  pages  telling  readers  not  to  go  to 
the  next  home  game  because  the  team  is 
inept?  Or  an  article  telling  readers  not  to 
go  to  the  local  department  store  because 
the  umbrellas  they  sell  fall  apart?  News¬ 
papers  don’t  do  that  to  their  legitimate 


customers.  But  we,  being  slightly  tinged 
with  show  business,  are  fair  targets  “for 
every  critic  and  their  papers.” 

Want  fair  treatment 

“We  are  not  asking  you  to  like  our 
pictures  because  we  advertise.  We  sim¬ 
ply  want  fair  treatment.  Stop  putting  us 
down.  Stop  dissuading  people  to  stay 
away.  Stop  sneering  at  us.  Give  us  the 
coverage  we  deserve  and  your  readers 
want.  Then,  perhaps,  we  can  do  more 
business  and  increase  our  advertising 
buys. 

“It  makes  very  little  sense  to  have  600 
line  ads  imploring  people  to  attend  a 
movie  at  a  theater  next  to  a  critic’s  col¬ 
umn  that  sneeringly  tells  the  readers  that 
because  his  artistic  sensibilities  have 
been  violated  everyone  should  stay 
home. 

“There  is  increasing  sentiment  in  Hol¬ 
lywood,”  said  Goldman,  “to  severely 
cut  back  on  pre-opening  advertising  in 
the  papers  and  to  concentrate  on  radio 
for  the  pre-sell  and  then  expand  back 
into  newspapers  only  if  the  picture  is 
well  received.” 

Don  E.  Baker,  vicepresident  of  adver¬ 
tising  and  promotion  for  Loew’s  Theat¬ 
ers,  also  spoke  and  talked  of  steps  which 
have  been  taken  over  the  past  few  years 
to  draw  the  movie  industry  and  news¬ 
papers  closer  together.  Then  he  also  is¬ 
sued  a  warning  to  newspapers. 

“Many  newspapers  have  outlived 
their  usefulness  and  if  they  don’t  begin 
being  useful,  they’re  going  to  die,”  he 
said.  “Like  a  movie,  nobody  really 
needs  many  of  your  newspapers  and 
therein  lies  your  problem. 

“Movies  once  were  the  mass  enter¬ 
tainment  medium.  We  had  the  only  game 
in  town.  Then  ceime  tv  which  changed  us 
from  a  mass  medium  to  a  selective  one. 
Newspapers  too  no  longer  have  the  only 
game  in  town  and  they  are  going  to  have 
to  learn  how  to  compete  with  that  little 
black  box  or  become  a  selective  medium 
too. 

Baker  said  nobody  today  needs 
movies  and  nobody  needs  “a  good 
number”  of  today’s  newspapers. 

“You  can  make  people  need  your 
^  newspapers  to  find  out  what  they  want  to 
,  know  as  opposed  to  what  they  ought  to 
know,”  he  said.  “If  newspapers  disap¬ 
peared  tomorrow,  people  could  still  get 
their  news  from  radio  and  tv,  but  some- 
j  thing  else  would  have  to  supply  the  tv 
’  program  schedules,  stock  market  closing 
[  prices  and  movie  starting  times.” 

:  More  space  to  movies 

j.  Baker  told  newspapers  to  capitalize  on 
j  the  potential  young  audience  by  giving 
^  more  space  to  movie  news. 

3  “The  movie  audience  is  largely  a 
.  young  audience  and  those  newspapers 
.  who  carry  movie  time  clicks  and  interest- 
e  (Continued  on  page  13) 
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Sales  effort  needed 
to  get  corporate  ads 


One  of  the  great  untapped  potentials 
in  newspaper  income  is  corporate  adver¬ 
tising  and  it  is  an  area  where  newspapers 
are  not  getting  their  sales  message  across 
as  effectively  as  they  might,  Richard 
Christian,  chairman  of  Marsteller,  Inc. 
and  of  the  American  Association  of 
Advertising  Agencies,  told  newspaper 
ad  directors  attending  the  INAE  meeting 
in  Hollywood,  Florida  this  week. 

Christian,  whose  agency  creates  a 
large  number  of  corporate  advertising 
campaigns  for  its  clients,  said  news  and 
business  magazines  and  most  recently  tv 
are  capturing  most  corporate  ad  dollars. 

“Unfortunately,  because  of  the  retail 
orientation  of  most  newspaper  salesmen, 
little  has  been  done  to  develop  corporate 
advertising  programs,”  Christian  said. 

“If  I  were  running  a  newspaper,  I 
would  clip  the  corporate  ads  from  the 
pages  of  the  Wall  Street  Journal  and 
Business  Week  and  send  them  to  my 
sales  force  with  instructions  to  call  on 
those  companies  and  their  agencies. 

“Many  companies  which  use  corporate 
advertising  have  plants  in  literally  dozens 
of  small  towns  and  cities  throughout  the 
country,”  he  said.  “Even  if  I  were  the  ad 
director  of  a  small  town  newspaper,  I 
would  try  to  get  the  local  plant  manager  to 
make  sure  his  company’s  corporate  adver¬ 
tising  runs  in  my  paper. 

“In  addition  to  being  aimed  at  the 
financial  community,  the  investing  pub¬ 
lic  and  business  in  general,  much  corpo¬ 
rate  advertising  is  directed  toward  em¬ 
ployees,  suppliers  and  community  neigh¬ 
bors  of  the  corporate  advertiser,” 
Christian  said. 

Christian  took  newspaper  and  sales¬ 
men  to  task.  “Traditionally,  since  news¬ 
papers’  sales  efforts  have  almost  always 
been  against  other  newspapers  within 
their  circulation  area,  newspaper  sales¬ 
men’s  knowledge  is  obviously  more 
local  than  virtually  all  other  media.  The 
newspaper  salesmen  or  rep  must  begin 
to  realize  that  his  most  important  task 
now  and  in  the  future  is  to  sell  the  proper 
media  mix.  He  therefore  needs  additional 
training  to  be  able  to  sell  in  the  inter¬ 
media  arena. 

“lam  sorry  to  report  to  you  that  there 
still  is  a  fairly  strong  feeling  among 
advertisers  and  many  agencies  that  news¬ 
paper  salesmen  are  simply  carriers  of 
statistical  facts  and  figures  and  are  order 
takers,”  he  said.  “In  good  economic 
periods  sales  training,  too,  often  gets 
short  shifts.” 

Christian  encouraged  newspaper  ad 
directors  to  build  sales  training  into  their 
individual  market  plans  and  to  develop 
their  own  sales  approaches  to  arm  their 


sales  force  with  not  only  the  latest  sell¬ 
ing  techniques  but  a  thorough  under¬ 
standing  of  competitive  media,  as  well  as 
their  own  medium.”  He  also  encouraged 
the  ad  directors  to  make  sure  their 
salesmen  know  as  much  as  they  can 
about  the  agencies  they  are  calling  on. 

Christian  also  called  for  more  head¬ 
way  in  closing  the  gap  between  retail  and 
national  rates  and  touched  on  newspaper 
color  advertising. 

“Color  can  be  a  major  sales  tool  to 
attract  readers  and  advertisers,”  he  said. 
“Unfortunately  there  are  still  too  many 
newspaper  people  who  think  and  see  in 
black  and  white .  National  advertisers  think 
in  color  and  more  and  more  local  adver¬ 
tisers  will  trend  in  that  direction. 

“The  media  world,”  he  said,  “will  be 
mostly  color  by  1980.  Black  and  white 
editorials  and  advertising  will  look  aw- 
fuly  shabby  then.” 

• 

Court  asked  to  rule 
on  utility  ad  limits 

Several  Alabama  organizations  have 
filed  an  amicus  curiae  brief  with  the 
Alabama  Supreme  Court  asking  it  to  rule 
on  the  constitutionality  of  Alabama  Pub¬ 
lic  Service  Commission  decisions  on  ad¬ 
vertising  by  the  Alabama  Power  Co. 

The  groups,  which  include  the 
Alabama  Press  Association,  charge  that 
PSC’s  ruling  that  Alabama  Power  cannot 
charge  ad  costs  as  a  normal  operating 
business  expense  is  arbitrary  and  vio¬ 
lates  the  First  Amendment. 

The  brief  cites  the  U.S.  Supreme 
Court’s  decision  in  favor  of  the  advertis¬ 
ing  of  drug  prices.  The  organizations  also 
claim  that  the  power  company  has  been 
“effectively  stopped”  from  advertising 
even  though  the  commission  said  it  could 
advertise  energy  and  rate-saving  infor¬ 
mation.  They  also  contend  that  other 
utilities  are  being  allowed  to  charge  simi¬ 
lar  ad  costs  as  proper  expenses  for  the 
purposes  of  rate  making. 

• 

Atlantic  City,  N.J. 
selects  ad  agency 

Mayor  Joseph  Lazarow,  of  Atlantic 
City,  announced  the  appointment  of 
Abner  J.  Gelula  &  Associates,  Inc.,  of 
Atlantic  City,  as  agency  to  handle  the  full 
program  of  advertising  and  public  rela¬ 
tions  for  the  city. 

Budgets  are  currently  being  reviewed 
but  are  expected  to  be  approximately 
$500,000. 

The  appointment  is  effective  February 

1. 


Ad  revenues  rise 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for 
the  year  1976  were  $330,995,000  com¬ 
pared  with  $287,695,000  in  1975,  an  in¬ 
crease  of  15.1%. 

Advertising  revenues  for  the  final  ac¬ 
counting  period,  November  29  to  De¬ 
cember  31,  1976,  were  up  17.7%  to 
$30,494,000  from  $25,898,000  in  1975. 
The  final  accounting  period  of  1976  had 
two  more  weekdays  than  the  same 
period  of  1975. 


Theater  oivner 

(Continued  from  page  12) 


ing  movie  news  attract  young  readers 
who  begin  to  get  the  idea  that  they  need  a 
newspaper,”  he  said. 

Baker  talked  of  cooperation  between 
NATO,  the  Independent  Theater  Own¬ 
ers  of  New  York  and  the  New  York 
Times  when  the  newspaper  began  its  new 
Weekend  section  recently.  “A  30  by  40 
inch  poster  promoting  the  Times’  new 
section  was  displayed  in  the  lobby  of  all 
the  theaters  listed  in  the  Weekend  movie 
click.  Similar  cooperation  was  given  to 
the  New  York  Daily  News  a  few  years 
ago  when  it  started  its  New  Jersey  edi¬ 
tion.  “This  type  of  partnership  and 
cooperation  could  happen  all  over  the 
country,”  Baker  said. 

Then  he  touched  on  newspaper 
makeup  of  the  movie  pages. 

“Some  of  you  make  up  your  newspa¬ 
pers  like  my  eight-year-old  son  does  his 
bed,”  he  said.  “Good  makeup  is  as  im¬ 
portant  to  you  as  it  is  to  the  advertiser. 
When  pages  of  wall-to-wall  ads  with  no 
editorial  relief  are  encountered  by  a 
reader,  he  simply  passes  the  page.  No 
page  of  the  newspaper  is  as  competitive 
as  the  movie  page,  if  the  paper  has  one. 
Some  newspapers  will  stretch  two  or 
three  pages  of  movie  ads  over  six  or 
seven  pages,  intermingling  them  with  ads 
for  Preparation  H  that’s  guaranteed  to 
shrink  your  hemorrhoids  or  with  Jockey 
Short  ads. 

“It’s  difficult  enough,”  he  said,  “for  a 
theater  to  compete  with  twenty,  thirty  or 
forty  other  theaters  and  to  try  to  get 
people  to  see  “King  Kong”  instead  of 
going  shopping  for  Jockey  Shorts. 

“Bad  makeup  doesn’t  help  sell  movie 
tickets;  it’s  displeasing  to  readers  and 
plain  infuriates  the  theater  owner. 

“A  good  movie  page  is  as  important  to 
many  readers  as  a  good  sports  or  busi¬ 
ness  page,”  Baker  said.  “A  good  movie 
page  attracts  our  ad  dollars.  When  we 
find  that  they’re  bad  and  not  being  read, 
we  spend  dollars  elsewhere  relegating 
newspapers  to  directories.  It’s  up  to  you 
to  make  us  want  to  spend  our  money  in 
your  newspapers.  Like  the  movies,  you 
are  no  longer  the  only  game  in  town.” 
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Foundation-to-foundation 
donations  aid  journalism 

By  Jerome  H.  Walker 


sity,  Yale,  Modern  Media  Institute, 
Clark  College,  Eckerd  College,  Vassar, 
and  the  SNPA  Foundation.  In  five  years 
the  Fund  has  disbursed  more  than  $1.6 
million.  Current  assets  are  $1.2  million. 

JOSEPHUS  DANIELS 
CHARITABLE  FOUNDATION 


(Fourth  of 

For  various  reasons,  several 
newspaper-related  foundations  have 
been  liquidated  in  recent  years.  How¬ 
ever,  many  benefactions  have  been  con¬ 
tinued  by  the  publishers  personally  or  by 
the  publishing  companies. 

A  case  in  point,  which  was  reported  to 
Editor  &  Publisher  in  this  survey  of 
foundation  activities,  is  that  of  the 
Bergen  Evening  Record  Fund.  It  was 
liquidated  “as  a  consequence  of  the  Tax 
Reform  Act.  of  1%9,”  explained  Mal¬ 
colm  A.  Borg,  chairman  and  president  of 
the  Hackensack,  N.J.  publishing  com¬ 
pany. 

“We  now  donate  to  charities  and  civic 
organizations  directly  from  operating 
profits,”  Borg  continued.  “Our  annual 
contributions  approximate  3.4%  of  pre¬ 
tax  income  in  cash.  Our  company  has 
always  had  a  philosophy  of  giving  back 
to  the  community  that  which  it  receives 
from  the  community,  and  about  75%  of 
our  cash  donations  go  to  Bergen 
County-oriented  organizations.” 

In  the  same  manner  the  Record  helps 
to  support  such  joumalistics  enterprises 
as  the  ANPA  Foundation,  API  seminars, 
Nieman  Foundation,  Freedom  of  Infor¬ 
mation  Center  and  Reporters’  Commit¬ 
tee  for  Freedom  of  the  Press. 

Following  are  additional  reports  by 
foundation  officers  who  responded  to  the 
E&P  inquiry: 

ALICIA  PATTERSON 
FOUNDATION 

With  about  $2  million  in  assets  pro¬ 
vided  by  the  founder-publisher  of  News- 
day  who  died  in  1%3,  this  Alicia  Patter¬ 
son  Foundation  is  concerned  solely  with 
the  journalists  who  wish  to  broaden  their 
educational  by  travel.  In  11  years  of  the 
program  50  men  and  women  have  re¬ 
ceived  stipends  enabling  them  to  take 
leave  from  daily  chores  and  examine 
areas  of  special  interest  to  them.  Allo¬ 
wances  paid  out  in  the  past  five  years 
amounted  to  $277,500. 

ROBERT  R.  McCORMICK 

CHARITABLE  TRUST 

Of  most  recent  news  value  was  a  grant 
of  $35,000  from  the  Robert  R.  McCor¬ 
mick  Charitable  Trust  to  the  W.  D. 
Maxwell  Scholarship  Fund  at  DePauw 
University  for  deserving  students  who 
rarely  have  scholarships  open  to  them. 
The  bulk  of  the  funds  distributed  by  the 
trust  created  by  the  late  publisher  of  the 
Chicago  Tribune  go  to  institutions  in  the 
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area  served  by  that  newspaper.  Grants 
amounted  to  $1,420,000  in  1975. 

JOSEPH  M.  PATTERSON 

CHARITABLE  FOUNDATION 

Except  for  a  gift  of  $125  to  the  Free¬ 
dom  of  Information  Center  at  the  Uni¬ 
versity  of  Missouri,  all  of  the  funds  dis¬ 
tributed  by  the  foundation  that  bears  the 
name  of  the  founder  of  the  New  York 
News  go  to  various  non-journalism  in¬ 
stitutions  in  the  New  York  area.  Among 
cultural  contributions  in  1975  was  $500  to 
the  Museum  of  Cartoon  Art  at  Green¬ 
wich,  Conn. 

The  Patterson  foundation  reported  as¬ 
sets  of  $523,000  which  included  $408,000 
as  the  market  value  of  12  shares  of 
Tribune  Company  stock. 

DOW  JONES  FOUNDATION 

The  Dow  Jones  Foundation  was  estab¬ 
lished  to  make  contributions  on  behalf  of 
its  publications  to  community  fund  oper¬ 
ations  in  more  than  50  cities  on  a  pre¬ 
employe  formula. 

SOUTH  BEND  TRIBUNE 
FOUNDATION 

A  few  journalism  education  projects 
shared  in  the  $93,275  which  the  South 
Bend  Tribune  Foundation  disbursed  in 

1975.  American  Press  Institute,  which 
received  $2,000,  will  be  given  $3,750  for 

1976.  ANPA  Endowment  Fund  got 
$4,800.  The  principal  beneficiaries  were 
local  colleges,  hospitals  and  cultural 
programs. 

WILLIAM  ALLEN  WHITE 
FOUNDATION 

The  William  Allen  White  Foundation, 
named  for  the  famous  editor  from  Em¬ 
poria,  Kansas,  is  an  activist  organiza¬ 
tion,  not  a  philanthropic  organization.  It 
depends  largely  upon  contributions  from 
philanthropic  individuals  and  founda¬ 
tions  in  the  field  of  journalism  to  conduct 
seminars,  awards  programs  and  special 
classes  at  the  University  of  Kansas.  Of 
special  interest  now  are  high  school 
journalism  contacts  and  a  course  in 
newspaper  economics. 

THE  POYNTER  FUND 

The  principal  contributions  of  the 
Poynter  Fund  (identified  with  the  St. 
Petersburg  Times  and  Independent)  have 
been  made  in  recent  years  for  scholar¬ 
ships,  and  other  aid,  to  Indiana  Univer- 


From  the  profits  of  the  News  and  Ob¬ 
server  Publishing  Co.  of  Raleigh,  N.C., 
the  directors  gave  $154,486  in  1975  to  the 
Josephus  Daniels  Charitable  Founda¬ 
tion.  Contributions  were  36%  to  schools 
and  colleges  and  64%  to  local  charities 
and  non-profit  organizations. 

MINNEAPOLIS  STAR  AND 
TRIBUNE  FUND 

Grants  of  $180,000  were  made  last 
year  by  the  Minneapolis  Star  and 
Tribune  Fund,  which  is  supported  by  the 
newspaper  publishing  company,  to  sev¬ 
eral  cultural  and  health  organizations. 
The  newspaper  company  directly  contri¬ 
buted  $586,384  to  community  service  or¬ 
ganizations.  This  sum  represented  5%  of 
pretax  earnings. 

TIMES  MIRROR  FOUNDATION 

The  Times  Mirror  Foundation  of  Los 
Angeles  and  the  Chandler  family  are  the 
principal  supporters  of  the  Harry  and 
Norman  Chandler  Professorship  in 
Communications  at  Stanford  University. 
With  assets  of  about  $2  million,  the 
Foundation  contributes  mostly  to  local 
organizations. 

ANPA  FOUNDATION 

Newspaper  organizations  and  person¬ 
nel  have  donated  more  than  $5.5  million 
to  the  endowment  fund  of  the  American 
Newspaper  Publishers  Association 
Foundation  for  the  furtherance  of  its  go¬ 
als:  To  develop  informed  and  intelligent 
newspaper  readers;  to  develop  and 
strengthen  the  public  understanding  of  a 
tree  press;  and  to  advance  the  profes¬ 
sionalism  of  the  press. 

The  major  effort  is  directed  to  the 
Newspaper-in-the-Classroom  and 
Newspaper-in-Education  programs  in 
conjunction  with  individual  newspapers. 
The  foundation  also  equips  teachers  with 
classroom  tools  and  conducts  workshops 
for  them. 

Other  activities  include  publication  of 
various  books  and  pamphlets  dealing 
with  journalism,  guidelines  for  organiza¬ 
tion  of  newspaper  libraries  and  a  scho¬ 
larship  program  for  minority  journalism 
students  with  annual  grants  of  about 
$30,000. 

SNPA  FOUNDATION 

About  300  members  of  the  Southern 
Newspaper  Publishers  Association  have 
subscribed  funds  in  excess  of  $600,(XX)  to 
the  SNPA  Foundation  which  conducts  a 
year-round  series  of  seminars  in  which 
journalists  learn  from  experts  in  many 
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fields  of  business  and  government  and 
workshops  in  which  news  people  ex¬ 
change  their  experiences  in  reporting, 
editing  and  other  functions. 

ALLIED  DAILY  NEWSPAPER 
FOUNDATION 

Two  scholarships  of  $750  each  are 
awarded  annually  to  students  at  the  Uni¬ 
versity  of  Washington,  one  in  print 
media  journalism  and  one  in  advertising 
or  marketing.  One  $500  scholarship  goes 
to  a  student  majoring  in  journalism  at  the 
U.  of  Washington  and  another  $500  scho¬ 
larship  is  given  to  a  student  at 
Washington  State  University.  A  fifth 
scholarship  of  $500  is  available  for  a 
minority  student  seeking  a  degree  in 
journalism. 

The  Allied  Daily  Newspaper  Founda¬ 
tion  receives  gifts  from  publishers  to 
maintain  these  student  aid  programs. 
The  Hearst  Foundation  and  the  William 
Randolph  Hearst  Foundation  launched 
the  Allied  scholarship  fund  in  1968  with  a 
donation  of  $9,000. 

TENNESSEE  PRESS 
ASSOCIATION  FOUNDATION 

The  newest  of  the  association- 
sponsored  foundations,  Tennessee  Press 
Association  Foundation,  starts  with  a 
gift  of  $7,500  from  the  Frank  E.  Gannett 
Newspaper  Foundation.  This  wilt  sup¬ 
port  two  projects — the  Tennessee 
Newspaper  Hall  of  Fame  at  the  Univer¬ 
sity  of  Tennessee,  Knoxville,  and  the 
student  journalist  internship  program 
with  the  Tennessee  General  Assembly. 

*  *  ♦ 

So  much  for  the  information  supplied 
by  some  of  the  newspaper-related  found¬ 
ations.  According  to  the  Foundation 
Center,  supported  mainly  by  the  Ford 
Foundation,  the  two  largest  contribu¬ 
tions  to  journalism  education  have  been 
made  by  the  Samuel  I.  Newhouse  Foun¬ 
dation  and  Walter  H.  Annenberg  Fund. 
The  former  has  been  committed  to  estab¬ 
lishment  of  the  communications  arts 
center  at  Syracuse  University  and  the 
latter  has  created  a  similar  center  at  the 
University  of  Pennsylvania. 

Reduced  national  ad 
rate  offered  by  daily 

The  New  York  News  has  new  fre¬ 
quency  advertising  rates  effective  Feb¬ 
ruary  1,1977. 

The  rates  are  based  on  full-run  retail 
rates  plus  15%,  representing  a  25%  re¬ 
duction  of  the  general  daily  rate  and  a 
22%  reduction  of  the  general  Sunday 
rate. 

National  advertisers  can  earn  this  re¬ 
duced  frequency  rate  by  running  one  or 
more  ads  ROP  on  two  or  more  days 
within  a  seven-day  period.  Similar  fre¬ 
quency  rates  are  also  being  made  avail¬ 
able  to  the  financial  community. 


Amendment  would 
re-define  newspaper 

An  act  to  amend  the  general  construc¬ 
tion  law  in  relation  to  the  definition  of 
newspaper  has  been  introduced  by  As¬ 
semblyman  Bianchi  of  the  New  York 
State  Legislature. 

This  bill  alters  the  definition  of  the 
term  newspaper  to  include  papers  which 
have  a  controlled  circulation  and  which 
are  of  at  least  tabloid  size. 

The  bill  would  allow  the  printing  of 
legal  advertisements  in  controlled  circu¬ 
lation  newspapers.  Often  the  controlled 
circulation  newspapers  have  a  much 
larger  distribution  and  readership  than 
standard  second  class  newspapers. 

The  purpose  of  legal  advertising  is  to 
reach  ^e  widest  possible  readership.. 
Local  Governments  should  not  be 
hamstrung  by  unnecessary  limitations  on 
their  efforts  to  get  the  notices  before  all 
of  the  public,  according  to  Bianchi. 


Group  expands; 
adds  6th  paper 

Mountain  Media  Group,  formerly 
Moffitt  Newspaper  Group,  has  an¬ 
nounced  the  purchase  of  its  sixth  news¬ 
paper,  the  Mullens  (W.  Wa.)  Advocate,  a 
4,000  circulation  weekly  publication. 

The  group  also  owns  the  Welch  (W. 
Va.)  Daily  News;  the  West  Virginia 
Daily  News  and  Greenbrier  Indepen¬ 
dent,  both  in  Lewisburg,  W.Va.;  White 
Sulphur  Springs  (W.Va.)  Star  and  the 
Clifton  Forge  (Va.)  Daily  Review. 

The  purchase,  effective  January  1 ,  was 
announced  by  MMG  president  Rollo 
Taylor  of  Welch  and  board  chairman 
Fred  Moffitt  of  Spartanburg,  S.C. 

It  was  the  group’s  fourth  acquisition 
since  1974  and  the  third  since  1975. 

Named  as  publisher  and  editor  of  the 
paper  was  Paul  LaPann  of  Welch. 

• 

Ford  to  underwrite 
news-law  dialogues 

Ford  Foundation  has  set  aside 
$300,000  to  continue  “News  and  the 
Law”  conferences  in  1977  in  collabora¬ 
tion  with  newspapers.  The  conferences 
originated  in  1974  when  the  foundation 
and  the  Boston  Globe  sponsored  a 
dialogue  among  journalists,  jurists  and 
lawyers.  Since  then  conferences  have 
been  held  in  collaboration  with  nine  other 
newspapers.  A  conference  is  planned 
in  February  with  the  Los  Angeles 
Times.  Some  of  the  $300,000  grant 
money  will  be  used  to  enable  law  and 
journalism  schools  to  purchase  subscrip¬ 
tions  to  the  Media  Law  Reporter,  a  new 
weekly  periodical  (E&P,  January,  15). 


Heselden  to  head 
N.Y.  publishers 

John  E.  Heselden,  senior  vice- 
president,  staff  and  services  of  The  Gan¬ 
nett  Company,  Inc.,  Rochester,  is  the 
new  president  of  the  New  York  State 
Publishers  Association,  Inc.,  the  state 
association  of  daily  newspapers.  He  now 
heads  the  association  he  began  his  news¬ 
paper  career  with  in  1947. 

Heselden  succeeds  Robert  J.  Danzig, 
who  takes  over  as  general  manager  of 
The  Hearst  Newspapers,  New  York 
City. 

John  B.  Johnson,  Jr.,  managing  editor 
of  the  Watertown  Times — succeeds 
Heselden  as  vicepresident  of  the  associa¬ 
tion,  while  J.  Allan  Meath,  vicepresident 
of  Ottaway  Newspapers,  Inc.,  head¬ 
quartered  in  Campbell  Hall,  moves  into 
the  association’s  secretary-treasurer  po¬ 
sition. 

Newly-elected  to  two-year  terms  on 
the  association’s  board  of  directors  are 
Henry  Z.  Urban,  president  and  publisher 
of  the  Buffalo  Evening  News,  and  L.  A. 
Weil,  III,  president  and  general  manager 
of  the  Westchester  Rockland  News¬ 
papers,  Inc.,  White  Plains. 

Heselden  joined  Gannett  Newspapers 
in  1955  as  assistant  to  the  general  man¬ 
ager  in  labor  and  personnel  work.  He 
was  appointed  director  of  personnel  and 
employe  relations  in  1959  and  was  named 
publisher  of  the  Plainfield  (N.J.) 
Courier-News  January,  1964. 

Heselden  returned  to  Gannett  head¬ 
quarters  in  1%6,  and  was  appointed  gen¬ 
eral  manager  of  the  Rochester  Times- 
Union  and  Democrat  Chronicle  in 
February,  1970.  He  rejoined  the  Gannett 
corporate  headquarters  as  vicepresident, 
personnel  September,  1971  and  was 
promoted  to  his  current  position  as 
senior  vicepresident,  staff  and  services. 

New  association  vicepresident  John  B. 
Johnson,  Jr.,  has  served  as  managing 
editor  of  the  Watertown  Times  since 
1973,  after  being  on  the  reporting  staff 
five  years. 

The  new  secretary- treasurer  J.  Allan 
Meath  has  served  as  vicepresident  of 
Ottaway  Newspapers  since  1970.  Prior 
to  joining  the  Ottaway  corporate  head¬ 
quarters,  Meath  was  publisher  of  the 
Danbury  (Conn.)  News-Times,  an  Otta¬ 
way  Newspaper.  Meath  has  also  held 
executive  positions  with  the  Trentonian, 
Trenton,  New  Jersey,  The  Augusta  (Ga.) 
Chronicle  &  Herald,  Tallahassee  Demo¬ 
crat  and  St.  Petersburg  Times. 


200  a  copy 

The  Middletown  (Conn.)  Press  has  in¬ 
creased  its  price-per-copy  from  15  to  20 
cents,  attributing  the  move  to  escalating 
production  costs. 
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Reporter  fired  Crime  Watch  program  credited 
after  eiection  for  a  deciine  in  crime  rate 


to  pubiic  office 

Miss  Peggy  Frizzell,  27,  of  Fayette¬ 
ville,  Ark.,  has  said  she  was  fired  De¬ 
cember  31  as  a  reporter  for  the  North¬ 
west  Arkansas  Times  after  being  elected 
a  justice  of  the  peace  of  Washington 
County. 

Miss  Frizzell,  who  had  been  employed 
four  years  at  the  Times  and  reported  city 
hall  news  at  Springdale,  quoted  her 
superiors  as  saying  an  elected  official 
could  not  report  activities  of  other 
elected  officials. 

Aldon  Spencer,  publisher  of  the  news¬ 
paper,  said  he  would  not  comment  on 
Miss  Frizzell’s  allegations,  adding  that 
there  is  “a  possibility  of  litigation  in  the 
matter.” 

Frizzell  indicated  she  would  file  a  fed¬ 
eral  court  suit.  She  said  she  saw  no  con¬ 
flict  of  interest  in  the  two  positions  and 
that  her  superiors  never  said  anything 
when  she  filed  for  the  office  last  year. 

Prior  to  January  1 ,  the  justice  of  the 
peace  in  Arkansas  was  an  insignificant 
position,  being  part  of  a  body  which  was 
charged  to  meet  only  annually  to  ap¬ 
prove  county  budgets.  New  laws  have 
expanded  that  position  into  that  of  a 
board  of  county  supervisors  who  meet  at 
least  monthly  and  in  some  cases  twice  a 
rhonth  to  consider  county  business. 


Guild  rejected 
in  Wilmington,  Del. 

Newsroom  and  editorial  employes  of 
the  News-Journal  Co.,  Wilmington,  Del. 
voted  69-50  to  reject  representation  by 
Local  10  of  the  Newspaper  Guild  of 
Greater  Philadelphia,  the  National  Labor 
Relations  Board. 

All  but  two  of  the  reporters,  copy 
editors,  photographers,  librarians  and 
other  news  and  editorial  personnel  eligi¬ 
ble  to  vote  in  the  election  cast  ballots 
yesterday,  the  NLRB  said.  Although 
there  were  three  challenged  ballots,  they 
were  not  sufficient  to  change  the  out¬ 
come  of  the  vote  and  were  not  counted. 

The  election  originally  was  requested 
by  employes  in  April  1975,  but  a  dispute 
over  the  eligibility  of  certain  workers  de¬ 
layed  actual  balloting  until  the  NLRB 
ruled  last  month  on  the  eligibility  ques¬ 
tion  and  set  an  election  deadline.  It  was 
the  second  attempt  by  the  Newspaper 
Guild  to  organize  newsroom  employes  in 
recent  years.  In  1971,  workers  rejected 
the  union  by  a  vote  of  71  to  43. 


16 


Concerned  Neighbors  Crime  Watch,  a 
community  service  project  of  the  In¬ 
dianapolis  News,  has  been  cited  as  a 
major  factor  in  the  reduced  crime  rate 
experienced  by  the  city  of  Indianapolis  in 
1976. 

The  program  also  has  been  credited  for 
a  decline  in  crime  in  Marion  County,  in 
which  Indianapolis  is  located. 

According  to  police  statistics,  the 
number  of  reported  crimes  in  In¬ 
dianapolis  during  1976  was  nearly  7% 
below  1975  figures.  In  a  high  crime  sec¬ 
tor  where  team  policing  was  introduced, 
the  decrease  was  21  per  cent. 

All  but  one  of  the  major  crime 
categories  showed  a  decrease  during 
1976,  with  murder  showing  the  greatest 
decline  by  dropping  more  than  32% 
below  its  1975  level.  Only  aggravated  as¬ 
sault  cases  bucked  the  downward  trend, 
registering  a  22.1%  increase  over  1975 
figures. 

Both  the  city  and  county  crime  reports 
began  to  show  a  downward  trend  during 
the  summer  months,  shortly  after  the 
Crime  Watch  program  began.  The  de¬ 
cline  became  more  dramatic  in  late  fall 
and  early  winter,  with  December,  nor¬ 
mally  the  highest  crime  month,  showing 
the  greatest  reduction. 

In  commenting  on  the  figures,  In¬ 
dianapolis  Mayor  William  Hudnut  said 
the  Concerned  Neighbors  Crime  Watch 
was  one  of  the  major  factors  responsible 
for  the  decrease  in  crime  in  the  city, 
along  with  a  newly  instituted  team  polic¬ 
ing  effort  in  selected  areas  of  the  city. 
Team  policing  was  part  of  the  Crime 
Watch  “blueprint”  offered  by  the  News 
because  of  its  adaptability  to  citizen  in¬ 
volvement. 

Marion  County  Sheriff  Lawrence 
Broderick  noted  that  crime  in  the  area 
serviced  by  his  office  has  been  decreas¬ 
ing  steadily  since  the  beginning  of  the 
Crime  Watch  program  and  the  team 
policing  concept. 

Concerned  Neighbors  Crime  Watch 
began  in  March  of  1976.  Its  stated  pur¬ 
pose  is  to  “engage  citizens  in  the  fight 
against  crime  as  an  extension  of  the  eyes 
and  ears  of  the  police  department.”  Citi¬ 
zens  are  encouraged  to  report  suspicious 
activities  and  persons,  and  to  notify  au¬ 
thorities  of  potential  crimes. 

The  crime  watch  program  utilizes 
neighborhood  associations  and  other  in¬ 
terested  already-existing  groups.  Indi¬ 
viduals  work  with  their  neighbors  on  a 
“block”  basis.They  learn  how  to  par¬ 
ticipate  effectively  by  attending  block 
meetings  and  by  following  instructions  in 
pamphlets  prepared  by  police  au¬ 
thorities. 

The  master  plan  for  the  Indianapolis 
program  was  developed  by  Harvey  C. 


Jacobs,  editor  of  the  News,  in  consulta¬ 
tion  with  Dr.  Marshall  Houts,  a  Califor¬ 
nia  authority  on  crime  who  has  worked 
with  other  cities  on  similar  programs. 

When  the  Indianapolis  program  was 
announced,  Dr.Houts  noted  that  this  was 
the  first  city  to  have  such  a  program  with 
the  complete  support  of  a  major  met¬ 
ropolitan  newspaper.  Because  of  this,  he 
said,  the  Indianapolis  effort  could  suc¬ 
ceed  beyond  all  previous  experiences. 

In  addition  to  sharing  the  consulting 
expenses  for  Dr.  Houts  and  helping  to 
prepare  the  blueprint  for  the  overall 
program,  the  News  has  given  extensive 
and  continuing  editorial  support  to  and 
full  coverage  of  Crime  Watch  activities. 

The  Crime  Watch  program  is  directed 
by  Larna  Spearman,  an  executive  of  Eli 
Lilly  pharmaceutical  company  of  In¬ 
dianapolis,  who  was  given  a  year’s  leave 
at  full  pay  by  Lilly  so  that  the  program 
could  be  administered  without  cost  to  the 
city  or  county. 

Both  city  and  county  police  officials 
stated  that  the  help  of  citizens  in  provid¬ 
ing  information  concerning  criminal  or 
suspicious  activity  has  been  largely  re¬ 
sponsible  for  the  reduced  crime  rate. 


Big  city  daiiies 

(Continued  from  page  9) 


by  Grant  Dillman,  Washington  bureau 
chief  of  United  Press  International.  He 
declared  the  wire  service  must  give  a 
newspaper  spot  news  accurately  and 
comprehensively  and  must  provide  what 
he  called  “articles” — that  is,  in-depth, 
background,  interpretive  stories  that  in¬ 
form  the  reader  as  to  exactly  what  is 
going  on. 

Peter  Braestrup,  editor  of  the  Wilson 
Quarterly,  joining  the  discussion, 
pointed  out  how  the  attention  span  of  the 
modern  reader  has  shrunk.  “As  a  re¬ 
sult,”  he  said,  “the  800-word  story  is  a 
rarity  now.  Even  600  words  is  excep¬ 
tional.  The  usual  story  is  about  450 
words.” 

The  most  specific,  and  the  most  dras¬ 
tic  statement  about  the  future  of  the 
big  city  newspaper,  came  from  Philip 
Merrill,  publisher  of  the  Annapolis  Eve¬ 
ning  Capital,  when  he  said  that,  if  the 
New  York  Times  does  not  change  its 
present  form,  it  will  not  be  in  existence 
10  years  from  now. 

This  followed  not  long  after  Lee  Dirks 
had  said  that,  with  its  Friday 
“Weekend”  section,  the  New  York 
Times  had  added  35,(XX)  in  circulation, 
plus  another  30,000  with  its  Wednesday 
“Daily  Living”  section,  and  is  now 
planning  to  start  a  Thursday  “Home” 
section,  beginning  March  17. 
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Thank  you,  Walter  Cronkite 


We  listened  very  carefully  recently  when 
Walter  Cronkite,  dean  of  American  news¬ 
casters,  and,  as  some  polls  have  shown,  one 
of  the  most  trusted  figures  on  television,  ad¬ 
dressed  a  group  of  radio  and  television  news 
directors  on  the  state  of  their  craft.  We  admired 
his  courage  and  perception  in  expressing  a 
weakness  in  TV  coverage  that  we’ve  been  try¬ 
ing  for  some  time  to  bring  to  public  attention. 

Basically,  Mr.  Cronkite  complained  about 
television’s  problem  in  covering  complex  news 
issues  adequately.  “...In  the  compression 
process  forced  upon  us  by  the  severe  limita¬ 
tions  of  time,”  he  said,  “the  job  is  incredibly, 
almost  impossibly,  difficult.  I’m  afraid  that  we 
compress  so  well  as  to  almost  defy  the  viewer 
and  listener  to  understand  what  we  say.  And 
when  that  becomes  the  fact,  we  cease  to  be 
communicators.” 

Mr.  Cronkite  wasn’t  talking  specifically 
about  energy  news.  But  he  could  have  been. 
With  nearly  three-quarters  of  the  American 
public  getting  most  of  its  news  from  television, 
we  hold  TV  very  largely  responsible  for  public 
confusion  and  misunderstanding  over  Amer¬ 
ica’s  energy  problems. 

The  problem,  he  elaborated,  is  “the  inad¬ 
vertent  and  perhaps  inevitable  distortion  that 
results  through  the  hyper-compression  we  all 
are  forced  to  exert  to  fit  one  hundred  pounds 
of  news  into  the  one-pound  sack  that  we  are 
given  to  fill  each  night.” 

“The  cumulative  effect  is  devastating,  eat¬ 
ing  away  at  our  credibility,”  he  said.  “Perhaps 
it  will  take  a  while  for  the  masses  to  catch  on— 
they  usually  are  the  last  to  know  the  truth.  But 
among  the  informed,  the  opinion  leaders ...  the 
awareness  is  spreading— the  awareness  that 
our  abbreviated  versions  of  the  news  are  sus¬ 
pect.  They  or  their  friends  and  associates  have 
been  victimized  by  our  truncated  reports,  and 
they  spread  the  word.” 

As  one  of  TV’s  frequent  “victims”  we 
couldn’t  agree  more  with  the  tube’s  respected 
dean.  We  often  see  distortions  when  TV  re¬ 
ports  on  large  oil  company  profits,  without  any 


mention  of  rate  of  return  on  investment,  or 
other  accepted  yardsticks.  We  saw  it  when  TV 
reported  those  1 973-74  rumors  of  tankers  wait¬ 
ing  offshore  for  higher  prices,  and  then  gave 
scant  coverage  to  denials  by  the  Coast  Guard 
and  others. 

The  time  factor  is  only  one  shortcoming  of 
television  news  programs.  We’d  also  like  to 
see  Mr.  Cronkite  address  the  problem  of  tele¬ 
vision  news  shows  being,  essentially,  enter¬ 
tainment  vehicles  and  the  fact  that,  in  the  drive 
for  ratings,  news  directors— and  broadcasters 
—will  sometimes  emphasize  the  emotional  or 
visual  aspect  of  a  story  in  an  effort  to  entertain 
rather  than  inform. 

Obviously  we  at  Mobil  don’t  seriously 
expect  television  stations  to  bill  their  news  pro¬ 
grams  as  entertainment.  But  we  do  wish  tele¬ 
vision  news  people  would  emulate  their  print 
colleagues  and  be  a  little  more  responsive  to 
outside  views.  Newspapers  and  magazines  at 
least  allow  advertising  on  public  issues.  They 
also  print  articles  by  free-lance  journalists,  and 
guest  columnists  are. regularly  featured  within 
their  pages.  Ideally,  we’d  like  television  to 
adopt  similar  approaches.  But  commercial  tele¬ 
vision  networks  won’t  allow  outsiders  to  pro¬ 
duce  news  shows.  We  know  the  sort  of  tight 
control  networks  maintain  on  the  free  flow  of 
information.  We’ve  tried  to  offer  in  commercials 
the  same  kind  of  messages  we  present  in  this 
space.  But  we’ve  been  turned  down. 

Mr.  Cronkite  does  suggest  longer  news 
programs  so  items  can  get  fuller  development. 
This,  he  feels,  would  provide  “enough  extra 
time  for  the  explanatory  phrase,  the  ‘why’  and 
the  ‘how’  as  well  as  the  ‘who,’  ‘what,’  ‘when,’ 
and  ‘where.’  ” 

“We  must  redouble  our  efforts,”  he  adds, 
“to  convince  all  those  concerned  that  the  re¬ 
public,  that  the  people,  need  this  hour  not  just 
so  we  can  do  a  different  job,  but  so  that  we  can 
do  a  better,  more  honest  job  of  carrying  this 
tremendous  responsibility  that  rests  on  our 
shoulders.” 

Well  said,  Walter  Cronkite. 
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Ad  scene 


By  Dan  Lionel 


“Shoppers  eligible  for  co-op,”  says  ACB  exec 


“More  and  more  manufacturers  are 
including  non-paid  shoppers  such  as 
pennysavers  on  their  approved  list  for 
cooperative  advertising  reimburse¬ 
ment,”  Advertising  Checking  Bureau 
executive  vicepresident  Warren  E.  Grieb 
told  members  of  the  New  York  State 
Advertising  Publishers  Council  at  their 
meeting  in  the  Sheraton  LaGuardia  Inn 
last  week. 

The  50  publishers  represented,  whose 
publications  have  an  aggregate  weekly 
distribution  of  about  3  million,  were  told 
that  recognition  of  non-paid  publications 
for  co-op  was  based  on  the  FTC  Guide¬ 
lines  for  advertising  allowances  which 
required  large  and  small  customers  of 
manufacturers  be  treated  alike  with 
equal  opportunity  to  participate  in  a 
co-op  ad  plan.  “If  a  small  merchant  can¬ 
not  afford  to  use  a  major  advertising 
medium,”  the  ACB  executive  said,  “the 
law  provides  he  be  allowed  to  advertise 
in  a  ‘suitable  and  usable  medium.’  For 
small  and  medium  sized  merchants  the 
non-paid  shopping  newspapers,  in  many 
cases,  meet  this  requirement.” 

Grieb  stressed  the  fact  that  the  Adver¬ 
tising  Checking  Bureau  is  the  adminis¬ 
trator  of  the  manufacturer’s  program.  “It 
is  the  manufacturer  who  determines 
what  media  and  other  requirements  must 
be  met.  We’re  the  arbitrator  or  referee,  if 
you  will,”  he  said,  “and  our  job  is  to  see 
to  it  that  the  sponsor  gets  what  he  pays 
for.” 

Minimum  requirements  for  shoppers 
to  qualify  for  co-op  were  given  as  fol¬ 
lows: 


“Provide  certification  of  circulation 
via  an  acceptable  auditing  company. 

“ — Provide  ACB  or  the  manufacturer 
with  printed  rate  cards  and  detail  of  local 
retailer  rate  commitments  less  earned 
rebates  and  discounts. 

“ — Never  but  never  overbill. 

“ — Check  with  your  retailers  for  in¬ 
formation  on  co-op  plans  which  they 
have  on  file. 

” — Check  programs  for  media 
qualification. 

“ — Write  to  manufacturers  for  copies 
of  plans.  Offer  to  work  with  their  sales 
personnel.  Call  on  customers  and  help 
design  campaigns  embodying  elements 
of  vendor’s  program. 

“ — Develop  a  CAP  Plan  and  send  it  to 
manufacturers. 

“ — Keep  informed  on  what  your  com¬ 
petition  is  doing.  Ail  major  media, 
dailies,  TV,  radio  have  bureaus  who  are 
concentrating  a  great  deal  of  time  and 
energy  on  developing  cooperative  adver¬ 
tising  leads  and  concepts. 

“—But  above  aU— BE  HONEST!” 

Billing  advertisers  at  open  rates  with 
invoices  that  the  advertiser  send  along  to 
the  manufacturer  only  to  obtain  a  sub¬ 
stantial  rebate  at  the  end  of  a  contract 
period,  billing  for  non-aired  radio  and  TV 
announcements,  use  of  tear  pages  from 
part  runs  to  accompany  a  bill  for  full  run 
ads  were  only  a  partial  list  of  the  ‘tricks’ 
ACB  knows  how  to  cope  with.  Grieb 
decried  practices  of  some  unscrupulous 
media  who  helped  retailers  commit  such 
criminal  frauds. 


You’ll  be  surprised  ut  the  size  ol  the  bundle 
you  pick  up  when  you  schedule  ALTOONA.^^ 

4  out  of  5  households  in  our 
tidy,  busy  metro  get  all  their 
shopping  news  from  one 
daily  newspaper  .  .  . 

Here  it  is: 

ALTOONA  MIRROR  MARKET  77* 


JUST  UNDER| 

fS20* 


RETAIL  SALES 
FOOD  SALES 


$519,752,000 

120323.000 


AUTOMOTIVE  SALES  103.830.000 


Mltoona  SOlirrot 


ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

For  information,  call  Richard  E.  Beeler,  Ad  Mgr.  814-944-7171 


'Altoona  SMSA 
E&P  1977 
Market  Guide 


“Properly  used  co-op  advertising  has 
proven  a  most  efficient  means  of  increas¬ 
ing  sales  for  manufacturers  and  retailers 
as  well  as  revenue  for  media  but  those 
seeking  ill  gotten  gains  from  it  are  short 
sighted  and  have  discouraged  some 
companies  from  setting  up  co-op  pro¬ 
grams,”  he  said. 

Grieb  said  he  was  pleased  to  have 
worked  with  a  group  of  shopping  news¬ 
paper  publishers  who  had  set  up  a  CAP 
plan  based  on  ACB  recommendations. 
“The  printed  plan,”  he  said,  ‘‘carried 
commitments  which  he  said  would  like 
to  see  embodied  in  the  CAP  plans  of  all 
media.  It  provides  that  all  member  publi¬ 
cations  are  subject  to  outside  audit  by 
CAC  or  Vac.  If  mailed  a  Post  Office  re¬ 
ceipt  is  provided.  All  bills  are  rendered 
with  an  affidavit  indicating  rate  retailer 
pays  after  earned  rebates.  All  have 
printed  rate  cards  as  noted  in  SRDS.” 

Present  at  the  meeting  was  Walter 
Grunfeld,  president  of  the  New  York 
Press  Association  and  James  W.  Mead, 
president-elect.  In  his  address  before  the 
group  Grunfeld,  who  said  his  organiza¬ 
tion  represents  500  weekly  newspapers 
in  the  state,  noted  there  are  many  areas 
where  the  two  groups  can  work  together 
and  that  ways  would  be  sought  to  de¬ 
velop  a  program  of  mutual  cooperation. 
He  said  he  was  glad  to  hear  from  Council 
officials  that  the  non-paid  publishers  had 
no  plans  to  go  after  legal  advertising 
which  had  until  now  served  as  a  stum¬ 
bling  block  in  their  relationship. 

• 

Ad  agency  opens 
in  Nutley,  N.j. 

Ronald  Gianettino  and  George 
Meredith  have  opened  a  new  advertising 
agency  at  One  Town  Hall  Square  in  Nut- 
ley,  N.J. 

The  two  partners  were  previously  with 
Keyes,  Martin  &  Company,  Springfield, 
New  Jersey  where  Gianettino  served  as 
senior  vicepresident  and  account  super¬ 
visor  and  Meredith  was  vicepresident 
and  creative  director.  Gianettino  had 
been  at  Keyes,  Martin  for  14  years, 
Meredith  for  six. 

Gianettino  will  serve  as  president  of 
the  new  agency  and  Meredith  will  be 
executive  vicepresident  and  creative  di¬ 
rector. 

While  at  Keyes,  Martin  Gianettino 
was  the  account  supervisor  on  a  variety 
of  consumer,  retail  and  financial  ac¬ 
counts,  including  ShopRite  Super¬ 
markets. 

• 

Record  ad  count 

Seattle  Times'  classified  count  sur¬ 
passed  2,000,000  in  1976.  The  newspaper 
did  it  once  before,  in  1969,  but  the  1976 
count  hit  an  all-time  high  and  set  a  new 
record. 
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1lbu  can*t  send 
a  mailoram. 


^TCS  posi^e 


uiestern  union 


Maiigtam'  I  £ 


BUT  YOU  CAN  SEND  A  MAILGRAM  MESSAGE. 

WHAT'S  THE  DIFFERENCE? 

MAILGRAM®  IS  A  REGISTERED  TRADEMARK  OF  WESTERN  UNION. 

IT  ALWAYS  SHOULD  BE  SPELLED  WITH  A  CAPITAL  “M"  AND  USED  AS  AN 
ADJECTIVE  TO  DESCRIBE  THE  MESSAGE  AND  SERVICE  INTRODUCED  JOINTLY 
BY  WESTERN  UNION  AND  THE  U.S.  POSTAL  SERVICE  IN  1970. 

AND  A  MAILGRAM  MESSAGE  IS  EASY  TO  SEND. 

JUST  CALL  WESTERN  UNION’S  TOLL-FREE  NUMBER,  ANY  HOUR  OF 
THE  DAY  OR  NIGHT,  AND  GIVE  US  YOUR  MESSAGE. 

YOUR  MAILGRAM  MESSAGE  WILL  BE  FLASHED  ELECTRONICALLY  TO  A 
POST  OFFICE  NEAR  YOUR  ADDRESSEE  FOR  DELIVERY  WITH  THE  NEXT 
BUSINESS  DAY’S  MAIL. 

IF  YOU’D  LIKE  A  PRESS  KIT  ON  MAILGRAM  SERVICE,  CONTACT  HELEN 
HORWITZ  AT  THE  WESTERN  UNION  NEWS  BUREAU,  ONE  LAKE  STREET, 
UPPER  SADDLE  RIVER,  NEW  JERSEY  07458.  TELEPHONE  (201)  825-5000. 
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Circulation 


A  successful  sales  plan 

Following  an  increase  November, 
1975,  in  the  price  of  6-day  home  de¬ 
livered  (not  including  Sunday)  the  Binfi- 
hamton  (N.Y.)  Sun-Bulletin,  morning, 
and  the  Press,  evening,  had  circulation 
losses  by  April  1976,  of  4.1%  and  1.8%, 
respectively.  Their  November,  1975, 
figures  had  been  27,605  morning  and 
71,769  evening. 

An  intensive  sales  campaign  designed 
to  recoup  those  losses  as  well  as  recover 
vacation  stops  was  launched  in  August 
last  year.  By  November  last  year  the  los¬ 
ses  had  been  wiped  out  and  the  S-B  cir¬ 
culation  had  gained  5.7%,  the  Press  was 
up  1.5%,  and  the  Sunday  paper  was 
ahead  5.1%  of  the  base  period  of  the 
previous  November. 

Frank  Gennarellli,  circulation  direc¬ 
tor,  gives  the  following  report  of  the 
sales  plan  and  how  it  worked: 

“1.  A  Telephone  Order  Day  that  fea¬ 
tured  a  $10  top  prize  for  a  new  daily 
order  and  produced  29  new  morning  sub¬ 
scribers,  184  evening  and  190  Sunday 
within  a  6  hour  span  and  7%  participation 
from  our  carriers. 

“2.  In  August,  we  secured  the  help  of 
Media  Sales,  Inc.,  an  outside  circulation 
sales  builder  that  utilizes  both  telephone 
sales  and  boy  crew  operations.  To  date, 
they  have  sold  2,873  morning  and  2,442 
evening  along  with  2,400  Sunday  in  the 
telephone  operation.  An  additional  1,598 
morning,  670  evening  and  567  Sundays 
were  sold  by  their  boy  crews.  We  used 
an  introductory  offer  of  three  weeks  free 
at  the  end  of  a  10-week  paid  subscrip¬ 
tion. 

“3.  An  intensified  and  controlled  sam¬ 
pling  program  started  the  first  week  of 
September.  Results  show  that  1,800 
morning  samples  were  used,  giving  us 
121  new  subscribers  for  a  7%  return.  We 
used  1 ,680  evening  samples  and  secured 
312  new  subscribers  and  1,640  Sunday 
samples  for  290  new  customers  for  a  re¬ 
turn  of  19%  and  18%  respectively.  Our 
sampling  program  is  based  on  seven  days 
in  the  Metro  area  and  two  weeks  in  the 
Regional  area.  Carriers  are  paid  at  the 
rate  of  2C  for  each  sample  delivered  and 
then  given  a  cash  incentive  for  each  new 
subscriber  they  secure. 

“4.  Added  effort  was  put  into  our  own 
non-carrier  sales  crews  and  they  pro¬ 
duced  655  new  morning  customers.  1 ,080 
evening  and  1.324  new  Sunday.  Our 
non-carrier  crews  used  both  a  four  week 
money-back  guarantee  and  the  three 
weeks  free  offer  for  new  subscribers. 
These  crews  consist  of  employes  bet¬ 
ween  the  ages  of  14  and  17  and  are  paid 
minimum  wage  plus  a  bonus  over  their 
quota  of  1  sale  per  hour. 

“5.  We  revamped  our  DSM  Crewing 
Program  with  carriers.  DSM  Crewing 
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serves  two  purposes.  It  not  only  trains 
our  carriers  in  sales  but  it  also  is  an  in¬ 
centive  for  a  new  carrier  to  earn  extra 
cash  by  being  reimbursed  for  every  new 
daily  and  Sunday  subscription  he  sells. 
To  date,  our  DSM  Crewing  has  produced 
673  morning  customers,  1 ,057  new  even¬ 
ing  and  1,023  Sunday. 

“6.  A  Stop-Saver  Program  was  ad¬ 
ministered  by  our  evening  telephone 
sales  personnel.  To  date  they  have  resold 
a  total  of  228  daily  and  123  Sunday  sub¬ 
scribers. 

“7.  A  special  carrier  promotion  fea¬ 
tured  $5  for  a  single  7-day  order.  Our 
“Cash  Carnival”  contest  ran  from  Sep¬ 
tember  1 1  to  October  9  and  produced  614 
new  morning  subscribers,  1,792  evening 
and  1 ,748  Sunday.  Our  carrier  participa¬ 
tion  reached  65%  or  1,124  carriers  out  of 
1,731. 

“8.  Another  carrier  contest,  ‘Christ¬ 
mas  Gold  Seal,’  ran  from  November  6  to 
December  1 1  and  produced  354  morning. 
946  evening  and  863  new  Sunday  sub¬ 
scribers.  This  contest  featured  a  cash 
incentive  of  $50  (for  one  daily  order) 
under  a  Gold  Seal.  The  cash  amounts 
under  the  seals  ranged  from  $2  to  $50. 
We  had  42%  participation  from  our 
carriers  during  this  contest." 

• 

Safe  drivers  rewarded 

Bruce  V.  Rubino,  circulation  director, 
Cleveland  Press,  presented  Safe  Driving 
Awards  to  197  Press  circulation  drivers 
who  operated  a  truck  or  other  vehicle  for 
at  least  one  year  without  a  chargeable 
accident.  Of  the  197  honored,  20  re¬ 
ceived  special  recognition  awards  for  a 
perfect  record  of  at  least  10  years. 

• 

Price  increase 

The  Times  Herald  Inc..  Norristown, 
Pa.,  increased  its  newsstand  price  of 
their  paper  to  20  cents  a  copy  on  January 
3.  Home  delivery  6-day  price  will  be 
raised  15C,  to  90C  per  week  effective 
January  31. 

• 

Radio  campaign 

Detroit  Free  Press  has  scheduled  a 
radio  commercial  campaign  to  increase 
circulation.  The  musical  commercials 
were  created  by  D’Arcy-MacManus  & 
Masius  agency,  using  well-known  local 
recording  artists. 


N.Y.  News  expands 
circuiation  dept. 

New  York  News  circulation  director 
James  W.  Artz  has  announced  the  crea¬ 
tion  of  a  new  “arm"  of  his  department 
and  a  number  of  personnel  changes  re¬ 
sulting  from  the  revised  departmental 
structure. 

Under  the  reorganization,  Anthony  V. 
Catanzaro  has  been  named  manager  of 
circulation  marketing  planning  and  re¬ 
search  and  will  report  directly  to  Artz. 
Fred  H.  Sahner  becomes  circulation 
sales  manager  and  Harry  S.  Kane  will  be 
circulation  business  manager.  Kane  will 
be  responsible  for  development  and  im¬ 
plementation  of  systems  and  procedures 
aimed  at  improving  performance  in  all 
phases  of  circulation  sales  and  opera¬ 
tions.  Both  Sahner  and  Kane  will  report 
to  circulation  manager  Thomas  W. 
Walber. 

William  J.  McDonald  has  been  ap¬ 
pointed  manager  for  special  markets 
sales  and  will  be  responsible  for  develop¬ 
ing  new  markets  and  outlets  for  news¬ 
paper  sales.  Henry  Herman  becomes 
circulation  operations  manager  under  the 
new  alignment. 

In  a  related  announcement,  planning 
and  research  manager  Catanzaro  named 
four  to  his  new  staff.  Rolf  Arend  will  be 
circulation  planning  manager;  Ernest 
Schneider  becomes  circulation  research 
manager;  William  Rolleri  will  be  man¬ 
ager  of  marketing  promotion  and  public 
relations;  Steve  Nazzareno  will  be  re¬ 
sponsible  for  incentive  and  contest  pro¬ 
grams. 

In  announcing  the  departmental 
realignments,  Artz  cited  the  socio¬ 
economic  shifts  taking  place  throughout 
the  newspaper  marketplace  and  said  that 
the  News  is  acting  decisively  to  meet  the 
challenges  posed  by  the  changing  in¬ 
terests  of  newspaper  readers. 

• 

Curtis  remains 
in  intensive  care 

J.  Montgomery  Curtis,  a  Knight- 
Ridder  vicepresident,  who  suffered  a 
ruptured  aneurysm  while  conducting  a 
workshop  for  the  Wichita  newspapers  on 
November  22,  still  is  in  intensive  care  at 
St.  Francis  Hospital  there,  but  making  a 
slow  recovery. 

Curtis,  who  was  director  of  the  Ameri¬ 
can  Press  Institute  for  20  years,  may  be 
transferred  to  a  Miami  hospital  within  a 
month. 

A  trachea  tube  has  been  removed, 
which  will  permit  him  to  receive  tele¬ 
phone  calls  in  several  weeks. 

He  now  is  able  to  read  the  many  mes¬ 
sages  received  since  his  attack. 

His  wife,  Alma,  is  with  him. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


HAKES  RECORD  ROCKWEU 
OOSS  PRESS  RUV 


LONG  ISLAND,  N.Y.  —  The 
country’s  fourth  largest  evening 
newspaper,  Newsday,  is  going  offset 
—  all  the  way.  They’ve  placed  the 
largest  order  ever,  in  terms  of  dol¬ 
lars,  for  Rockwell-Goss  presses:  forty 
Metroliner  units  (five  8-unit  presses) 
and  five  new  folders. 

The  momentous  decision,  according 
to  James  B.  Grider,  Newsday  execu¬ 
tive  v.p.  and  general  manager,  was  the 
result  of  a  two-year,  in-depth  study. 
"Our  major  concern’’  said  Grider, 
"was  the  overall,  long-term  picture  of 
the  Long  Island  area  we  serve  in  rela¬ 
tion  to  our  own  future.  We  studied 
population  growth,  transportation, 
distribution  and  plant  locations.  We 
considered  several  alternatives  such 
as  the  expansion  of  our  present  plant 
vs.  a  new  facility  or  satellite  plants 
vs.  one  centrally  located  plant. 

"Our  final  decision  was  to  build  a 
new,  expandable  plant  in  a  centrally 
located  area  and  convert  to  offset. 
Our  next  question  was:  whose  offset 
presses? 

"Our  past  experience  with  (joss 


Rockwell-Goss  Metroliner  offset  press 


James  B.  Grider 

and  their  letterpress  equipment  was 
among  the  reasons  for  selecting  their 
offset  presses.  They  are  a  very  good 
company  —  a  highly  professional  or¬ 
ganization  —  providing  realistically 
priced  service  and  parts.  Also,  we 
were  impressed  with  the  number  of 
Metroliner  units  Goss  has  in  the 
field.  During  the  decision-making 
period,  we  sent  study 
teams  out  to  visit 
several  Metroliner 
installations,  includ¬ 
ing  San  Diego,  St. 
J  Louis  and  Portland, 
Oregon.  Our  first¬ 
hand  look  at  these  op¬ 
erations  was  a  major 
determinant  in  our 
final  choice.  'The  phys¬ 
ical  operations  were 
good,  the  quality  was 
good,  and  they  were 
running  their  equip¬ 
ment  at  acceptable 
cost  levels.” 

(The  newspapers 
Grider  refers  to  are 


the  San  Diego  Union  Tribune,  with 
four  9-unit  Metroliner  presses,  the 
Portland  Oregonian,  with  six  6-imit 
Metroliner  presses,  and  theS^  Louis 
Post-Dispatch,  with  six  8-unit  Metro¬ 
liner  presses.) 

"Based  on  our  findings  at  these  off¬ 
set  plants  and  with  the  quality  of  our 
production  people,  we  shovild  be  able 
to  keep  paper  waste  down  to  a  very 
small  percentage  over  letterpress,” 
said  Grider.  "We  also  expect  about  a 
10%  to  11%  increase  in  production 
speed  with  this  new  equipment. 

"But  the  key  factor  in  our  decision 
to  convert  to  offset  was  quality. 
Offset  will  enhance  and  improve  the 
quality  of  the  paper  for  Newsday 
readers  and  advertisers  alike,  giving 
us  a  strong  competitive  posture.  Of 
course,  we  also  expect  to  generate  a 
lot  of  interest  among  our  advertisers 
with  our  new  color  capabilities.  This 
should  result  in  additional  advertis¬ 
ing  revenues  once  advertisers  see  the 
huge  improvement  of  offset  ROP 
color  over  letterpress. 

"All  things  considered,”  Grider 
concluded,  "we  are  confident  that  the 
improvement  in  print  quality  —  and 
all  that  entails  — justifies  our  move 
to  offset.” 

Newsday  was  founded  in  1940  with 
30,000  circulation.  Today,  daily  cir¬ 
culation  is  about  474,000.  The  Sun¬ 
day  edition,  begim  in  1972,  now  has 
a  circulation  of  about  450,000.  'They 
have  1,740  employees,  including 
approximately  350  in  editorial  and 
600  in  production.  With  the  new 
Rockwell-Goss  press  equipment, 
page  capacity  will  increase  fi’om  192 
to  256.  The  new  plant,  which  is 
scheduled  to  go  into  operation  during 
the  first  quarter  of  1979,  is  designed 
to  accommodate  a  sixth  press  to 
keep  up  with  future  growth. 


2.  THE  ROCKWELL  GRAPHIC 


Rockwell-Goss  PCS/PAR 
cuts  startup  waste 


CHICAGO  —  Using  techniques 
perfected  and  proved  over  an  eight- 
year  period,  the  Rockwell-Goss  Press 


Control  System/Page  Area  Reader 
(PCS/PAR)  has  scored  a  major  vic¬ 
tory  over  the  costly  problem  of  offset 
paper  waste. 

The  first  PCS/PAR  installation  at 
the  Appleton  Post  Crescent,  Apple- 
ton,  Wisconsin,  has  shown  that  this 
sophisticated  Rockwell-Goss  elec¬ 
tronic  system  will  achieve  salable 
copies  at  startup. 

The  result  in  pap>er  waste  reduc¬ 
tion  adds  up  to  significant  savings  — 
especially  considering  the  $  153/ton 
rise  in  newsprint  costs  over  the  last 
six  years. 

But  the  implication  for  offset 
plants  of  all  sizes  goes  beyond  news¬ 
print  savings.  PCS/PAR  also  means 
time  savings.  Improvement  in  print¬ 
ing  quality.  And  optimum  use  of 
available  manpower. 

To  quote  Henry  G.  Starck,  Produc¬ 
tion  Manager  of  the  Appleton  peper, 
"For  us,  the  PCS/PAR  has  taken  the 
guesswork  out  of  ink  setting  and 
has  helpjed  us  arrive  at  a  consistent 
product!’ 

Rockwell-Goss  marketing  v.p.  Les 


Video  Display  Terminal 


Kraft  describes  PCS/PAR  as  "a  com¬ 
pletely  integrated  system,  produced 
to  suit  the  requirements  of  news- 


pap)er  production.  It  exactly  matches 
the  characteristics  of  our  double 
width  presses,  and  can  be  tailored  to 
meet  the  requirements  of  any  size 
installation,  from  single  press  plants 
to  the  largest  newspap)er  production 
system.  We  believe  it  is  markedly 
sup)erior  to  any  comp)etitive  system 
on  the  market” 


Press  Control  System  console 


IT 


Page  Area  Reader  and  computer 


CLASSIFIED  SECTION 


Printing  Equipment 
Not  ready  for  a  NEW  press?  You 
can  expand  your  present  press  or 
go  offset  now  with  a  good  used 
press.  Let  us  quote  from  ovu*  list  of 
trade-ins  on  new  Rockwell-Goss 
presses.  Contact  our  Sales  De¬ 
partment  or  your  Rockwell-Goss 
representative. 


Engineering  Positions  Available 

Rockwell-Goss  needs  qualified 
engineers  at  its  Chicago  area 
headquarters  location. 

Recent  expansion  of  our  en¬ 
gineering  activities  has  created 
openings  for  Design  Engineers, 
Senior  Electrical  Design  En¬ 
gineers  and  Senior  Mechanical 
Engineers. 

All  qualified  candidates  will 
receive  consideration  for  employ¬ 
ment  without  regard  to  race, 
color,  religion,  sex,  age,  national 
origin,  physical  or  mental  handi¬ 
caps,  or  status  as  a  disabled  or 
Vietnam-era  veteran. 

Interested?  Send  your  resume 
to  Manager-Employee  Relations, 
Graphic  Systems  Division, 
Rockwell  International,  5601 
West  31st  Street,  Chicago,  Illinois 
60650. 


For  more  information  on  any  of  the 
products  mentioned,  write  Graphic  Sys¬ 
tems  Div.,  Rockwell  International, 
3100  South  Central  Ave.,  Chicago, 
111.60650. 


Rockwell  International 

...where  science  gets  down  to  business 


In  test  runs  of  identical  pages,  PCS/PAR  provided  salable  copies  at  start  of  run. 
PCS/PAR  startup  settings  gave  more  uniform  density  than  pressmen  were  able  to 
achieve  by  manual  adjustment,  even  by  the  end  of  the  run. 


Seminar  on  circulation 
management  to  be  held 


Some  $30,000  in  grants  from  the  Frank 
E.  Gannett  Foundation  and  Harte- 
Hanks  Newspapers,  Inc.  will  fund  a 
circulation  management  and  newspaper 
promotion  seminar  at  North  Texas  State 
University  July  10-16. 

A  part  of  a  $27,000  grant  from  the 
Gannett  Foundation  and  a  $3,000  gift 
from  Harte-Hanks  will  be  used  to  sup¬ 
port  the  seminar,  developed  by  the 
NTSU  journalism  department. 

The  remainder  of  the  Gannett  grant 
will  be  used  to  provide  visiting  profes¬ 
sorships  and  scholarships  for  the  new 
business  journalism  sequence  at  NTSU. 

Dr.  Reginald  Westmoreland,  chairman 
of  the  NTSU  journalism  department, 
said,  “The  summer  seminar  will  be  de¬ 
signed  especially  for  newcomers,  or 
comparative  newcomers,  to  the  circula¬ 
tion  management  field.  The  instructors 
will  be  newspaper  professionals  with 
heavy  experience  in  newspaper  circula¬ 
tion  management  problems.” 

Four  full  days  of  the  summer  program 
will  be  devoted  to  circulation  manage¬ 
ment  programs  and  a  day  and  a  half  to 
newspaper  promotion.  Dr.  Westmore¬ 
land  noted. 

Registration  fee  for  the  week-long  con¬ 
ference  is  $100.  Three  semester  hours  of 
university  credit,  either  graduate  or  un¬ 
dergraduate,  will  be  available  to  eligible 


Appeals  Court  backs 
distributors  in  suit 

A  federal  appeals  court  ruled  De¬ 
cember  3  that  newspaper  distributors  at 
four  newspapers  owned  by  Floyd  Sparks 
are  entitled  to  damages  because  of  anti¬ 
trust  violations  by  the  newspapers. 

The  Ninth  U.S.  Court  of  Appeals 
voted  2-1  to  send  back  to  District  Judge 
Charles  B.  Renfrew  the  suit  brought  by 
independent  dealers  against  Sparks  in 
1973. 

Renfrew  had  found  that  an  agreement 
between  the  newspapers  and  indepen¬ 
dent  dealers  was  an  antitrust  violation 
because  the  newspapers  set  the  retail 
price  of  papers.  However,  he  refused  to 
award  damages. 

The  suit  was  brought  by  12  dealers  of 
the  Daily  Review  in  Hayward,  the  Argus 
in  Fremont,  and  the  Tri-Valley  Herald 
and  Tri-Valley  News,  both  in  Livermore, 
after  Sparks  announced  he  was  switching 
the  distribution  system.  Under  the  new 
plan,  dealers  would  be  employes  of  the 
papers  rather  than  independent 
operators. 

The  circuit  court  ordered  Renfrew  to 
hold  a  trial  to  determine  the  amount  of 


participants  with  the  additional  payment 
of  academic  tuition  and  fees. 

“Since  its  beginning  in  1945,  the 
NTSU  department  of  journalism  has 
been  professionally  oriented,  seeking  to 
produce  broadly  educated  students  with 
excellent  communications  skills.  Now 
the  department  intends  to  be  among  the 
first  to  emphasize  preparation  for  work 
in  the  various  areas  of  newspaper  man¬ 
agement,”  Dr.  Westmoreland  said. 

In  the  fall  1976  the  journalism  depart¬ 
ment  began  offering  the  business  jour¬ 
nalism  sequence  in  cooperation  with  the 
NTSU  College  of  Business  Administra¬ 
tion.  “By  making  a  few  adjustments  in 
this  program,  the  department  can  meet 
the  needs  of  students  planning  to  enter 
newspaper  management,”  added  Dr. 
Westmoreland. 

The  NTSU  summer  seminar  will  be 
evaluated  by  a  team  of  three  experts  in 
newspaper  management,  Richard  H. 
Clester,  corporate  director  of  marketing 
for  Harte-Hanks;  Frank  Feuille,  pub¬ 
lisher  of  the  El  Paso  Times;  and  Roy 
Appleton  Jr.,  general  manager  of  the  De¬ 
nton  Record-Chronicle. 

For  further  information  about  the 
seminar  and  available  housing,  write  Dr. 
Reginald  Westmoreland,  P.O.  Box  5278, 
NT  Station,  Denton,  Tex.  76203. 


damages  incurred  by  some  of  the  deal¬ 
ers. 

Meanwhile,  Sparks  is  considering  an 
appeal  of  the  decision.  Such  an  appeal 
could  go  as  far  as  the  U.S.  Supreme 
Court. 

New  England  dailies 
report  ad  gains 

New  England  daily  newspapers  wound 
up  1976  in  better  ad  shape  than  1975, 
reports  the  New  England  Newspapers 
Advertising  Bureau  on  the  basis  of  its 
final  linage  tabulation. 

In  terms  of  total  ROP  advertising,  the 
NENAB  said  there  was  an  overall  gain 
from  the  105  newspapers  reporting  of 
about  4.5%.  Eighty  papers  had  gains  in 
total  advertising  for  the  year,  20  had  loss¬ 
es,  many  of  them  marginal. 

By  category,  classified  was  up  10% 
with  100  papers  gaining,  and  five  losing. 
National  was  also  up  10%  ’’'ith  85  papers 
on  the  gain  side  and  20  down. 

Preprints  chalked  up  the  best  percent¬ 
age  gain — 25%  with  nearly  4,000  more 
preprints  inserted  in  1976  than  1975. 


NLRB  finds  publisher 
unfair  to  Teamsters 

In  refusing  to  bargain  collectively  with 
the  Teamsters  union  because  of  a  verbal 
technicality,  the  Oakland  Press,  in  Pon¬ 
tiac,  Mich.,  has  been  found  guilty  of  an 
unfair  labor  practice. 

The  ruling,  subject  to  appeal  to  the 
National  Labor  Relations  Board,  was 
made  by  Administrative  Law  Judge 
James  L.  Rose,  after  hearings  in  October 
that  followed  a  complaint  by  Local  372, 
International  Brotherhood  of  Teamsters, 
Chauffeurs,  Warehousemen  and  Helpers 
of  America. 

The  Press  has  had  contracts  covering 
circulation  drivers  and  district  managers 
that  were  effective  from  May  31,  1973  to 
June  1,  1976.  In  each  contract  there  was 
a  termination  clause  providing  that,  if 
neither  party  gave  notice  to  “terminate 
or  cancel”  ^  days  prior  to  the  expiration 
date,  the  contract  would  remain  in  full 
force  for  an  additional  year. 

On  March  15,  1976,  the  union  business 
agent  sent  letters  to  the  newspaper  by 
which  it  sought  to  “re-open”  the  con¬ 
tracts  and  to  negotiate  certain  changes. 
The  Press  took  the  position,  however, 
that  the  letters  did  not  technically  com¬ 
ply  with  the  termination  clause  of  the 
contracts  by  using  the  word  “termina¬ 
tion”  and  toerefore  the  contracts  were 
automatically  renewed.  Hence,  the  com¬ 
pany  argued,  it  was  not  obligated  to  bar¬ 
gain  concerning  modification  of  any 
term. 

Administrative  Law  Judge  Rose  held, 
however,  that  the  union  notification  was 
plain  enough  to  show  intent  to  terminate 
the  contract.  He  added  that  further  evi¬ 
dence  of  this  was  provided  when  the 
union,  on  April  11  and  April  19,  trans¬ 
mitted  details  of  its  new  proposals. 

During  the  hearings,  the  newspaper 
argued  that  district  managers  should  not 
be  union  members  because  they  were 
supervisors.  According  to  Rose,  the 
question  of  whether  district  managers 
constitute  an  appropriate  bargaining  unit 
hinged  on  whether  1 ,250  individuals  de¬ 
livering  newspapers  on  skateboards  and 
bicycles  at  $2  a  day  are  “employes.” 

Citing  a  Newsday,  Inc.  precedent. 
Rose  ruled  the  carriers  are  not 
“employes”  and  the  district  managers 
therefore  not  supervisors. 


Entries  accepted 

American  Heart  Association  is  accept¬ 
ing  entries  for  the  1977  Howard  W. 
Blakeslee  Awards  which  honor  reporting 
on  the  heart  and  blood  vessel  diseases. 
Deadline  is  May  1,  1977.  The  awards 
carry  an  honorarium  of  $500  each.  Rules 
may  be  obtained  from  local  heart 
associations  or  from  the  AHA,  7329 
Greenville  Ave.,  Dallas  Texas  75231. 
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Newspeople  in  the  news 


MANAGING  EDITOR— John 
Robertson,  formerly  make-up 
editor,  has  been  promoted  to 
managing  editor  of  the  Cedar 
Rapids  Gazette,  succeeding 
H.  J.  Illian,  who  will  work  with 
special  projects  until  his  re¬ 
tirement  next  year.  Other 
appointments  include  Phyllis 
Fleming  as  city  editor;  Kevin 
Kane  as  make-up  editor. 


AD  DIRECTOR— William 
Ridenour,  ad  director  of  the 
Santa  Fe  New  Mexican,  has 
been  named  ad  director  of 
the  San  Bernardino  Sun- 
Telegram,  succeeding  Carl  B. 
Shaver.  Ridenour  was  em¬ 
ployed  by  the  Sun-Telegram 
for  20  years  when  he  left  in 
June  1976  for  Santa  Fe.  Both 
papers  are  members  of  the 
Gannett  group. 


BUSINESS  MANAGER— 
John  P.  Dempsey,  previously 
ad  director,  Trenton  (N.J.) 
Times,  has  been  promoted  to 
business  manager.  As  busi¬ 
ness  manager,  Dempsey  will 
continue  to  have  direct  re- 


MARKETER— Carl  B.  Sha¬ 
ver,  41,  has  been  named  as¬ 
sistant  to  the  general  man¬ 
ager — marketing  of  the  San 
Francisco  Newspaper  Printing 
Co.  Shaver,  who  was  ad  di¬ 
rector  of  the  Son  Bernardino 


John  W.  Allen,  circulation  super¬ 
visor — promoted  to  circulation  manager, 
Oxnard  (Calif.)  Press-Courier  replacing 
Gary  Silvestri,  who  joined  the  San  Gab¬ 
riel  Valley  Daily  Tribune  at  West  Covina. 
*  ♦  * 

William  R.  Stewart,  production  direc¬ 
tor,  Gore  Newspapers  (Tompany  in  Flor¬ 
ida — elected  a  vicepresident  of  the  com¬ 
pany. 

*  *  ♦ 

Frank  J.  Degna,  circulation  director 
Norfolk  Virginian-Pilot  and  Ledger-Star 
since  July,  1976— elected  vicepresident 
of  operations  for  the  2  papers  with  re¬ 
sponsibility  for  the  circulation  and  pro¬ 
duction  departments.  Alan  D.  Galum- 
BECK,  production  systems  coordina- 
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sponsibility  for  the  ad  de-  Sun-Telegram,  will  oversee  the 
partment,  but  will  also  be  in  marketing  activities  of  NPC. 
charge  of  accounting,  per¬ 
sonnel,  puchasing  and  credit. 

Kenneth  D.  Iman,  retail  ad 
manager,  a  position  that  has 
been  abolished,  has  been 
named  ad  manager. 


tor — appointed  production  manager,  suc¬ 
ceeding  Arnold  McDonald,  who  resigned. 

*  *  * 

Milo  L.  McGahee,  on  the  retail  ad 
staff  since  1941 — promoted  to  retail  ad 
manager  for  the  Augusta  (Ga.)  Chronicle 
and  Herald,  succeeding  Michael  Bois- 
CLAiR,  who  was  named  ad  director  of  the 
Savannah  (Ga.)  Morning  News  and  Eve¬ 
ning  Press. 

«  *  * 

Kenneth  Joyce,  sales  staffer — pro¬ 
moted  to  sales  manager  for  advertising 
in  TV  Week  of  the  Minneapolis  Tribune. 

*  *  ♦ 

Harold  W.  Deadman,  ad  manager  of 
the  Spinal  Column,  Oaklahoma’s  largest 
weekly — joined  the  Macomb  (Mich.) 
Daily  as  general  manager.  Deadman,  57, 
was  at  one  time  publisher  of  the  Niles 
(Mich.)  Daily  Star. 

3k  «  * 

Lawrences.  Hale,  editor  of  the  Bing¬ 
hamton  (N.Y.)  Evening  Press  and  Satur¬ 
day  and  Sunday — named  associate  di¬ 
rector  of  the  American  Press  Institute, 
Reston,  Virginia.  George  R.  Venizelos, 
managing  editor  of  the  Press  and  the 
weekend  papers,  has  assumed  Hale’s  re¬ 
sponsibilities. 

*  *  * 

Ron  Simpson,  Miami  Herald — to 
WCKT-tv,  Miami,  as  investigative  re¬ 
porter. 


Eyewitness  account 
phoned  by  Gallagher 

Three  months  after  retiring  as  presi¬ 
dent  and  general  manager  of  the  Associ¬ 
ated  Press, Wes  Gallagher  returned  to  re¬ 
porting  again  this  week — an  eyewitness 
account  of  a  transpacific  jet  struck  by 
lightning. 

Gallagher  and  his  wife  Betty  were  pas¬ 
sengers  on  the  plane  that  was  hit  10  min¬ 
utes  after  takeoff  from  Los  Angeles  on 
a  flight  to  Tahiti.  Also  among  the  230 
passengers  were  Bernard  H.  Ridder,  vice 
chairman  of  the  Knight-Ridder  news¬ 
paper  group,  and  his  wife  Jane. 

The  plane  was  damaged  but  no  one 
aboard  was  injured.  The  pilot  turned 
back,  jettisoned  surplus  fuel  and  landed 
Wednesday  night  at  Los  Angeles. 

Gallagher  went  immediately  to  a  tele¬ 
phone,  reported  the  story  to  Christy 
Barbee,  night  city  editor  in  the  Los 
Angeles  bureau.  Later  he  provided  a 
voic.e  report  to  AP  Radio. 

The  following  Tuesday  AP  vicepresi¬ 
dent  Conrad  Fink,  also  returned  to  re¬ 
porting.  He  telephoned  to  Los  Angeles 
the  first  report  on  a  predawn  fire  at  the 
Canyon  Hotel  in  Palm  Springs  where  the 
AP  Board  of  directors  was  to  meet  later 
in  the  week.  Subsequent  details  and 
Wirephotos  on  the  story  came  from  the 
Palm  Springs  Desert  Sun,  which  will 
come  into  AP  membership  later  this 
year. 
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Newspeople  in  the  news 


CHAIRMAN— Andrew  Fish¬ 
er,  president  and  publisher  of 
the  News-Journal  Co.  in  Wil¬ 
mington,  Dela.,  was  elected 
chairman  of  the  board  of  the 
company,  succeeding  the  late 
Dr.  David  H.  Dawson.  Fisher, 
retired  executive  vicepresi¬ 
dent  of  the  New  York  Times, 
was  elected  president  and 
publisher  on  August  1,  1976. 
After  leaving  the  Times,  Fisher 
ran  his  own  media  consultant 
firm. 


PUBLISHER— Ariel  Melchoir 
Jr.,  who  has  been  editor,  be¬ 
comes  publisher  of  the  Virgin 
Islands  Daily  News,  succeed- 
ng  his  father,  who  remains  as 
president  of  the  company.  Ron¬ 
ald  Walker  has  been  named 
editor.  He  was  until  last  June 
an  assistant  professor  at  Co¬ 
lumbia  University  school  of 
journalism.  Melchoir  Jr.  was 
editor  for  1 3  years  and  from 
1971  to  1973  was  senator  in 
the  Virgin  Islands  legislature. 


FEATURE  EDITOR— Greg¬ 
ory  E.  Favre  has  joined  the 
Chicago  Daily  News  as  assist¬ 
ant  managing  editor  for  fea¬ 
tures.  Favre,  who  was  editor 
of  the  Corpus  Christ!  Caller 
and  Times,  will  direct  Every¬ 
day  and  weekend  Everyweek 
sections  as  well  as  Panorama, 
the  weekend  arts  and  amuse¬ 
ments  supplement. 


PRESIDENT — Bill  Hartman, 
president  of  Hartman  News¬ 
papers,  Inc.,  was  elected 
1977  president  of  the  Texas 
Daily  Newspaper  Associa¬ 
tion.  The  association,  with  85 
members,  says  it  is  the  larg¬ 
est  state  association  of  dailies 
in  the  U.S.  Hartman's  father  is 
a  former  TDNA  president. 


joining  the  Bulletin,  McTeer  served  for 
many  years  as  classified  advertising 
manager  of  the  Detroit  Free  Press. 


Neuharth  awarded 

Allen  Neuharth,  president  and  chief 
executive  of  the  Gannett  Co.,  will  re¬ 
ceive  a  Headliner  Award  from  the 
Women  in  Communications  Inc. 
Neuharth,  who  joined  WICI,  is  first  male 
to  receive  a  WICI  Headliner.  The  or¬ 
ganization  said  Neuharth  has  done  “a 
great  deal  to  encourage  women  to  seek 
high  positions  in  the  communications  in¬ 
dustry  and  has  promoted  many  women 
into  management  at  Gannett  newspa¬ 
pers.”  The  other  recipients  of  Headliner 
awards  are  Lenore  Hershey,  editor. 
Ladies  Home  Journal;  Joan  Levine, 
president.  Hall  &  Levine  Advertising, 
Los  Angeles;  and  Jane  Farley,  vicepres¬ 
ident  and  creative  director,  Moynihan- 
Farley  Associates,  Milwaukee.  The 
Headliners  will  receive  their  awards  and 
will  be  featured  on  the  program  at  the 
WICI  annual  meeting  in  Honolulu  in  Oc¬ 
tober. 


Silver  medalist 

Joseph  F.  Flanagan,  vicepresident  of 
The  Journal  Company  and  director  of 
advertising  for  the  Milwaukee  Journal 
and  Milwaukee  Sentinel,  will  receive  the 
Milwaukee  Advertising  Club’s  Silver 
Medal  Award. 


Byron  Dobell,  managing  editor  at  New 
York  Magazine  until  its  acquisition  by 
Rupert  Murdoch  earlier  in  January — 
named  editor  of  Esquire  Magazine.  He 
succeeds  Lee  Eisenberg,  who  resigned 
January  14. 

*  *  ♦ 

Paul  M.  Cohen — joins  the  St.  Peters¬ 
burg  Times  and  Evening  Independent 
research  department  from  president  of 
Opinion  Research  Florida,  Gainesville. 
He  will  be  manager  of  Suncoast  Opinion 
Surveys,  directing  expansion  in  market¬ 
ing  and  consumer  research  fields.  SOS 
does  surveys  for  the  Times  and  Inde¬ 
pendent  and  a  few  clients. 

*  *  ♦ 

John  J.  Southard,  advertising  manager 
of  the  Ocean  City  (N.J.)  Sentinel- 
Ledger — retired,  with  Byron  T.  Mercer, 
succeeding  him. 

*  *  * 

Danbury  (Conn.)  News-Times  has  an¬ 
nounced  the  following  promotions:  Ed¬ 
ward  W.  Frede — to  managing  editor; 
Robert  H.  Overmyer  — to  night  editor; 
Douglas  P.  Hulette — to  day  editor;  Jef¬ 
frey  F.  Leonard — to  assistant  night 
editor  and  Linda  M.  Martelli — to  assis¬ 
tant  Sunday  editor. 

*  ♦  * 

Stewart  J.  McTeer — named  classified 
advertising  manager  of  the  Philadelphia 
Evening  and  Sunday  Bulletin.  Before 


*  *  * 

William  A.  Furlow — appointed  city 
editor  of  the  Cincinnati  Post,  replacing 
Henry  Holcomb — moved  to  chief  assis¬ 
tant  city  editor  of  the  Detroit  News. 

♦ 

Basil  Talbott  Jr. — named  political 
editor  of  the  Chicago  Sun-Times. 

Hn  Ht 

Janos Gereben — named  music  editor  of 
the  Seattle  Times.  Gereben  is  the  first 
full-time  music  editor  to  be  employed  by 
the  Times.  He  recently  completed  a 
study  of  the  Vienna  State  Opera  pub¬ 
lished  by  the  Alicia  Patterson  Fund. 

*  *  * 


Edith  S.  Mourey,  New  Britain  (Conn.) 
Herald — named  editor  of  the  daily  Mod¬ 
em  Living  pages. 


(Continued  on  page  26) 
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News  people  in  news 

(Continued  from  page  25) 


Don  Meiklejohn,  veteran  Florida 
newsman  and  former  state  beverage 
director — named  managing  editor  of  the 
Ocala  (Fla.)  Star-Banner  effective  Feb¬ 
ruary  28.  He  is  presently  serving  as 
executive  director  of  Florida  Attractions 
Association,  Tallahassee. 


Coffey 


Beech 


Karmin 


Thelen 


Tom  Lindeman,  statehouse  correspon¬ 
dent  for  the  Toledo  (Ohio)  Blade — 
elected  president  of  the  Ohio  Legislative 
Correspondents  Association. 

♦  *  * 

Al  Bennett,  managing  editor  of  the 
Everett  (Wash.)  Herald,  retiring  Feb¬ 
ruary  15.  He  joined  the  newspaper  in 
1961  from  the  Atchison  (Kans.)  Globe  of 
which  he  was  co-owner. 

4c 

James  B.  Morrison — appointed  agricul¬ 
tural  information  news  specialist  at  Pur¬ 
due  University.  He  had  been  field  rep¬ 
resentative  for  former  U.S.  Representa¬ 
tive  J.  Edward  Roush  (D-Ind.)  and  a  re¬ 
porter  for  Huntington  and  Fort  Wayne 
papers. 

4c  4:  4c 

Joseph  A.  Costanza,  previously  a  copy 
editor  with  Dow  Jones  News  Service — to 
the  copy  desk  of  the  Phoenix  (Ariz.) 
Gazette. 

4:  *  4= 

Carmen  Brutto,  Pittsburgh  (Pa.)  Pa¬ 
triot  legislative  correspondent — elected 
to  a  third  consecutive  term  as  president 
of  the  Pennsylvania  Legislative  Corres¬ 
pondents  Association. 

4c  4e  4c 

Jim  Yeary,  formerly  editor  and  busi¬ 
ness  manager  of  the  Randolph  County 
(Mo.)  Times-Herald — named  managing 
editor  of  the  Pauls  Valley  (Okla.)  Daily 
Democrat. 

4c  4c  4c 

Tom  M.  Peterson — joined  Tucson 
Newspapers  Inc.,  printers  and  dis¬ 
tributors  of  the  Arizona  Daily  Star  and 
the  Tucson  Daily  Citizen,  as  circulation 
director.  He  was  previously  circulation 
operations  manager  and  assistant  circu¬ 
lation  director  of  the  Arizona  Republic 
and  the  Phoenix  Gazette. 

4c  4c  4c 

Andrew  Tevington.  reporter  for  the 
Daily  Oklahoman — resigned  to  become 
press  secretary  to  U.S.  Senator  Henry 
Bellmon.  He  succeeds  Fred  Davis,  for¬ 
mer  Tulsa  World  reporter,  who  resigned 
late  last  year. 

4c  4c  4c 

Tom  Giuffrida,  public  relations  super¬ 
visor  of  the  Los  Angeles  Times — 
promoted  to  assistant  to  the  director  of 
promotion  and  public  relations. 
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The  Chicago  Daily  News  has  expanded  its  Washington  bureau,  James 
Hoge,  editor  in  chief  of  the  News  and  the  Sun-Times,  has  announced. 
Raymond  R.  Coffey,  London  bureau  chief  for  the  Daily  News  since  1971  has 
been  named  chief,  replacing  the  late  Peter  Lisagor. 

New  bureau  personnel  annourKed  by  Hoge  are: 

Keyes  Beech,  Pulitzer  Prize-winner  who  has  covered  Asia  for  the  Daily 
News  since  World  War  11. 

Monroe  Karmin,  another  Pulitzer  Prize  winner,  formerly  with  the  Wall  Street 
Journal,  to  cover  economic  affairs. 

Gilbert  C.  Thelen  Jr.,  10-year  Washington  veteran  including  4  years  as 
Washington  editor  of  Consumer  Reports,  to  report  on  consumerism. 

Also  in  the  Daily  News  bureau  are:  Charles  Bartlett,  Pulitzer  winner  and 
columnist,  and  correspondents  Bill  Eaton,  Robert  Gruenberg  and  Robert  A. 

Signer. 


Fred  T.  Swift — named  editor  of  the 
Noblesville  (Ind.)  Daily  Ledger,  suc¬ 
ceeding  James  T.  Neal,  who  has  become 
executive  editor  of  Ledger  publications 
to  co-ordinate  the  daily  and  weekly  pub¬ 
lications  (News  Journal,  Carmel;  Ad- 
News,  Hamilton  County). 

♦  ♦  * 

Following  January  1  retirement  of  Joe 
F  Caraher  as  publisher  of  the  Klam¬ 
ath  Falls  (Ore.)  Herald  and  News, 
Jim  Allen,  advertising  director  for  the 
past  9  years,  moves  to  the  publishing 
post.  Allen  has  been  in  the  ad  depart¬ 
ment  21  years. 

Succeeding  Allen  as  advertising  direc¬ 
tor  is  Arnold  Migliaccio,  classified  ad¬ 
vertising  manager  for  the  past  7  years. 
Migliaccio  was  with  the  Roseburt  (Ore.) 
News  Review  and  the  Astorian  at  As¬ 
toria,  Oregon  before  moving  to  Klamath 
Falls. 

Gordon  Ross,  who  joined  the  advertis¬ 
ing  staff  in  1975 — named  retail  advertis¬ 
ing  manager.  Ross  formerly  was  adver¬ 
tising  manager  of  the  Yakima  (Wash.) 
Herald  Republic,  Mount  Vernon  (Wash.) 
Skagit  Valley  News,  the  Beloit  (Wise.) 
News  and  DeKalb  (lIl.)Da/7y  Chronicle. 

4e  4e  4c 

Albert  E.  Boothe,  consulting  editor  of 
the  Winnipeg  (Man.)  Free  Press — retired 
after  43  years  with  the  Free  Press. 

4c  4c  4c 

C.  ThomasGriffin — promoted  to  retail 
advertising  manager  of  The  Times  Pub¬ 
lishing  Company,  which  publishes  the 
St.  Petersburg  Times  and  Evening  Inde¬ 
pendent.  He  replaces  Clyde  Pinson,  who 
joined  the  St.  Louis  Post-Dispatch  as 
advertising  director. 

Nelson  Sorah — named  assistant  city 
editor  of  the  Charleston  (W.  Va.) 
Gazette. 


Miller 


Watson 


Loye  W.  Miller  Jr.  has  been  named 
chief  of  the  Chicago  Sun-Times 
Washington  bureau  and  Jerome  Wat¬ 
son,  Chicago-based  political  editor  of 
the  paper  since  1972,  has  been  pro¬ 
moted  to  the  Washington  bureau.  Miller 
has  covered  national  politics  from  the 
capital  bureau  of  the  Knight  Newspa¬ 
pers  since  1970  and  previously  was 
Chicago  bureau  chief  and  Congres¬ 
sional  and  national  political  correspon¬ 
dent  for  Time  Magazine.  Miller's  father 
was  managing  editor  and  late  editor  of 
the  Knoxville  News-Sentinel  for  46 
years. 


Robert  Noga — named  publisher  of  the 
Auburn  (N.Y.)  Citizen,  replacing  James 
W.  Lewis,  who  moves  to  the  Freeport 
(III.)  Journal-Standard  January  1.  Prior 
to  his  new  post,  Noga  was  general  man¬ 
ager  of  the  South  Middlesex  News, 
Framingham,  Mass. 

*  *  * 

J  ERRY  WoRTHEN,  advertising  director  of 
the  Bellingham  (Wash.)  Herald — taken 
early  retirement,  with  Gerry  Rhea,  retail 
advertising  manager  succeeding  him. 

4c  4c  4c 

Clarence  A.  Graham,  city  editor  of  the 
Wilmington  (Ohio)  News-Journal — 
named  editor.  Rita  E.  Carey,  a  reporter. 
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Metro  publishes 
special  sections 

Metro  Associated  Services,  Inc.,  an¬ 
nounces  the  release  of  three  special 
editorial  supplements;  Spring  Travel, 
Garden  Time  ’77  and  Spring  Fashion. 
Garden  Time  ’77  ships  with  the  February 
issue  of  the  Metro  Newspaper  Service, 
and  Spring  Travel  and  Spring  Fashion 
ship  with  the  March  issue. 

Spring  Travel  is  the  first  travel  section 
ever  produced  by  Metro.  It  was  done  in 
cooperation  with  Discover  America 
Travel  Organizations,  Inc.  (DATO).  The 
16-page  supplement  represents  a  cross- 
section  of  the  United  States  with  special 
articles  on  Puerto  Rico  and  Montreal. 
Included  in  the  travel  section  is  informa¬ 
tion  on  charter  and  package  tours,  vaca¬ 
tion  spots,  driving  tips,  camping 
facilities,  national  parks,  home  security 
while  on  vacation,  regional  recipes  and 
mobile  homes,  as  well  as  photos  of  Dis¬ 
ney  World,  the  Grand  Canyon,  Lake 
Tahoe,  Missouri  River,  the  Kentucky 
Derby,  Mount  Vernon  and  Vail,  Co. 

Garden  Time  ’77  (also  called  The 
Greenthumb  Journal  II)  is  produced  for 
the  second  consecutive  year  in  coopera¬ 
tion  with  the  Ortho  Division  of  Chevron 
Chemical  Co.  It  contains  helpful  materi^ll 
on  how  to  grow  plants,  how  to  cook  with 
a  wok,  tips  on  growing  roses,  herb  grow¬ 


ing  hints,  recipes  and  colorful  editorial 
photos  of  oriental  foods. 

Spring  Fashion  reveals  a  panorama  of 
spring  styles  with  exclusive  photos  on 
new  styles  from  famous  designers,  a  spe¬ 
cial  report  on  French  designer  collec¬ 
tions  and  the  latest  fashions  from  the 
Men’s  Fashion  Association  and  New 
York  Press  Showings.  The  16-page  fash¬ 
ion  supplement  also  features  beauty  tips, 
hairstyle  and  personal  care  articles  for 
men  and  women. 

Press  association 
in  new  building 

Governor  William  Milliken  cut  a  spe¬ 
cial  ribbon  made  of  newsprint  to  mark 
the  opening  of  Michigan  Press  Associa¬ 
tion’s  new  office  at  827  N.  Washington  in 
downtown  Lansing. 

The  109  year  old  association,  previ¬ 
ously  housed  on  the  Michigan  State  Uni¬ 
versity  campus,  moved  into  its  new  quar¬ 
ters  in  September. 

Milestone  year 

The  Sacramento  Bee  went  over  the 
2,000,000  classified  ad  count  in  1976  for 
the  first  time.  The  million  mark  was 
reached  in  1960.  The  classified  depart¬ 
ment  has  58  staffers. 


Campaign  prepared 
for  small  stores 

sew,  Inc.,  announces  they  are  now 
marketing  a  series  of  52-week  ad  cam¬ 
paigns  for  sale  to  smaller  merchants. 

According  to  George  A.  Bolas,  presi¬ 
dent,  the  new  service  offers  the  finest  in 
agency  quality  ad  series,  complete  with 
specially  prepared  art  and  copy.  Pres¬ 
ently,  thirteen  basic  businesses  are  cov¬ 
ered  including  savings  and  loan,  beauty 
shops,  pharmacies,  hardware  stores, 
florists  and  others. 

“These  campaigns  are  designed  to  get 
new  linage  from  non-advertisers  or 
infrequent  advertisers,’’  Bolas  stated. 

In  addition  to  the  agency  produced 
material,  the  new  Retail  Ad  Campaign 
program  offers  the  newspaper  an  oppor¬ 
tunity  to  sell  the  program  at  no  invest¬ 
ment  risk.  The  entire  package  is  avail¬ 
able  on  approval  from  SCW,  Inc. 

Included  in  the  package  are  merchan¬ 
dising  aids  such  as  casette  tapes  on  the 
program,  descriptive  copy  on  selling 
each  campaign,  plus  an  outline  of  sug¬ 
gested  procedures  and  campaign  selling 
plans. 

Newspapers  are  urged  to  schedule  a 
four  w^ek  selling  promotion  of  the  cam¬ 
paigns  by  their  stadfs.  Field  tests  the  past 
18  months  have  indicated  enthusiastic  re¬ 
sponse  by  retailers  to  the  campaigns. 


For  die  latest  news  cm  no-fimlt, 
tumtoStateFami. 

The  best  way  to  keep  up  with  the 
no-fault  auto  insurance  issue  is 
with  State  Farm’s  No-Fault  Press 
Reference  Manual.  It’s  become  the 
standard  reference  work  on  no-fault 
over  the  last  three  years.  The  manual 
is  a  loose-leaf  book  with  more  than 
300  pages  and  it’s  updated  on  a 
continuous  basis.  It  has  a  section  on 
every  no-fault  law  in  the  United  States. 

If  you’re  on  the  mailing  list  for 
the  no-fault  manual,  you  also  get  our 
one-page  interim  newsletter  Advisory. 

In  addition,  you’ll  receive  all  of  our 
Insurance  Backgrounders.  For  this 
free  service,  call  us  at  309-662-2625 
or  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Raza 
Bloomington,  IL  61701 
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Business  reporters 
receive  fellowships 

Five  journalists  have  been  awarded 
the  first  Camegie-Mellon  University  fel¬ 
lowships  in  business  and  economics  for 
ten  weeks  of  graduate  study  in  the  annual 
Executive  Program  at  the  university's 
Graduate  Sch(K>l  of  Industrial  Adminis¬ 
tration. 

The  fellowship  winners  are  Stephen  E. 
Auslander,  editorial  page  editor  of  the 
Arizona  Daily  Star;  Julie  C.  Connelly, 
senior  editor  of  Institutional  Investor 
magazine;  Albert  N.  Goldberg,  business 
editor  of  the  Toledo  Blade;  David  M. 
Grebler,  business  writer  for  the  St.  Louis 
Glohe-Democrat;  and  John  B.  Rumsey, 
business  editor  of  the  Rochester  (N.Y.) 
Times- Union. 

The  journalists  will  participate  with  50 
executives  from  U.S.  and  foreign  corpo¬ 
rations  and  government  in  an  integrated 
course  sequence  on  current  economic  is¬ 
sues,  business  policy,  the  behavioral  sci¬ 
ences,  and  the  functional  areas  of 
business — accounting,  finance,  labor  re¬ 
lations,  marketing,  and  production. 
Specific  course  topics  will  include  the 
regulatory  process,  the  multi-national 
firm,  financial  markets,  and  significant 
trends  in  technology  and  the  labor  force. 
The  program  begins  January  31 ,  1977  and 
will  continue  through  April  7. 

The  fellowship  recipients  were 
selected  by  an  advisory  committee  that 
includes  Lindley  H.  Clark,  economic 
news  editor  of  the  Wall  Street  Journal; 
Louis  Rukeyser,  syndicated  columnist 
and  host  of  Public  Broadcasting’s  Wall 
Street  Week;  and  Leonard  Silk, 
economics  columnist  for  the  New  York 
Times. 

Auslander  was  named  editorial  page 
editor  of  the  Arizona  Daily  Star  in  Sep¬ 
tember  1976.  He  joined  the  paper  as  a 
reporter  in  1971  and  became  an  editorial 
writer  in  1973.  In  1974  and  1975  he  was  a 
winner  of  the  Arizona  Press  Club  award 
for  editorial  writing. 

Connelly  joined  Institutional  Investor 
magazine  in  1973  and  was  named  a  senior 
editor  in  June,  1976.  In  addition  to  writ¬ 
ing  monthly  feature  articles  on  such  sub¬ 
jects  as  corporate  financing,  investment 
banking  and  money  management,  her  re¬ 
sponsibilities  include  profiling  senior  fi¬ 
nancial  executives  of  Fortune  500  com¬ 
panies  and  reporting  on  the  selection  of 
Institutional  Investor's  All-American 
Research  Team,  an  annual  poll  naming 
Wall  Street’s  top  research  analysts. 

Before  becoming  business  editor  of  the 
Toledo  Blade  in  November  1974, 
Goldberg  served  as  a  general  assignment 
reporter,  city  hall  reporter,  and  state 
house  correspondent  in  Columbus,  Ohio. 
He  joined  the  Blade  in  1%7  after  five  and 
a  half  years  with  the  Associated  Press 
bureau  in  Columbus  where  he  was  a  re¬ 
porter  and  night  news  editor.  While  serv- 
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ing  as  public  relations  department  man¬ 
ager  of  the  Toledo  Chamber  of  Com¬ 
merce  from  1960-61,  he  won  the  Ameri¬ 
can  Association  of  Commerce  Publica¬ 
tions  certificate  of  excellence  for  his 
work  as  editor  of  the  Toledo  Business 
News,  the  chamber’s  monthly  news¬ 
paper  for  the  Toledo  area  business  com¬ 
munity. 

Grebler  was  assigned  to  the  financial 
news  desk  of  the  St.  Louis  Globe- 
Democrat  in  June  1973  after  four  years  as 
a  general  assignment  reporter  covering 
such  subjects  as  environmental  research, 
the  administration  of  environmental  reg¬ 
ulations,  and  science  news.  Since  joining 
the  financial  news  staff  he  has  also  writ¬ 
ten  free-lance  articles  for  McGraw-Hill 
publications  including  Business  Week 
and  Engineering  News-Record  maga¬ 
zine. 

Rumsey  has  been  a  reporter  for  the 
Times-Union  since  1957  and  was  ap¬ 
pointed  business  editor  in  1%5.  In  1972 
he  received  the  Associated  Press  award 
for  depth  reporting  in  New  York  State 
for  his  ten-part  series  on  “Why  Industry 
Moves  Out.”  In  1970  he  won  a  Hughes 
Fellowship  from  the  American  Bankers 
Association  to  attend  the  Stonier  School 
of  Banking  at  Rutgers  University. 

• 

Students  receive 
$500  scholarships 

Four  Northeastern  University  stu¬ 
dents  have  received  New  England  Press 
Association  $500  scholarships  for  1977. 

The  journalism  majors  were  given 
awards  at  the  association’s  annual  winter 
convention  at  the  Sheraton- Boston  Hotel 
(January  21)  before  more  than  650  news¬ 
paper  publishers,  editors,  staffers  and 
guests. 

Michael  Hanlon  won  the  award  given 
in  memory  of  John  Tierney,  former 
newspaperman  and  most  recently  presi¬ 
dent  of  Newsome  &  Co.,  public  rela¬ 
tions. 

Shelia  Marley  won  the  award 
memorializing  Celine  Slator,  former  as¬ 
sociate  publisher  of  the  Addison  County 
Independent,  Middlebury,  Vermont. 

Dennis  Naughton  won  the  award  given 
in  memory  of  Alan  Adams,  former  pub¬ 
lisher  of  the  Lexington-based  Minute- 
Man  Publications  group. 

Robert  Turosz  won  the  award  made  in 
memory  of  Benton  Dryden,  former  pub¬ 
lisher  of  the  Woodstock  (Vt.)  Standard. 

'Purr-sonar  column 

9-Lives  Cat  Food  placed  a  nationwide 
advertising  campaign  to  find  Morris,  the 
cat,  a  “dream  date.”  Cat-fanciers  are 
being  reached  through  ads  placed  in  the 
“purr-sonal”  column  of  newspapers. 
Readers  are  asked  to  describe  their  pet’s 
qualifications  in  50  words  or  less. 


Judge  asked  to  drop 
N.Y.  Times  contempt 

In  legal  papers  filed  January  20  in 
Miami,  Arthur  Ochs  Sulzberger,  New 
York  Times  publisher.  Times  executive 
editor  A.M.  Rosenthal,  and  reporter 
Seymour  Hersh  asked  Judge  C.  Clyde 
Atkins  to  withdraw  an  order  seeking  to 
hold  them  in  contempt  for  publishing  an 
article  describing  a  sealed  grand  jury  re¬ 
port. 

The  January  24  hearing  at  which  the 
Times  men  were  to  show  cause  why  they 
should  not  be  held  in  contempt  was  post¬ 
poned  until  February  16  to  give  Judge 
Atkins  time,  he  said,  to  study  the  papers. 

“It  is  the  position  of  the  New  York 
Times,”  stated  James  C.  Goodale, 
executive  vicepresident  and  general 
counsel  of  the  Times,  “that  the  decision 
of  the  Supreme  Court  last  June  in  the 
Nebraska  gag  order  case  precludes 
judges  from  restraining  the  press  from 
publishing  grand  jury  reports  and  that  the 
Federal  contempt  statutes  prohibit  judges 
from  holding  newsmen  in  contempt  once 
an  article  is  published.” 

• 

Press  union  loses 
decertification  vote 

A  decertification  election  was  held 
December  15, 1976  to  determine  whether 
employes  in  the  pressrooms  of  the  Dallas 
(Tex.)  Times  Herald  and  the  Dallas 
Morning  News  would  continue  to  be  rep¬ 
resented  by  the  Dallas  Printing  and 
Graphic  Union  Local  No.  21  (IPGCU). 
The  union  received  16  votes,  with  77 
votes  cast  against  the  union,  and  6  chal¬ 
lenged  ballots.  The  pressmen  struck  the 
newspapers  May  2,  1974.  Publication  has 
been  maintained  without  interruption. 
The  union  filed  various  unfair  labor  prac¬ 
tice  charges  against  the  newspapers, 
which  were  dismissed  subsequently. 

• 

Gov’t  official  buys 
weekly  in  Vermont 

Edward  Bennett,  former  economic 
development  director  for  New  Hamp¬ 
shire,  has  purchased  the  weekly  Ver¬ 
mont  Standard  in  Woodstock,  Vt. 

Bennett  was  fired  last  year  from  his 
state  job  by  Gov.  Meldrim  Thomson  for 
saying  a  proposed  pulp  mill  in  the  Con¬ 
necticut  Valley  town  of  Walpole,  N.H„ 
“stinks.”  He  has  appealed  that  dismissal 
to  the  U.S.  Supreme  Court,  who  has  yet 
to  decide  whether  to  hear  the  case. 

Bennett  bought  the  Vermont  Standard 
from  Mrs.  Benton  Dryden,  who  took 
over  the  paper  when  her  husband  died  in 
December,  1975. 
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Changing  newspaper 

By  Mike  Davies  and  Ed  Miller 

All  over  the  country  newspapers  are  experimenting  with  weekly  sections 
that  reach  out  to  serve  special  interests  in  their  markets. 

•  Miami  Herald  produces  separate  Spanish-language  daily  section: 

•  New  York  Times  publishes  a  “Weekend”  section  on  Friday; 

•  Louisville  Times  revamps  its  format  to  include  a  roto-covered  tabloid 
“Scene”  magazine  to  wrap  its  main  news  section; 

•  Allentown  Morning  Call  converts  its  entire  Saturday  morning  paper  to  a 
tabloid  news  and  feature  magazine; 

•  Denver  Post  spices  its  Wednesday  paper  with  a  special  section  on  outdoor 
Western  living  in  its  food  sections. 

Merge  the  editorial  techniques  of  producing  multiple  editorial  packages  with 
the  coming  computer  and  press  technology  and  you  can  easily  envision  the  day 
of  the  specialized  newspaper. 

A  typical  newspaper  might  offer  a  basic  package  of  local  news  to  all  sub¬ 
scribers,  who  then  will  be  able  to  order  options  to  their  newspapers  in  the  same 
fashion  they  do  for  their  cars.  Some  will  want  to  add  sports  and  financial 
sections.  Others  will  want  only  food  sections.  Still  others  might  want  foreign 
news  and  editorial  sections.  The  combinations  are  endless,  but  with 
computer-assisted  pagination,  computer-controlled  presses  and  computer- 
directed  delivery  systems  the  specialized  newspapers  are  a  certainty.  How 
good  they  will  be  depends  upon  how  imaginatively  the  editors  of  the  next 
decade  use  the  tools  coming  their  way. 

Specialized  editions  are  but  one  element  of  the  changing  newspaper.  Adver¬ 
tising  departments  will  not  ignore  these  technological  advances.  As  the 
young-adult  population  becomes  the  most  important  single  segment  of  our 
readership,  advertisers  will  want  to  capture  the  potential.  Here’s  where  an 
updated  definition  of  marketing  will  be  vital. 

For  too  long  newspapers  have  been  divided  into  departmental  fiefdoms. 
Newsmen  gathered  the  news,  ad  men  sold  the  ads,  circulation  men  delivered 
the  papers.  A  modern  concept  of  marketing  preaches  that  all  those  steps  are 
related  and  to  separate  one  from  another  is  to  destroy  the  collective  effective¬ 
ness. 

Newspapers  of  the  future  will  have  management  structures  in  which  news, 
advertising  and  circulation  executives  jointly  define  the  markets  the  paper  is 
trying  to  serve  and  how  they  will  be  serviced.  If  the  emphasis  is  the  younger 
end  of  the  demographic  scale,  then  the  advertising,  news  and  circulation  efforts 
must  be  coordinated  in  that  direction.  Special  sections  and  editions  will  not  be 
planned  by  one  department  isolated  from  the  others. 

If  marketing  really  means  “solving  problems  in  advance,”  those  problems 
must  be  solved  cooperatively  by  all  departments,  an  obvious  departure  from 
today’s  methods  of  separate  departmental  objectives. 

Look  at  the  problems  of  the  major  metropolitan  dailies.  The  middle  and 
upper-income  readers  that  used  to  populate  the  inner  cities  have  fled  to  the 
suburbs,  where  they  are  captured  by  the  steadily  improving  suburban  dailies. 
The  advertisers  have  followed.  As  a  result,  readership  and  advertising  linage  is 
threatened.  Can  the  circulation  department  solve  this  problem?  Of  course  not. 
It's  a  marketing  problem  requiring  a  complete  review  of  the  product  in  each 
market. 

Suburban  dailies  face  similar  problems  as  highly  localized  weeklies  and 
advertising  tabloids  nibble  at  their  readership  and  advertising  sales. 

In  both  cases,  the  answers  will  be  found  in  coordinated  marketing  efforts. 
This  means  editors  of  the  future  will  have  to  deal  more  directly  and  constantly 
with  other  departments  in  solving  the  problems  of  marketing.  If  these  assump¬ 
tions  are  true,  the  implications  for  editors  are  obvious.  We  will  have  to  be 
skilled  in  methods  of  corporate  management,  market  research  and  computer 
technology.  How  many  of  today’s  editors  are  competent  in  one,  let  all  alone  all, 
of  those  areas? 

Tomorrow's  editors  will  have  to  play  a  role  in  answering  some  basic  corpo¬ 
rate  questions.  For  example,  should  newspapers  encourage  Paid-in-advance 
subscriptions?  They  are  handy  for  the  reader  and  the  newspaper  to  administer, 
but  paid-in-advance  billing  threatens  the  status  of  carriers  as  independent 
merchants.  If  carriers  are  declared  to  be  employees  instead  of  independent 
(Continued  on  page  30) 

(Excerpted  from  a  report  by  Mike  Davies,  managing  editor,  Louisville  (Ky.) 
Times,  and  Ed  Miller,  executive  editor,  Allentown  (Pa.)  Call-Chronicle  for  the 
Associated  Press  Managing  Editors'  Changing  Newspaper  Committee.) 
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Section  revamped 

The  Kansas  City  Star  entertainment 
section,  a  Thursday  feature,  has  been 
moved  to  a  section  front  and  a  new  list¬ 
ing,  “Now  Playing,”  on  a  metroplex 
area  basis,  has  been  added. 

The  new  listing,  which  adjoins 
advertisements  of  motion  picture  thea¬ 
ters,  classifies  showplaces  into  six 
areas — North,  Kansas,  South,  Midtown, 
Downtown,  East.  Showtimes  as  well  as 
addresses  and  feature  films  are  given. 


New  special  pages 

Newsday  has  begun  publishing  a  series 
of  new  specialty  pages,  each  on  a 
specific  topic,  on  a  regular  weekly 
schedule  Monday  through  Saturday,  ac¬ 
cording  to  editor  David  Laventhol. 

The  lineup  of  the  specialty  pages  is: 
Monday,  Your  Health;  Tuesday,  Your 
Life;  Wednesday,  Food;  Thursday,  Your 
Money;  Friday,  Your  Weekend,  and 
Saturday,  Your  Home. 


Copyright  seminars 

The  Copyright  Society  of  the  U.S.A. 
and  the  New  York  Law  Journal  have 
joined  forces  to  sponsor  a  conference  on 
the  Copyright  Act.  The  seminar  will  take 
place  February  24-25  in  New  York  (Hil¬ 
ton  Hotel)  and  March  21-22  in  Los 
Angeles  (Bonaventure).  The  keynote 
speaker  for  the  sessions  will  be  Barbara 
Ringer,  register  of  copyrights,  copyright 
office.  Library  of  Congress. 
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Total  Market 
Coverage  Is 
Our  Bagg! 

The  Stepper-Pak  System  can  get  you 
throwing  in  a  hurry  with  the  crews  you 
have  now. 

Call  today  for  more  information. 

(913)  782-2580 

P.O.  Box  103 
Olathe,  KS  66061 
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Changing  newspaper 


(Continued  from  page  29) 

contractors,  newspaper  costs  will  rise  accordingly,  and  not  without  impact  on 
the  editorial  budget.  Editors  can  choose  to  insulate  themselves  from  such 
decisions  and  suffer  the  consequences,  or  begin  taking  a  hand  in  shaping  the 
marketing  strategies  of  the  future. 

Newsprint  is  now  about  $300  a  ton.  Would  you  like  to  speculate  when  it  will 
hit  $400?  Would  you  like  to  speculate  what  kind  of  impact  that  will  have  on 
your  editorial  budgets?  One  obvious  answer  is  the  tabloid,  in  which  ads  can  be 
sold  in  modular  sizes  and  for  a  proportionately  higher  cost.  Is  this  a  decision 
that  can  be  made  without  an  editor’s  involvement? 

Advertising  departments  will  create  pressures  in  their  attempts  to  recap¬ 
ture  national  advertisers.  A  push  will  be  made  for  a  national  standardization  of 
page  sizes,  column  widths,  and  line  lengths.  Advertising  executives  will  want 
to  pinpoint  markets  through  specialized  editions  and  zip-code  delivery.  Re¬ 
search  will  play  a  great  role  in  shaping  the  marketing  strategy  of  newspapers. 
All  these  decisions  will  affect  the  newsroom. 

The  changing  newspaper  will  be  more  personalized.  It  will  have  the  special 
sections  and  editions  mentioned  previously.  But  more  than  that,  its  entire 
content  will  be  focused  toward  redefined  needs  of  the  readers.  “Service  jour¬ 
nalism”  will  be  a  major  feature  of  tomorrow’s  newspaper  as  editors  learn  how 
to  go  beyond  the  “here’s  what  happened”  to  “here’s  what  it  means”  and 
“here’s  what  you  can  do  about  it.”  Although  this  is  not  a  startling  revelation, 
the  study  of  newspapers  that  preceded  the  writing  of  this  report  uncovered 
precious  little  “service  journalism.” 

A  personalized  newspaper  will  be  organized  for  the  reader’s  convenience. 
News  of  record  material — the  nuts  and  bolts  of  newspapering — will  be  pack¬ 
aged  in  a  variety  of  space  and  time-saving  ways  by  using  indexes,  summaries 
digests  and  consistent  positioning. 

A  personalized  newspaper  will  have  a  news  staff  organized  to  take  advantage 
of  the  new  tools  and  to  meet  the  new  demands  of  readers.  Specialists  will  be 
essential.  The  jack-of-all-trades  reporter  will  have  trouble  mastering  the  in¬ 
tricacies  of  urban  financing,  corporate  taxes,  welfare  reform  or  the  quality  of 
education.  If  we  are  to  interpret  and  analyze  the  world  for  our  readers,  we  must 
have  staffers  capable  of  the  task. 

Further,  as  the  world  becomes  more  complex  and  we  hire  reporters  to  deal 
with  the  complexities,  editors  will  have  less  and  less  direct  control.  The 
administrative  pyramid  will  be  inverted  to  the  point  where  well-educated  and 
trained  reporters  will  be  telling  editors  what  is  of  prime  reader  interest.  In 
short,  the  creation  of  ideas  will  be  decentralized. 

At  the  same  time,  the  production  will  become  more  centralized,  as  design 
editors,  using  the  tools  of  the  future,  will  be  capable  of  editing  and  packaging 
the  entire  newspaper  from  a  central  desk. 

The  managing  editor  will  become  more  akin  to  the  dean  of  a  university 
faculty,  removed  from  the  detail-to-detail  operation  of  each  segment  of  the 
paper  but  orchestrating  the  recruiting,  training,  supervision  and  motivation  of 
the  skilled  people  necessary  to  produce  tomorrow’s  newspaper. 

The  personalized  newspaper  will  go  beyond  the  daily  production  of  words  on 
paper.  It  will  become  a  community  resource  of  information,  available  24  hours 
a  day.  It  will  reprint  previously  published  articles  for  distribution  to  schools  and 
interested  civic  groups.  It  will  become  an  effective  ombudsman  for  the  com¬ 
munity’s  informational  needs,  in  many  cases  at  a  profit  to  the  newspaper. 

The  library,  that  backwater  of  most  newspapers  today,  will  be  the  key  to 
much  of  this  public  service.  What  computers  have  brought  and  will  bring  to 
newsrooms  will  come  to  our  libraries  in  spades.  Computer-controlled  indexing 
linked  to  microfiche  reader-printers  will  give  staffers  access  to  information  in  a 
way  never  before  feasible. 

It  takes  little  imagination  to  conceive  of  a  system  in  which  the  community 
can  share  this  invaluable  resource  of  information. 


White  House  reporter 
appointed  by  Hearst 

John  Paul  Wallach  has  been  named 
White  House  correspondent  of  the 
Hearst  Newspapers  and  Hearst  Special 
News  Service,  it  was  announced  by 
Kingsbury  Smith,  national  editor. 

Wallach,  who  has  covered  the  State 
Department  for  the  Hearst  Newspapers 
since  February,  1%8,  and  is  a  former 
president  of  the  State  Department  Cor¬ 
respondents  Association,  will  retain  his 
position  as  diplomatic  correspondent. 

A  native  of  New  York  City,  Wallach, 
aged  33,  is  the  youngest  member  of  the 
Hearst  Washington  staff.  He  is  also  one 
of  the  most  widely  traveled,  accompany¬ 
ing  the  Presidential  press  parties  under 
the  Johnson,  Nixon  and  Ford  administra¬ 
tions,  as  well  as  traveling  on  most  of 
Secretary  of  State  Henry  Kissinger’s 
foreign  missions. 

With  an  outstanding  record  of  exclu¬ 
sive  stories  at  the  State  Department, 
Wallach  has  lectured  on  American 
foreign  policy  at  the  Georgetown  Uni¬ 
versity  Center  for  Strategic  and  Inter¬ 
national  Studies,  the  Washington  Inter¬ 
national  Center  for  the  Foreign  Diplo¬ 
matic  Corps,  the  Navy  War  College,  The 
Naval  Academy,  the  Johns  Hopkins 
University  School  for  International 
Studies,  and  the  Brookings  Institution. 
He  has  also  appeared  on  television  news 
programs,  including  NBC’s  Today 
Show,  Meet  The  Press,  Walter  Cron- 
kite’s  CBS  program,  and  the  Martin  Ag- 
ronsky  Evening  Edition. 

He  was  the  first  American  correspon¬ 
dent  to  interview  President  Salvador  Al- 
lende  of  Chile  and  President  Nicolae 
Ceausescu  of  Romania,  and  the  only 
American  correspondent  allowed  to 
enter  Cuba  in  1972. 

Interest  sold 

An  interest  in  the  Hillsboro  (Kans.) 
Star-Journal  has  been  sold  by  K.  B. 
Bruce  and  Marcella  Bruce,  publishers  of 
the  weekly  since  1954,  to  Mr.  and  Mrs. 
Don  R.  Wipf  of  Hillsboro  and  Mr.  and 
Mrs.  Web  Hawkins  of  Osawatomie.  The 
Bruces  will  continue  as  publishers  but 
will  not  engage  in  management.  Wipf, 
advertising  manager  and  sports  editor  15 
years,  will  be  general  manager  and  Mrs. 
Wipf  will  be  managing  editor.  Circulation 
of  the  Star-Journal  is  3,600. 


Capers  joins  daily 

Claude  V.  Capers,  previously  with  the 
Southern  Newspaper  Publishers  Associ¬ 
ation  in  Chattanooga,  has  joined  the 
Gadsden  (Ala.)  Times  as  production 
coordinator.  Capers  was  manager  of  the 
SNPA  labor  department  for  a  decade.  He 
left  SNPA  when  it  moved  its  headquar¬ 
ters  from  Chattanooga  to  Atlanta  a  few 
years  ago.  Capers,  an  avid  fisherman  is 
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in  the  process  of  obtaining  his  third  pa¬ 
tent  related  to  this  avocation.  He  has 
also  written  about  40  songs  and  played 
guitar  and  violin  professionally. 

Rev.  (right)  Noah  Long  former  sports 
editor  of  the  Ada  (Okla.)  Evening 
News — named  secretary  of  the  United 
Methodist  Church  communication 
agency.  Dayton,  Ohio. 


Palii.  Schwabe — to  assistant  advertis¬ 
ing  manager  of  the  Qunicy  (Mass.)  Pat¬ 
riot  Ledger.  He  was  manager  of  How¬ 
land’s  Department  Store  in  Braintree, 
Mass. 

David  Benoy — to  assistant  classified 
advertising  manager  of  the  Patriot 
Ledger  from  classified  advertising  man¬ 
ager  of  the  Dubuque  (Iowa)  Telegraph 
Herald. 
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Ted  Holtzinger,  publisher 
of  Altoona  Mirror,  dies 


John  Edward  (Ted)  Holtzinger,  73, 
president  and  general  manager  of  the 
Mirror  Printing  Co.,  publisher  of  the  Al¬ 
toona  (Pa.)  Mirror,  died  January  23,  fol¬ 
lowing  a  brief  illness. 

Holtzinger  was  also  president  and 
general  manager  of  the  Altoona  Mirror, 
and  president  of  Altoona  Engraving  Co. 
and  the  Pennsylvania  Mirror  of  State 
College.  He  was  a  director  of  Altoona 
Printing  Supply  Co.  and  of  Himes  Print¬ 
ing  Co.  of  State  College.  He  was  also 
president  of  Holtzinger  Farms  Inc. 

Holtzinger  was  instrumental  in  the  de¬ 
velopment  of  the  Altoona  Campus  of 
Penn  State  University  where  he 
graduated  in  1925  with  a  major  in  jour¬ 
nalism  and  a  minor  in  banking  and  animal 
husbandry.  He  was  a  trustee  emeritus  of 
the  school.  He  had  served  on  the  board 
of  trustees  for  more  than  20  years. 

A  community  leader,  Holtzinger 
served  as  president  of  the  Altoona 
Chamber  of  Commerce  four  times  and 
was  a  director  of  the  Altoona  Industrial 
Expansion  Program  which  was  responsi¬ 
ble  for  bringing  12  news  industries  into 
the  Altoona  area. 

Holtzinger  went  to  work  for  a  local 
bank  after  graduating  from  Penn  State. 
At  the  bank  he  rose  from  messenger  to 
treasurer  of  the  bank’s  stockholders 
committee  on  liquidation.  Following  his 
employment  at  the  bank,  he  launched  a 
rabbitry  industry.  In  1932  he  went  to 
work  full-time  at  the  Mirror  as  a  re¬ 
porter. 

He  became  a  director  of  the  Mirror  in 
1941,  and  in  1946  was  elected  first  vice- 
president  and  general  manager  of  the 
Mirror  Printing  Co.  In  1948  he  organized 
Altoona  Engraving  Co.  and  served  as 
president  and  general  manager  of  that 
firm.  Holtzinger  was  chosen  president  of 
the  Mirror  Printing  Co.  in  1953,  a  posi¬ 
tion  he  held  for  the  past  23  years.  He  was 
named  president  of  the  Pennsylvania 
Mirror,  a  morning  daily,  when  it  began 
publication  in  1969. 

Holtzinger  served  as  president  of  the 
Pennsylvania  Newspaper  Publishers  As¬ 
sociation  in  1957. 

Holtzinger,  who  wrote  the  front  page 
editorials  which  appeared  in  the  Mirror, 
won  several  journalism  awards  during 
his  career. 


Mildred  Flanary,  70,  Long  Beach 
(Calif.)  Independent  Press-Telegram 
columnist  and  former  food  editor; 
January  16. 

*  ♦  * 

John  Edsall,  53  state  editor  of  the 
Binghamton  (N.Y.)  Evening  Press; 
January  17. 
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Arthur  L.  Moore,  71,  former  director 
of  McGraw-Hill  World  News;  January  9. 

:|c  %  9|c 

Hiram  Hayes,  55,  veteran  newsman 
and  onetime  managing  editor  for  several 
Gannett  newspapers;  January  14. 

*  *  * 

Henry  Hollingworth,  52,  sportswriter 
and  columnist  for  Long  Beach  (Calif.) 
Independent,  Press-Telegram;  January 
20. 

*  *  * 

Edward  J.  Fitzmorris,  marketing  re¬ 
search  director,  Buffalo  Courier- 
Express;  January  17. 

Hi  ^  iht 

Francis  A.  Otto,  66,  publisher  and 
editor  of  the  former  Edinburg  (Ind.) 
Courier;  January  13. 

*  *  * 

Mrs.  Mary  B.  Dixon,  60,  co-owner 
with  husband  of  three  Oklahoma 
newspapers — McCrory  Leader,  Augusta 
Advocate,  Cotton  Plant  Democrat; 
January  8. 

*  ♦  ♦ 

Fred  E.  Tarman,  87,  editor  emeritus  of 
the  Norman  (Okla.)  Transcript  and 
former  Oklahoma  City  Times  and  Daily 
Oklahoman — reporter-editor;  January 
11. 

• 

42  news  subpoenas 
approved  by  Levi 

A  U.S.  Justice  Department  report  ob¬ 
tained  by  Publishers  Auxiliary,  the  Na¬ 
tional  Newspaper  Association  publica¬ 
tion,  shows  that  Atty.  Gen.  Edward  Levi 
approved  42  requests  for  subpoenas  on 
reporters,  of  a  total  of  53  requests  from 
federal  prosecutors  from  May,  1975,  to 
November,  1976.  Three  subpoenas  were 
issued  without  obtaining  advance  ap¬ 
proval  from  Levi. 

The  report  states  that  in  36  cases  re¬ 
porters  testified  or  produced  the  infor¬ 
mation  willingly.  The  report  further 
states  that  although  the  records  do  not 
provide  that  information  in  the  other  six 
cases,  “what  we  believe  to  be  reliable 
recollection  of  those  involved  in  the  ap¬ 
proval  process  is  that  only  one  was  di¬ 
rected  against  an  unwilling  reporter.” 

The  NNA  paper  says  that  analysis  of 
those  figures  and  others  indicates  that 
federal  prosecutors  have  consistently  re¬ 
quested  about  three  subpoenas  a  month 
for  reporters  during  the  past  6Vi  years. 

Justice  Depeu'tment  guidelines  adopted 
in  1970  attempt  to  limit  the  use  of  sub¬ 
poenas  only  to  cases  where  there  is  no 
other  possible  source  for  the  information 
known  to  the  reporter. 


Washington  Post  Co. 
president  resigns 

Larry  H.  Israel,  57,  resigned  as  presi¬ 
dent  and  director  of  the  Washington  Post 
Co.,  effective  February  1  to  shift,  he 
stated,  his  “energies  to  several  long¬ 
standing  personal  interests  and  to  de¬ 
velop  other  projects  in  television  .  .  .” 
He  has  been  mentioned  for  a  post  in  the 
Carter  administration. 

The  Post  Co.  board  of  directors  is  ex¬ 
pected  to  designate  chairman  Katharine 
Graham  as  president,  a  position  she  held 
from  1963  to  1973.  The  Post  Co.  an¬ 
nounced  the  Israel  resignation  January 
22. 

The  announcement  quotes  Mrs. 
Graham  as  crediting  Israel  with  being  an 
innovator  in  setting  higher  standards  for 
children’s  programming  and  in  advocat¬ 
ing  greater  access  to  the  broadcast  media 
by  political  candidates. 

Since  1973,  Israel  has  been  chief 
operating  officer  of  the  company  which 
publishes  the  Washington  Post,  the 
Trenton  Times  and  Newsweek  and  owns 
and  operates  four  television  stations  and 
one  radio  station. 

Israel’s  resignation  came  as  much  of  a 
surprise  as  did  the  departures  of  two 
presidents  of  the  subsidiary  company 
that  publishes  the  Washington  Post. 
They  were  Paul  R.  Ignatius,  former  Sec¬ 
retary  of  the  Navy,  who  lasted  not  quite 
two  years  before  resigning  in  1971,  and 
John  S.  Prescott  Jr.,  a  former  executive 
of  the  Knight  Newspapers  in  Philadel¬ 
phia  who  was  president  of  the  Post  from 
1971  until  his  resignation  last  July. 

Current  president  of  the  Post  news¬ 
paper  is  Mark  A.  Meagher,  who  was 
executive  vicepresident  and  general 
manager  until  last  year,  when  the  general 
manager’s  post  was  taken  by  Donald  E. 
Graham,  a  son  of  Mrs.  Graham. 

Israel,  who  was  president  of  the  West- 
inghouse  Broadcasting  stations  before 
joining  the  Post  corporate  family  in  1968 
as  head  of  the  Post-Newsweek  stations, 
reportedly  is  entitled  to  well  over 
$100,000  in  contract  termination  pay¬ 
ments  in  addition  fo  a  salary  of  $150,000. 

He  has  supposedly  been  “looking 
elsewhere”  for  the  past  several  months 
at  the  Post  Co.,  and  it  has  been  rumored 
that  he  will  be  offered  a  post  in  the  Carter 
Administration.  He  has  said  he  would 
continue  to  remain  in  Washington. 

• 


Mag’s  ad  revenue  up 

Magazine  advertising  revenues  and 
pages  ended  1976  at  $1,621,992,8%,  a 
record,  according  to  Publishers  Informa¬ 
tion  Bureau  in  New  York.  Robert  C. 
Gardner,  vicepresident,  PIB,  said  the 
total  was  22%  higher  than  1975.  Pages 
totaled  93,253,  up  17  %. 
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Former  press  secretaries 
offer  Jody  Powell  advice 


By  I.  WUliam  Hill 

If  Jody  (Joseph  Lester)  Powell  takes 
the  advice  of  some  predecessors  in  his 
job  as  White  House  press  secretary,  he’ll 
begin  early  to  protect  himself  against  re¬ 
porters  making  him  what  Ron  Wesson 
calls  “an  everyday  pin  cushion.” 

At  the  same  time,  George  E.  Reedy, 
one  time  Lyndon  B.  Johnson  press  sec¬ 
retary  and  now  a  Marquette  University 
journalism  educator,  believes  press- 
White  House  warfare  is  healthy  for  the 
nation.  “1  hope  it  continues,”  Reedy 
told  E&P,  “as  its  absence  would  mean 
that  one  of  the  two  is  not  doing  a  needed 
job.  But  it  sure  is  hell  on  press  sec¬ 
retaries!” 

Five  former  press  secretaries  willing  to 
share  their  advice  to  Powell  with  Editor 
&  Publisher  tended  to  agree  on  one 
thing — the  necessity  of  always  telling  the 
press  the  truth. 

Nessen,  who  has  had  more  than  his 
share  of  what  he  calls  “muggings”  by 
White  House  reporters,  wryly  recalls 
how  he’s  spent  as  much  as  five  hours 
digging  out  answers  for  the  press  that 
some  reporters  ignored  in  their  desire  to 
challenge  motivations  and  philosophy. 

“If  Powell  is  going  to  deal  with  report¬ 
ers  in  peace,”  he  said,  “he’s  going  to 
have  to  develop  peer  pressure  from  other 
reporters  to  keep  the  ‘muggers’  in  line,” 
he  told  E&P. 

“One  thing  he  might  consider  is 
whether  he  wants  to  drop  the  custom  of 
holding  daily  briefings.  The  idea  would 
be  to  hold  a  briefing  only  when  there  was 
something  special  to  announce  or  explain. 
This  might  have  the  effect  of  getting 
White  House  reporters  out  to  some  of 
the  government  departments,  the  way 
they  once  operated.  At  least,  instead  of 
assuming  the  press  secretary  was  an  ex¬ 
pert  on  everything,  they’d  go  to  the 
proper  government  official  to  get  their 
answers.  Of  course,  if  daily  briefings  are 
discontinued,  the  press  secretary  would 
always  have  to  be  available.” 

Besides  stressing  the  need  for  the 
press  secretary  to  always  tell  the  truth, 
Nessen  suggested  that  possibly  Powell 
may  want  to  take  steps  to  reduce  the 
number  of  persons  now  holding  White 
House  press  passes.  “There  are  1800 
such  passes  now  and  I  suggest  most  of 
them  are  used  to  help  the  bearer  cash 
checks.  Of  course,  the  press  secretary 
himself  couldn’t  do  the  restricting.  He’d 
probably  have  to  persuade  the  White 
House  Correspondents  Association  to 
tighten  the  qualifications  for  a  White 
House  pass — possibly  the  way  press  gal- 
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lery  committees  restrict  who  may  hold 
the  credentials  at  the  Capitol.” 

Nessen  recalled  that,  when  he  was  a 
White  House  reporter  during  the 
Johnson  administration,  only  about  20 
reporters  regularly  attended  the  daily 
briefings.  “Now  there  are  often  as  many 
as  sixty,”  Nessen  said,  “with  a  prolifera¬ 
tion  of  radio  reporters  one  cause  of  it.” 

Jerald  F.  terHorst,  syndicated  Detroit 
News  columnist  who  was  press  secretary 
briefly  during  the  first  part  of  President 
Ford’s  term,  is  concerned  over  Jody 
Powell’s  dual  role  of  being  both  advisor 
for  President  Carter  and  press  spokes¬ 
man  for  the  White  House. 

Repeatedly,  in  interviews,  Powell  has 
told  reporters  of  what  he  foresaw  as  his 
responsibilities  as  White  House  press 
secretary.  In  these,  he  has  tended  to 
stress  the  role  as  presidential  advisor. 
This  troubles  terHorst. 

“When  he  takes  off  his  advisor’s  hat 
and  puts  on  his  spokesman’s  cap,  will  he 
be  able  to  protect  the  confidentiality  of 
Carter  and  still  provide  an  adequate  ex¬ 
planation  to  the  press  and  public?  Will  he 
tell  it  like  it  is?  Or  like  Carter  and  the 
White  House  want  it  to  appear? 

“Since  reporters  will  assume  that 
Powell’s  presence  as  an  advisor  means 
he  knows  what  went  on,  will  he  be  able 
to  respond  to  probing  questions  without 
stonewalling?  ‘1  don’t  know’  would  be  a 
lame  answer  and  palpably  untrue.  ‘No 
comment’  would  be  evasive.  All  replies 
of  such  nature  from  Powell  would  put  the 
stamp  of  hypocrisy  on  the  Carter  prom¬ 
ise  to  conduct  an  open  administration. 

“There’s  another  problem,  too.  The 
more  time  Powell  spends  backstage  in 
his  advisory  role,  the  less  time  he  will 


have  for  the  news  media  out  front.  That 
got  to  be  a  serious  issue  in  past  adminis¬ 
trations. 

“The  closer  Haggerty  got  to  President 
Eisenhower,  the  more  distant  he  became 
with  the  press.  The  same  happened  dur¬ 
ing  the  Johnson  administration  with  Bill 
Moyers,  a  man  Powell  admires. 

“The  worst  example  of  all  is  Ronald 
Ziegler.  In  Nixon’s  final  days,  he  became 
the  President’s  closest  confidante,  and 
an  almost  total  absentee  from  the  White 
House  briefing  room. 

“So,  early  on.  Carter  and  Jody  Powell 
will  have  to  make  a  hard  choice.  What 
will  be  Powell’s  primary  role?  If  he  is  to 
be  a  truly  effective  White  House 
spokesman,  Powell  will  have  to 
maximize  his  access  to  the  President  and 
minimize  his  advisory  capacity.” 

George  Reedy  told  E&P  he  recommends 
a  study  of  philosophy  for  Jody  Powell.  “I 
would  recommend  that  he  get  a  copy  of  a 
good  translation  of  De  Senectute  by  the 
Roman  Emperor  Marcus  Aurelius.  He  is 
going  to  need  to  master  the  philosophy 
expounded  by  that  great  stoic  who  dis¬ 
covered  a  long  time  ago  that  some  times 
one  simply  cannot  win  and  only  a 
philosophical  approach  makes  life  en¬ 
durable. 

“The  difficulties  of  the  press  secre¬ 
taryship,”  he  said,  “have  nothing  to  do 
with  the  abilities  of  the  press  secretary. 
They  arise  out  of  the  fact  that  he  is 
cau^t  between  two  forces — the  Presi¬ 
dent  and  the  press — who  literally  see  dif¬ 
ferent  worlds  and  who  have  different 
concepts  of  the  truth.  If  the  Press  Sec¬ 
retary  is  conscientious  he  is  bound  to  run 
afoul  of  one  or  the  other.  It  is,  of  course, 
possible  to  win  the  favor  of  the  press  by 
catering  solely  to  its  view  of  the  world 
but  this  can  last  only  as  long  as  the  Presi¬ 
dent  is  unaware  of  what  is  happening.  It 
is  also,  of  course,  possible  to  win  the 
favor  of  the  President  by  catering  solely 
to  his  view  of  the  world  but  this  is  at  the 
(Continued  on  page  33) 


diphant  Washington  Stor 
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Powell  shows  his  sense  of  humor 


With  about  150  media  representatives 
present,  the  first  Carter  administration 
White  House  press  briefing  (Jody  Powell 
style)  was  presented  last  week  (January 
21),  with  announcement  of  the  pardon 
for  draft  evaders  as  the  big  piece  of 
news. 

Reporters  were  standing,  sitting,  hun¬ 
kering  and  sprawling  over  the  briefing 
room  when  the  White  House  press  sec¬ 
retary  pushed  his  way  to  the  podium  in 
the  briefing  room  not  more  than  15  min¬ 
utes  later  than  the  announced  starting 
time  of  11:30  a.m. 

While  reporters  had  been  waiting,  a 
number  had  been  comparing  the  Ron 
Nessen  press  attitude  with  that  Jody 
Powell  had  demonstrated  during  the 
presidential  campaign. 

“This  new  crowd  doesn’t  really  like 
the  press,”  one  said  to  E&P. 
“Everytime  Jody  Powell  sees  a  group  of 
reporters  he  immediately  wants  a  yellow 
rope  to  fence  them  off  like  cattle.” 

It  was  suggested  that  Jody’s  lack  of 
newspaper  background  might  pose  prob¬ 
lems.  “Oh,  Jody  realizes  that.  He’s  sur¬ 
rounding  himself  with  experienced  news 
people.  What’s  more  I’ll  lay  a  bet  that, 
two  years  from  today,  Jody  Powell  will 
no  longer  be  press  secretary.” 


Advice 

(Continued  from  page  32) 


cost  of  producing  a  very  bad  press. 

“From  a  standpoint  of  doing  his  job,  it 
seems  obvious  to  me  that  the  Number 
One  goal  is  to  maintain  the  credibility  of 
the  press  office.  This  is  a  lot  more  dif¬ 
ficult  than  it  sounds  as  it  is  not  a  question 
of  the  integrity  of  the  Press  Secretary. 
The  problem  here  is  that  the  press  and 
the  Resident,  of  necessity,  have  differ¬ 
ent  concepts  of  the  truth.  The  differ¬ 
ences  in  viewpoint  arise  out  of  the  fact 
that  they  are  doing  different  things. 

Hence,  Reedy  concluded,  continued 
warfare  between  the  two  is  both  inevita¬ 
ble  and  desirable. 

George  Christian,  one  time  Johnson 
press  secretary  and  now  head  of  George 
Christian  and  Associates  in  Austin, 
Texas,  told  E&P  simply:  “The  only  ad¬ 
vice  I  could  give  Jody  Powell  would  be  to 
tell  the  truth  and  keep  his  sense  of 
humor.” 

And  Bill  Moyers,  the  Johnson  press 
secretary  Powell  admires:  “My  advice  to 
Jody  is  to  do  the  job  his  way  and  don’t 
expect  any  formulas  from  his  predeces¬ 
sors.  We’re  all  graduates  of  the  Eliot 
school.  ‘This  is  a  terrible  job  we  have,’ 
said  the  president  of  Columbia  to  the 
president  of  Harvard,  ‘Have  they  ever 
called  you  a  liar?’  To  which  President 
Eliot  replied:  ‘Called  me  a  liar?  Man, 
they’ve  proved  it.’  ” 


The  chatter  was  broken  off  by  a  press 
office  secretary  trying  to  fight  her  way 
through  the  crowd  to  give  out  three 
handouts  covering  three  new  Carter  ap¬ 
pointments,  announcement  of  Secret 
Service  protection  for  one  month  for 
former  Secretary  of  State  Henry  Kis¬ 
singer,  former  Vice  President  Nelson 
Rockefeller,  and  (at  ex-President  Ford’s 
request)  for  Susan  Ford,  The  third  hand¬ 
out  covered  Jimmy  Carter’s  decision  to 
use  the  same  desk  used  in  the  Oval  office 
by  President  Kennedy — the  carved  oak 
desk  given  to  the  White  House  by  Queen 
Victoria  during  the  Rutherford  B.  Hayes 
administration.  It  was  made  from  the 
timbers  of  the  H.M.S.  Resolute  and  re¬ 
cently  had  been  on  loan  to  the  Smithso¬ 
nian  Institution. 

When  Jody  got  a  chance  to  address  the 
horde  facing  him,  he  announced  that  he 
had  some  announcements  to  make  and 
that  he  hoped  to  follow  his  predecessor’s 
system  of  making  announcements  and 
then  opening  the  floor  to  questions.  He 
then  told  TV  cameramen  that  no  pictures 
taken  at  the  briefing  were  to  be  aired  on 
television. 

Lighting  one  cigarette  after  another, 
Jody  appeared  to  be  relaxed  and  enjoy¬ 
ing  himself  as  he  began  a  narration  of 
Jimmy  Carter’s  first  day  in  the  White 
House.  He  didn’t  appear  to  have  “a  yel¬ 
low  rope  on  his  mind.” 

“The  President  slept  late,”  Jody  said. 
“He  didn’t  get  up  until  7  a.m.”  Then,  he 
told  how  the  President,  after  reading  the 
newspapers,  had  participated  in  the  fam¬ 
ily  breakfast:  “I  forget  the  name  of  the 
room  .  ...”  At  this  point,  he  was 
prompted  to  say:  “It  was  held  in  the 
family  dining  room  upstairs.”  Jody  par¬ 
ticularly  emphasized  the  menu  did  not 
include  grits. 

“The  big  problem  came  when  it  was 
time  to  seat  the  President’s  grandson,” 
Jody  said.  “It  turns  out  the  White  House 
had  no  high  chair.  We  had  to  bring  a 
high-seated  chair  from  the  billiard  room 
and  put  pillows  on  it.” 

At  one  point,  the  press  secretary 


sought  to  add  some  about  the  first  fam¬ 
ily’s  morning  and  began  by  saying  “Now, 
for  some  more  trivia  ...”  Several 
women  reporters  took  exception  to  the 
word  “trivia”  and  Jody  rephrased  his 
opener:  “Now  for  the  next  historical  an¬ 
nouncement,”  he  said. 

He  then  went  on  to  tell  how  he  had 
been  invited  to  sit  at  a  comer  of  the  fam¬ 
ily  breakfast  table  and  have  coffee  while 
he  picked  up  information  about  the 
breakfast  menu,  who  was  sitting  where, 
etc.  “In  order  to  find  the  dining  room,  I 
had  to  have  the  help  of  a  White  House 
usher,”  he  said. 

Mention  of  a  chair  from  the  billiard 
room  led  Jody  into  a  Billy  Carter  story. 
“Billy  looked  in  at  the  billiard  room,”  he 
said.  “His  remark  was  ‘I  thought  the 
White  House  was  a  high  class  place,  but 
the  pool  table  doesn’t  have  any  pock¬ 
ets.” 

Jody  predicted  the  billiard  room  will 
become  a  pool  room. 

Once,  during  the  briefing,  Jody  refer¬ 
red  to  President  Carter  as  “The  Gover¬ 
nor,”  then  caught  himself.  “I  knew  I’d 
forget  and  do  that,”  he  said.  “Now  it’s 
out!” 

During  Jody’s  recital  of  figures  on 
draft  evaders,  one  reporter  called  out 
from  the  back  of  the  room:  “Hey,  go 
slower  on  the  figures.”  Jody  grinned, 
shook  his  head,  and  drawled:  “Nobody 
has  ever  accused  me  of  talking  fast  be¬ 
fore.” 

During  the  course  of  the  hour-long 
briefing,  Jody  presented  four  of  his  assist¬ 
ants  in  the  White  House  Press  office: 
Rex  Grannum,  former  political  writer  for 
the  Atlantic  Constitution;  Walt  Werfel, 
formerly  of  the  Washington  Star  and  the 
St.  Petersburg  Times,  who  will  provide 
service  for  the  press  and  sometimes  do 
the  briefing;  Walt  Duka,  former  head  of 
the  postal  information  office;  and  Pat 
Bario,  a  woman  assistant  press  secretary 
who  will  be  in  charge  of  media  liaison. 
• 

“The  press  will  continue  to  be  the 
Fourth  Estate,  the  vigilant  guardian  of 
the  ordinary  citizen.” 

— Winston  Churchill 
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Publisher  says  public 
apathy  killed  Belles 


“In  14  years  of  trying,”  Don  BoUes 
“was  not  able  to  make  a  sufficient  dent 
on  the  Arizona  criminal  scene  to  prevent 
his  own  murder.” 

The  veteran  investigative  reporter  for 
the  Arizona  Republic  was  honored  post¬ 
humously  Saturday  (January  22)  as  the 
23rd  recipient  of  the  John  Peter  Zenger 
Award,  presented  annually  by  the  Uni¬ 
versity  of  Arizona  Journalism  Depart¬ 
ment. 

Former  Republic  managing  editor  J. 
Edward  Murray  in  accepting  the  award 
for  the  Bolles  family  noted  “lack  of  reac¬ 
tion  (to  Bolles’  frequent  reporting  of 
fraud  and  other  corruption)  created  the 
sick  public  climate  which  invited  his 
conspiratorial  murder.” 

Within  the  past  week  one  man  has 
pleaded  guilty  to  second  degree  murder 
in  the  reporter’s  death  and  implicated 
three  others. 

“Bolles’  murder  was  not  an  isolated 
event  but  rather  the  culmination  of  a  10- 
year  crime  wave  which  continued  to  rise 
despite  his  own  best  efforts  to  lay  it  bare 
for  politicians,  police,  prosecutors, 
judges  and  the  public  to  see,”  said  Mur¬ 


ray,  publisher  of  the  Daily  Camera, 
Boulder,  Colo. 

“He  was  blown  up  last  June  2 — a  mar¬ 
tyr  to  what  John  Peter  Zenger  stood  for, 
freedom  of  the  press  and  the  people’s 
right  to  know,”  Murray  said  in  a 
blameworthy  indictment  of  the 
thousands  of  Arizonans  horrified  when 
Bolles’  car  was  blown  up. 

Governors,  legislators,  courts, 
lawyers,  bankers,  other  businessmen 
and  the  citizens  of  Arizona  share  the 
blame  for  a  variety  of  reasons  ranging 
from  prolonged  permissiveness  to  yawn¬ 
ing  apathy,  according  to  the  former 
Arizona  editor.  He  spoke  before  a  meet¬ 
ing  of  the  Arizona  Newspapers  Assn. 

“Don  Bolles,  the  courageous  and  per¬ 
sistent  investigative  reporter,  did  his 
work  extremely  well.  But  the  rest  of  the 
democratic  process  failed,”  said  Mur¬ 
ray. 

“He  had  an  obstinate  conviction,” 
Murray  pointed  out,  “that  whenever  there 
were  public  office  holders  i  and  wherever 
there  were  laws  that  could  be  broken  for 
private  gain,  there  a  good  reporter  could 
find  a  good  news  story  about  somebody 


working  against  the  public  interest.” 

Bolles  was,  Murray  said,  a  “textbook 
model”  of  what  an  investigative  reporter 
should  be.  He  probed,  weighed  tips, 
utilized  contacts,  analyzed  and  cross¬ 
checked  every  scrap  of  information.  But, 
he  noted,  “You  can’t  have  great  inves¬ 
tigative  reporters  without  courageous 
publishers.” 

With  the  support  and  conviction  of 
Republic  publisher,  the  late  Eugene  C. 
Pulliam,  Bolles  hammered  away  at  cor¬ 
ruption. 

He  was  nominated  for  a  Pulitzer  Prize 
for  his  more  than  100  stories  on  bribery, 
conspiracy  and  other  wrongdoing  in  the 
Tax  and  Corporation  Commissions  in 
1%3  and  1964. 

Although  the  facts  he  uncovered 
caused  several  involved  figures  to  duck 
out  or  be  voted  out  of  public  office,  legal 
entanglements  made  it  so  that  no  one 
was  convicted. 

Bolles’  stories  on  land  fraud  in  1967 
were  what  Murray  considers  the  best  of 
his  career.  And  despite  his  exposure  of 
multi-million  dollar  swindles  at  the  hands 
of  respectable,  and  not-so-respectable, 
Arizona  citizens,  the  public  and  the  offi¬ 
cials  did  little  or  nothing. 

And  so  it  was  in  1975  that  Don  Bolles 
asked  to  be  reassigned.  At  city  hall  he 
uncovered  a  sales  tax  scandal;  in  the 
Legislature  the  next  year  he  unearthed  a 
variety  of  shady  dealings. 

“Finally,”  reported  Murray,  “there 
were  Bolles’  stories  revealing  the  con¬ 
troversial  record  of  Kemper  Marley 
while  he  served  on  the  State  Highway 
and  Fair  Commission  in  the  1940s.  Mar- 
ley,  a  wealthy  landowner  and  liquor 
magnate,  was  the  largest  contributor  to 
Gov.  Raul  Castro’s  1974  campaign.” 

After  the  governor  nominated  Marley 
to  the  Arizona  Racing  Commission,  it 
was  Bolles’  reports  that  led  to  Marley’ s 
resignation  shortly  after  receiving  con¬ 
firmation  from  the  Arizona  Senate. 

Marley  is  named,  in  an  affidavit  by  a 
Phoenix  police  detective,  as  wanting  the 
death  of  Bolles.  A  Greyhound  owner  and 
former  operator  of  a  towing  service, 
John  Adamson,  has  entered  a  plea  of 
second-degree  murder  in  that  death. 
Adamson  has  admitted  he  attached  the 
bomb  that  blew  up  Bolles’  car. 

James  Albert  Robison,  a  plumber,  is 
charged  with  first-degree  murder  for  al¬ 
legedly  detonating  that  bomb,  and  Max 
Dunlap,  a  contractor  and  land  developer, 
is  charged  with  conspiracy  to  commit 
first-degree  murder. 

“In  Arizona,”  concluded  Murray,  “a 
great  investigative  reporter  died  partly 
because  the  citizens  didn't  give  much  of 
a  damn  over  the  years,  and  so  he  got  too 
little  support  from  the  other  participants 
in  the  democratic  process  who  would 
have  been  his  natural  allies. 
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Walters 


Syndicates 


Martha  Angle  and  Robert  Walters, 
Washington  reporters,  will  write  a  new 
daily  national  affairs  column  to  be  distrib¬ 
uted  by  Newspaper  Enterprise  Associa¬ 
tion  beginning  January  31. 

The  Walters  and  Angle  column  may 
mark  the  first  time  a  husband  and  wife 
team  are  writing  a  Washington  column 
under  a  joint  byline. 

Walters  and  Angle  begin  the  column 
after  nearly  15  years  each  in  covering 
official  Washington  for  both  newspapers 
and  magazines.  Each  has  covered  virtu¬ 
ally  every  department  and  agency  in  the 
executive  branch,  both  houses  of  Con¬ 
gress  and  the  federal  courts. 

During  the  past  decade  they  have 
traveled  extensively  to  report  on  national 
political  conventions  and  meetings  as 
well  as  election  campaigns. 

Walters  is  a  graduate  of  Lehigh  Uni¬ 
versity.  His  first  newspaper  job  was  as  a 
reporter  for  the  Southbridge  (Mass.) 
Evening  News.  In  1962,  he  joined  United 
Press  International’s  Harrisburg,  Pa., 
bureau.  In  1963,  he  was  named  UPI 
bureau  manager  in  Cincinnati  in  charge 
of  news  coverage  in  southwestern  Ohio, 
northern  Kentucky  and  southeastern  In¬ 
diana.  He  joined  the  Washington  Star  in 
1964  as  a  suburban  reporter  and  after  a 


By  Lenora  Williamson 


year  was  promoted  to  the  national  desk. 
In  nine  years  of  national  reporting  for  the 
Star,  Walters  covered  the  House  and 
Senate  and  the  White  House  during  the 
Johnson  administration. 

Walters  developed  a  speciality  in  in¬ 
vestigative  reporting  and  covered  such 
major  stories  as  Bobby  Baker,  the 
Thomas  Dodd  censure,  relationship  be¬ 
tween  ITT  and  the  Nixon  Administration, 
and  Watergate.  In  1974,  he  became  as¬ 
sociate  editor  of  Parade.  Walters  writes  a 
bi-weekly  column  on  politics  for  the  Na¬ 
tional  Journal  and  has  contributed  to  a 
number  of  publications. 

Martha  Angle,  a  native  Washingto¬ 


nian,  is  a  graduate  of  Oberlin  College. 
Her  first  newspaper  job  was  as  a  reporter 
for  the  Elyria  (Ohio)  Chronicle- 
Telegram.  She  joined  the  Washington 
Star  in  1%3  as  a  general  assignment  re¬ 
porter.  Her  career  on  the  Star  has  in¬ 
cluded  a  series  of  beats  involving  local, 
state  and  federal  politics  and  govern¬ 
ment. 

Angle  also  covered  the  State  of  Mary¬ 
land  for  the  Star,  including  the  legisla¬ 
ture,  governor’s  office,  state  government 
and  the  courts. 

She  was  the  Star’s  principal  reporter  at 
the  Senate  Watergate  hearings  and 
helped  report  impeachment  proceedings 
and  resignation  of  Richard  Nixon,  as 
well  as  the  transition  to  the  Ford  presi¬ 
dency.  Since  1974,  she  has  been  chief 
Senate  reporter  for  the  Star. 

The  couple  lives  in  Washington  and 
have  a  five-year-old  daughter. 


The  Register  and  Tribune  Syndicate 
currently  is  distributing  four  special 
series,  including  a  seven-part  story  by 
Chris  Bryars  on  “The  Real  Mary  Tyler 
Moore.’’  Other  series  include:  “Stay 
Slim  for  Good’’,  a  seven-parter  with  self 
scoring  progress  charts  by  Drs.  Amit 
and  Sutherland;  “After  Divorce’’,  an 
eight-part  series  by  Dr.  Joanne  Grant; 
and  “Capital  Punishment”  in  five  parts 
by  Anthony  Fresina. 
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Shop  Talk 

(Continued  from  page  44) 


DuBois,  Pa.,  and  Janesville,  Wise. 

In  the  almost  two  years  since  release 
of  the  FCC's  divestiture  list,  in  two  of 
the  seven  newspaper/television  markets. 
Meridian,  Miss.,  and  Texarkana,  Texas, 
the  stations  have  filed  petitions  which 
could  establish  that  the  technical  and 
other  criteria  employed  by  the  FCC  to 
determine  “egregious”  situation  no 
longer  exist  in  their  cases.  In  three  of  the 
nine  newspaper/radio  markets,  Findlay, 
Ohio,  DuBois,  Pa.,  and  Janesville, 
Wise.,  similar  showings  have  been  made 
to  the  FCC,  which  could  result  in  their 
no  longer  having  to  divest.  In  November 
1976,  the  FCC  approved  the  sale  of  the 
radio  station  in  Hope,  Ark.,  thus  achiev¬ 
ing  the  ordered  divestiture  in  that  city. 

Of  the  remaining  10  publishers  still  fac¬ 
ing  divestiture,  all  have  the  right  to  file 
formal  petitions  requesting  waiver  of  the 
divestiture  rules  when  and  if  the  court’s 
final  decision  upholds  the  FCC’s  cross¬ 
ownership  regulations. 

In  addition  to  the  litigation  described 
above,  there  also  are  pending  before  the 
FCC  or  the  Court  of  Appeals  several 
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cases  in  which  competing  applicants 
have  filed  against  renewal  applications 
by  television  or  radio  stations  affiliated 
with  daily  newspaper  publishers.  The  is¬ 
sues  in  these  overfilings  do  not  necessar¬ 
ily  turn  on  the  newspaper  affiliation  of 
the  renewal  applicants,  but  in  every  case 
that  affiliation  raises  a  question  under  the 
FCC’s  long-standing  “diversification  of 
mass  media’’  licensing  objective.  These 
contested  renewal  proceedings,  and  their 
present  status,  include  the  following: 

1.  Daytona  Beach  (WESH-TV):  Ear¬ 
lier  in  1976  the  FCC,  by  a  4-3  vote,  re¬ 
newed  the  license  of  the  Cowles  televi¬ 
sion  station  in  Daytona  Beach  and  de¬ 
nied  a  competing  application.  Although 
the  newspaper  applicant  prevailed  in  this 
close  case,  a  minor  demerit  was  awarded 
against  it  under  the  “diversification” 
factor  because  of  interlocking  stock  in¬ 
terests  with  newspapers  in  Des  Moines 
and  New  York  City.  The  decision  has 
been  appealed  by  the  losing  applicant  to 
the  Court  of  Appeals  in  Washington, 
D.C.  Jan.  3  the  FCC  denied  a  petition  for 
reconsideration,  by  a  4-1  vote,  but 
clarified  its  original  decision  in  a  number 
of  respects. 

2.  Dallas  (WFAAIAMIFMITV):  Two 
separate  renewal  challenges,  one  against 
the  radio  station  and  the  other  against  the 
television  station  affiliated  with  the  Dal¬ 
las  News,  are  pending  before  the  FCC.  A 
recommended  decision  in  the  television 
case  was  issued  early  in  1976  by  the  pre¬ 
siding  Administrative  Law  Judge  in  favor 
of  WFAA-TV.  The  separate  hearing  in¬ 
volving  the  renewal  of  AM  and  FM 
licenses  is  now  in  progress  before  a  sec¬ 
ond  judge. 

3.  Nei\-  York  City  {'WPIX):  The  pend¬ 
ing  challenge  to  the  renewal  of  the 
license  for  television  station  WPIX,  af¬ 
filiated  with  the  New  York  News,  is  also 
pending  before  the  FCC  after  issuance 
by  the  presiding  Administrative  Law 
Judge  two  years  ago  of  a  recommended 
decision  in  favor  of  WPIX. 

4.  Fresno  (KMJ-TV):  In  addition  to 
the  Justice  Department  petition,  which 
has  been  denied,  a  competing  application 
for  the  license  for  the  McClatchy  televi¬ 
sion  station  in  Fresno  is  pending  before 
the  FCC.  A  hearing  has  not  yet  been 
ordered  but  will  be  necessary  if  the  chal¬ 
lenging  application  is  not  withdrawn. 

5.  Las  Vegas  (KORK-TV):  In  an  un¬ 
usual  decision,  the  FCC  denied  both  the 
application  for  renewal  of  the  license  of 
the  existing  television  station  in  Las 
Vegas  affiliated  with  the  Donrey  news¬ 
paper  group  and  a  competing  application 
for  the  same  facilities.  Newspaper  affilia¬ 
tion  was  not  the  basis  for  the  FCC’s  de¬ 
nial;  instead,  it  found  both  renewal 
applicant  and  challenger  disqualified  on 
other  grqunds.  Appeals  from  this  deci¬ 
sion  were  filed  Dec.  17,  1976,  by  both 
applicants  in  the  Court  of  Appeals  in 
Washington,  D.C. 


6.  Stamford,  Conn.  (WSTC-AM):  An 
FCC  administrative  law  judge  January  14 
recommended  denial  of  the  renewal  ap¬ 
plication  of  radio  station  WSTC,  com¬ 
monly  owned  by  the  Stamford  Advocate, 
and  also  recommended  the  license  be 
granted  to  a  competing  group  Radio 
Stamford,  Inc.  The  case  now  goes  before 
the  full  Commission.  (E&P,  Jan.  22,  page 
35,  erroneously  reported  the  renewal  had 
been  “denied”  and  was  “awarded”  to 
the  rival  group.) 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


1/19  1/26 

Affiliated  Publications  (AMEX)  .  11  11V2 

Combined  Communication  Corp.  (NYSE)  . .  19V4  2OV4 

Capital  Cities  Comm.  (NYSE)  .  521'e 

Charter  Co.  (NYSE)  .  3'/«  m 

Cowles  Comm.  (NYSE)  .  12'/%  12'/% 

Dow  Jones  (NYSE)  .  33’/i  33 

Gannett  (NYSE)  .  38%  38% 

Gray  Comm.  (OTC)  .  11  11 

Harte  Hanks  (NYSE)  .  29  27'/a 

Jefferson-Pilot  (NYSE)  .  30  30'/e 

Knight-Ridder  (NYSE)  .  38V4  37% 

Lee  Enterprise  (AMEX)  .  26Vb  25'/« 

Media  General  (AMEX)  .  19%  191% 

Multimedia  (OTC)  .  22V4  23% 

New  York  Times  (AMEX)  .  16  17% 

Panax  (OTC)  .  3%  3% 

Post  Corp.  (Wise.)  (OTC)  .  20  19’% 

Quebecor  (AMEX)  .  6’%  6 

Southam  Press  (CE)  .  18%  18’/4 

Speidel  (OTC)  .  29  28% 

Thomson  Newspapers  (CE)  .  12%  12'/% 

Time  Inc.  (NYSE)  .  34'/%  37'/4 

Times  Mirror  (NYSE)  .  22’/4  21'/% 

Toronto  Star  (CE)  .  15'/4  15'/% 

Washington  Post  (AMEX)  .  24'/%  23% 


SUPPLIERS 


Abitibi  (CE)  .  9%  9% 

Addressograph  Multi.  (NYSE)  .  13%  13’/% 

Altai  r  (OTC)  .  2%  2% 

Ball  Corp.  (NYSE)  .  17%  19'/% 

Berkey  Photo  (NYSE)  .  5'%  5'/% 

Boise  Cascade  (NYSE)  .  31  30% 

Compugraphic  (NYSE)  .  32’%  33’% 

Compuscan  (OTC)  .  10’/»  10 

Crown  Zellerbach  (NYSE)  .  42’%  40 

Cutler-Hammer  (NYSE)  .  38  38’% 

Digital  Equipment  (NYSE)  .  16’%  16% 

Domtar(AMEX)  .  15%  15'% 

Dow  Chemical  (NYSE)  .  40%  38'% 

Dymo  (NYSE)  .  10'%  10’% 

Eastman  Kodak  (NYSE)  .  81%  77’% 

Ehrenreich  Photo  (AMEX)  .  6’%  644 

Eltra(NYSE)  . .- .  30%  28’% 

General  Electric  (NYSE)  .  54  52% 

Georgia  Pacific  (NYSE)  .  35’/2  35 

Grace.  W.  R.  (NYSE)  .  30’%  31 

Great  Lakes  Paper  (CE)  .  30’%  30’% 

Great  No.  Nekoosa  (NYSE)  .  30%  27’/2 

Harris  Corporation  (NYSE)  .  31'%  33% 

Inmont  (NYSE)  .  15%  16% 

International  Paper  (NYSE)  .  59%  58 

Itek  Corp.  (NYSE)  .  15'%  16% 

Kimberly  Clark  (NYSE)  .  41’%  41’% 

Log  Etronics  (OTC)  .  5’%  5 

Logicon  (AMEX)  .  7’/2  7’/'2 

MacMillan.  Bloedel  (CE)  .  22%  22% 

Milgo  Electronics  (AMEX)  .  20'%  20'% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  52  52’/» 

Optronics  International  Inc.  (BSE)  .  5’/4  5’/4 

Richardson  (NYSE)  .  13%  13% 

Rockwell  Inti.  (NYSE)  .  33'%  34 

Singer  (NYSE)  .  20  20% 

Southland  Paper  (OTC)  .  26’%  27 

Southwest  Forest  Ind.  (NYSE)  .  8'%  8% 

Sun  Chemical  (NYSE)  .  32%  33'% 

Wheelabrator-Frye  (NYSE)  .  25’%  25'/8 

White  Consolidated  (NYSE)  .  25’%  26 

Wood  Industries  (AMEX)  .  4  3'% 
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Carla’s  clips 

SOVIET  AUTHOR  Aleksandr  Sol¬ 
zhenitsyn  seems  to  have  retreated  inside 
his  secluded  50-acre  tract  near  Caven¬ 
dish,  Vermont,  and  townspeople  seldom, 
if  ever,  see  the  exiled  Russian.  And  it 
“upsets  the  hell”  out  of  the  people,  his 
neighbors,  who  wish  he  would  show  his 
face,  reports  William  Claiborne  in  the 
January  25  Style  section  of  the  Washing¬ 
ton  Post. 

So  it  wasn't  surprising  that  Elizabeth 
Slater,  a  reporter  for  the  Montpelier 
Times-Argns,  did  a  double  take  when  she 
spotted  Solzhenitsyn  on  one  of 
Montpelier's  main  streets  on  Friday, 
January  21.  Slater  followed  him  to  a 
parking  lot,  waited  until  the  bodyguard 
had  left  and  conducted  an  impromptu  in¬ 
terview.  his  first  since  he  came  to  Ver¬ 
mont.  Solzhenitsyn  said  he  planned  to 
start  a  nonprofit  publishing  business  in 
Vermont  that  will  distribute  his  works  on 
Russian  culture,  history  and  religion.  He 
said  he  spends  all  his  time  writing,  while 
living  with  his  wife  and  three  children. 

“He  wasn't  very  communicative.” 
Slater  said. 

*  *  ♦ 

SPINNING  IN  GRAVES— Blneboy, 
which  is  one  of  this  country's  more  popu¬ 


lar  magazines  for  homosexuals,  has  filed 
suit  against  Horn  &.  Hardart,  the  restaur¬ 
ant  chain,  for  $2  million,  for  breach  of 
agreement.  Horn  &  Hardart  reneged  on 
an  agreement  to  open,  as  a  joint  venture, 
a  gay  discotheque  in  the  Miami  area  this 
year,  complained  Donald  N.  Embinder, 
publisher  of  Blueboy,  based  in  Miami.  A 
Forhes  article  quotes  Frederick  H. 
Guterman,  H&H  president,  as  saying 
that  he  didn't  think  the  firm's  founders, 
Joseph  Horn  and  Frank  Hardart  might  be 
spinning  in  their  graves  at  the  thought  of 
their  once-proud  company  being  in  the 
gay  business. 

*  *  * 

THEY  LIKELY  expected  it  but  when 
the  David  R.  Millions,  publishers  of  the 
Hominy  (Okla.)  News,  became  parents 
of  a  boy  they  got  first  name  suggestions 
such  as  Juan,  Juan  Easy,  Ira  First,  A. 
Cool  and  Beta. 

The  baby’s  grandmother  brought  it  all 
into  focus,  according  to  Troy  Gordon, 
Tulsa  World  columnist,  this  way: — 

“Last  year,  I  didn't  have  any  grand¬ 
children.  Now  I  have  a  Million.” 

Gordon  settled  for — “The  population 
of  Hominy,  Okla.,  increased  by  one  Mill¬ 
ion  last  week.” 

*  ♦  * 

•  RICHARD  DREYFUSS  wasn't  really 
Richard  Dreyfuss,  the  “Jaws”  actor. 


around  Cocoa  Beach,  Fla.  Amy  Clark, 
women’s  editor  of  Cocoa  Today,  the 
Gannett  newspaper,  ran  a  story  about 
the  imposter  with  photos  last  October. 
When  she  saw  pictures  of  Dreyfuss  and 
compared  them  with  the  man  who 
claimed  to  be  Dreyfuss,  she  didn’t  think 
they  jived.  So  Clark  called  on  writer 
friends  in  Hollywood  and  got  Dreyfuss’ 
phone  number.  He  said  he  hadn't  set  foot 
in  Florida  since  1968.  So  in  January 
Today  ran  a  front  page  story  how  Cocoa 
Beach  had  been  fooled  into  thinking  it 
had  a  celebrity  in  its  midst,  even  to  the 
point  of  romancing  a  local  woman.  The 
imposter  Dreyfuss  hasn't  been  seen 
since,  says  Clark. — Carla  Marie  Rupp 

• 


Meeting  moved  to  P.R 

United  Press  International’s  18th  an¬ 
nual  Conference  of  Editors  and  Pub¬ 
lishers  (EDICON)  will  be  held  at  the 
Cerromar  Beach  Hotel  in  Puerto  Rico, 
October  9-13.  Edicon  originally  was 
scheduled  for  Toronto.  H.  L.  Stevenson, 
editor-in-chief,  UPl,  said  the  new  U.S. 
tax  laws  limiting  business  deductions  for 
meetings  held  outside  the  U.S.  forced  a 
change  in  location. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BOOK  REVIEWS 


BOOKVIEWS 

is  extending  its  fantastic  introductory 
offer  until  February  28,  but  act  now!  For 
samples,  write  Interlude  Productions, 
Box  40,  Maplewood,  N.J.  07040.  The 
best  weekly  column  of  book  news! 


CHILDREN’S  FEATURES 


NOW  IN  200  NB/tfSPAPERS 

I^inT 

Created  by  Betty  Debnam 

Parents'  favorite  feature  for  children. 
Builds  readers  today  and  tor  tomorrow. 
Call  or  write  today  for 
testimonials  t  details: 

MSC  FEATURES 
750  Third  Ave.  NYC  10017 
212-867-1112 


EDITORIAL  CARTOONS 


ATTRACTIVE,  AMUSING  editorial  car¬ 
toons.  Two  repros  a  week.  SVA'xeVa". 
Low,  low  rates. 

STATES  CARTOON  SERVICE 
428  Hawthorne  Lane 
Charlotte,  N.C.  28204 


GAMES  &  PUZZLES 

PICTURE  AND  MATHEMATICAL  games 
and  puzzles  that  attract  readers.  $3 
each.  Nissimov,  Box  375,  San  Antonio, 
Texas  78292. 


HUMOR 


NEWSBLEAT— Weekly  topical  and  polit¬ 
ical  satire.  Free  samples.  Jeff  Scharf, 
570  Bethany  Curve,  Santa  Cruz,  Calif. 
95060. 

NORTH  PARIAH  DIARY:  Cheap.  $25  per 
month.  400  words  weekly.  John  Hurst, 
Box  3098,  Rochester,  N.Y.  14614,  for 
samples  and  free  street  map. 


HOROSCOPES 

OLGA  KNOWS 

Most  rapidly  expanding  weekly  horo¬ 
scope  column  in  this  galaxy.  Bright, 
breezy,  bold.  Full  of  sass  and  vinegar. 
550  words  camera  ready.  Free  samples. 
Patsy  Milligan  Syndicate,  Box  14,  Dun¬ 
dee,  III.  60118  or  call  collect:  (312) 
428-8902. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly,  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


MISCELLANEOUS 


THE  MOONLIGHTER,  column  for  the 
times.  Free  samples.  George  Harry, 
Suite  1102,  10  Teesdale  PI.,  Scarboro, 
Ontario. 


MONEY 


"MORE  FOR  YOUR  MONEY” 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (cartoon  illustrated). 
Great  for  entertainment  page,  weekend 
section.  Our  third  year— subscribers  na¬ 
tionwide  and  Canada.  More  than  1  mil¬ 
lion  circulation.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  N.Y.  10940. 


STAMPS 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  N.Y.  11374. 


WEEKLY  FEATURES 


WEEKLY  EDITORS:  Four  hundred  col¬ 
umn  inches  weekly  of  news,  columns, 
features  and  fillers  of  interest  to  working 
people,  $18.  In  business  23  years.  Free 
sample.  PIA  #314,  805  15th  St.  N.W., 
Washington,  D.C.  20005. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


NATIONAL  COURIER 
INTERNATIONAL  CHRISTIAN  NEWSPAPER 
the  fastest  growing  non-denominational 
Christian  newspaper  in  the  United  States 
has  60  distributorships  available!!!  Re¬ 
gional  editions.  Total  turnkey  operation.  For 
information  write:  Roy  Coffman,  201 
Church  St..  Plainfield,  N.J.  07060.  (201) 
754-0745. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermont  Avenue 
N.W.,  Washington,  D.C.  20005.  "Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U.S.  Tax  Court, 
re  Worcester  Telegram. 


America’s  Leading  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers — 

We  Know  Our  Business 

E&P  Classifieds 
(212).752-7053 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payabf*  with  ont»r) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

Air-n\ail  service  on  box  numbers 


OTHER  CLASSIFICATIONS 
fftaiti/Kanca  ihouM  accompany 
copy  unlasa  crad/t  aataMfafiad). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

$1.50  extra  (overseas  mail  only). 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Clatsiflad  Contract  Ratal  AvalloMa  On  Roquast 

WEBKLY  CLOSING  TIME 
Tuoiclay,  4:00  PM  Now  York  Tima 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publishor 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


ANNOUNCEMENTS 


FELLOWSHIPS  AVAILABLE 


ANNOUNCEMENTS 


FELLOWSHIPS  AVAILABLE 


PRINCETON  UNIVERSITY 

Woodrow  Wilson  School  of 
Public  and  International  Affairs 
announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics  Journalism 
for  the  academic  year  1977-78 
Eight  fellowships  awarded  annually  to  working 
journalists  for  study  of  modem  economic  analysis 
and  its  application  to  public  policy  issues.  Full  tui¬ 
tion  and  stipend  provided. 

For  further  information  and  application  forms, 
contact: 

Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  University 
Princeton,  N  J.  08540 
Telephone:  609-452-4799 

Application  deadline:  March  15,  1977 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EOnOR  t  PUBLISHER  •  SSO  Tklid  Avt.  •  Ntw  Yuit.  N.Y.  10022 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  446-0871  daytime;  (813)  733-8053 
nights;  or  write  Elob  3364,  Clearwater 
Beach,  Fla.  33315.  Noobligations,  of  course." 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  2(X}45 
(202)  NAtional  8-1133 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr.. 
Savannah,  Ga.  31410.  (912)  897-1348. 


ALAN  G.  LEWIS 
Media  Broker 

On  file — over  3(X)  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  0lO37.  Phone 
(413)  477-6009. 


NEWSPAPERS  FOR  SALE 


OLD  ESTABLISHED  WEEKLY,  offset,  in 
Zone  5  with  bu»  job  shop  will  gross  over 
$120,(XX}  in  19/7.  No  competition  in  pic¬ 
turesque  town  with  diversified  economy. 
High  net  to  publisher.  Priced  at  $120,0(j0 
including  modem  brick  downtown  build¬ 
ing.  State  cash  available.  Box  170,  Editor 
&  Thjblisher. 


3  WEEKLIES  not  yet  2  years  old.  Total 
paid  circulation  2500,  Area  5.  Tremen¬ 
dous  growth  potential.  Will  consider  part 
invest.  Box  ISO,  Editor  &  Publisher. 


2  ZONE  3  RURAL  newspapers  in  ad¬ 
joining  trading  areas.  Total  gross  $60,(XX). 
Available  immediately.  Also  home-office  if 
desired.  Box  166,  Editor  &  Publisher. 


SOLID  WEEKLY  in  daily  market. 
$180M  gross  can  be  doubled.  $50M  down. 
Ample  bank  credit  available.  Modern  web 
offset  plant  included.  No  tire-kickers  or 
“gotta  sell  my  house  first”  deals.  Owners 
leaving  state  on  larger  deal.  Send  finan¬ 
cial  experience  and  phone  number  to  Box 
157,  Editor  &  Publisher. 


SOUTH  JERSEY  resort  area.  Small 
publishing  company  (2  weekly  newspapers 
and  job  printing).  Box  201,  Editor  & 
Publisher. 

ARKANSAS  WEEKLY,  exclusive  in  county, 
growth,  recreation  area,  premium  situa¬ 
tion.  Newspaper  gross  1976,  $127,292, 
price  $140,(XX),  29%  down,  8%,  10  ^rs. 
TEXAS  WEEKLY,  exclusive,  gross  over 
$50,000,  growing,  $39,000,  $12,000 
down,  7-10  years,  7V^%,  or  $30,0()0  cash. 
MISSOURI  suburban  weekly,  grossing 
$186,486,  profitable.  Long  established, 
growing.  Price  $135,0(X),  $25,000  down, 
7%  over  10  years. 

SOUTHWEST  county  seat  exclusive  week¬ 
lies.  1976  estimate  $150,000  gross, 
$131,477  in  1975.  Has  complete  offset 
plant  including  press,  buildings  available. 
Priced  $125,000,  29%  down,  7%,  10 
years. 

For  complete  reports  on  above; 

ROBERT  N.  BOLITHO 
Box  7133  Indian  Creek  Branch 
Shawnee  Mission,  Kansas  66207 


WELL-ACCEPTED  rural  weekly.  Zone  3, 
immediate  possession,  $24,(j0O  gross. 
Ideal  for  husband-wife.  Box  161,  Editor  & 
Publisher. 


6  WEEKLIES,  gross  $250,000.  sell  for 
$450,0(X).  Terms.  Complete  offset  plant 
including  property.  Area  2.  Box  25,  Editor 
&  Publisher. 


“PAPER  WAS  SOLD  AT  A  NICE  PROFIT 
THROUGH  EtP  CLASSIFIED.” 
That's  the  word  we  recieved  recently 
from  a  Southern  Publisher.  He  did  it 
with  a  5  line  ad  which  cost  only  $45, 
including  the  box  service  fee,  for  4  in¬ 
sertions.  How's  that  for  keeping  profit 
up  and  overhead  down! 
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EDITOR  &  PUBLISHER  for  January  29.  1977 


HELP  WANTED 


NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 


PRESSES 


DAILY  UP  TO  15,000  circulation  sought  by 
publisher.  Will  pay  all  cash  if  desired.  Re¬ 
plies  held  strictly  confidential.  Also  seek¬ 
ing  to  purchase  large  paid  weekly.  Box 
1951,  Editor  &  Publisher. 


WRITER/EDITOR/BUSINESSMAN  with  15 
years  business  magazine  experience  will 
buy  “interesting”  national  publication  on 
installment  plan.  Box  139,  Editor  & 


WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  DEAL 
THAT  WILL  BE  BEST  FOR  THE  SELLER. 
RESPOND  TO  BOX  190,  EDITOR  & 
PUBLISHER. 


NEWSPAPERS 

WANTED 

Have  substantial  investor  wanting 
to  buy  large  group  of  weeklies 
Profitable  dailies  also  considered 
Call  collect  or  contact  — 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road.  Suite  417 
Dallas  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  ot 

Radio  TV  CATV  and  Newspapers 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


AVAILABLE— Vario- Klischograph  K 18 1 . 
Black  and  White,  Color.  Best  offer.  Jim  Al- 
banowski,  Trenton  Times  Newspaper,  500 
Perry  St.,  Trenton,  N.J.  (609)  396-3232. 


CYLDESDALE  CAMERA,  short  bed,  17” 
lens,  20%  to  300%.  Good  condition. 
$1500.  Overlake  Press  Inc.,  Kirkland, 
Wash.  98033.  (206)  822-1202. 


EDITORIAL  SYSTEMS 


HENDRIX  SYSTEMS  REPAIRED— Fast 
turnaround— reasonable  prices— spare 
parts  available— custom  modifications— 
special  interfaces — all  work  guaranteed. 
Call  or  write  Computer  Services  Co.,  Rt.  5, 
Maryville,  Tenn.  37801.  (615)  982-5788. 


(615)  982-5788. 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment- .but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money.. hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as  $2  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's 
plant-. and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 
We  move  machinery! 


STA-HI  251  Counterstacker  and  Cutler 
Hammer  Mark  III.  Excellent  condition.  Box 
2153,  Editor  &  Publisher. 


4  STATION  McCAIN  INSERTER  with 
vacuum  system.  Ideal  for  add-on.  Call 
(203)  567-8789. 


SHERIDAN  72P  INSERTER  and  Sta-Hi 
251  counter  stacker  and  conveyor.  Spares 
included.  Very  good  condition.  Box  2276, 
Editor  &  Publisher. 


ADDRESSOGRAPH  MULTIGRAPH  2600 
addressing  machine.  Speedaumat.  Some 
plates  and  trays.  $250.  the  Kingman  Daily 
Miner.  (602)  753-2121,  Kingman,  Ariz. 
86402. 


MISCELLANEOUS 


3  MODEL  210  OCR  TELEPRINTERS,  2 
6-level  roll  fed  models,  one  5-level.  5  Fair- 
child  6-level  TTS  perforators.  3  Ascorlux 
model  B-1152  power  supplies.  Complete 
set  of  spare  parts  for  Letterflex  II  ma¬ 
chines,  vacuum  pumps,  bulbs,  etc.  For  in¬ 
formation  call  Dick  Paskiet,  (219)  233- 
6161. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 

606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


COMPUGRAPHIC  2961  PHOTO  UNIT. 
Single  lens,  single  font  strip.  Ideal  for 
6-level  tape  output.  Either  Justified  or  wire 
service.  In  excellent  working  condition. 
$1000.  Ph:  (801)  752-2121. 


4  COMPUGRAPHIC  2961  single  lens  photo 
units.  One  is  a  hi-speed.  In  excellent  con¬ 
dition.  $3000  each  or  any  reasonable  of¬ 
fer.  Contact  Henry  Savino  at  Williams 
Press  Inc.  Ph:  (312)  755-6161. 


HARRIS  TXT — High  quality  phototypeset¬ 
ter,  5  disc  model  with  processor  dryer. 
$30K  or  offer.  Box  130,  Editor  &  Publisher. 


COMPUGRAPHIC  7200  and  2  font  strips. 
Good  condition.  Serial  No.  2882.  $1500. 
The  Kingman  Daily  Miner,  (602)  753-2121, 
Kingman,  Ariz.  86402. 


HENDRIX  5200B  VDT  stand-alone  termi¬ 
nal  with  Decitek  readei.  New  September 
’72  and  well  maintained.  Perfect  to  edit 
TTS  tape,  or  for  back-up  to  front  end  sys¬ 
tem.  Could  be  used  for  first  step  into  elec¬ 
tronic  editing  for  newspaper  with  tape  per¬ 
forators.  First  $750()  takes  it.  Contact 
Marc  W.  Anthony,  Publisher,  Scotts  Bluff 
Star-Herald,  Scottsbiuff,  Neb.  (308)  632- 
0670. 


PLATE  PROCESSING 


NAPP  SUPERSTAR  double  plate  proc¬ 
essor;  Beach  Model  4560  Automatic 
(punch,  shear  and  bend);  Beach  manual 
bender  and  manual  punch.  Two  Triple  III 
plate  exposure  units  with  integrators.  88 
Beach  saddles  for  Goss  Headliner.  Above 
equipment  two  years  old  and  in  excellent 
conoition.  Contact  Paul  Munson,  Produc¬ 
tion  Manager,  (312)  648-7601. 


FOR  SALE— NAPP  Platemaking  equip¬ 
ment.  2  printer  units,  3  process  oven  units, 
3  washout  units.  USA  manufactured,  3 
years  old.  Contact  Ed  Roe  or  Ted  Diel,  To¬ 
peka  Capital-Journal,  Topeka,  Kans.  (913) 
357-4421. 


MAILROOM 


SHERIDAN  48P,  24P  and  Mueller  227  in¬ 
serters.  Excellent  condition.  Box  2061, 
Editor  &  Publisher. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  (J.S.A.  All  colors.  Top 
quality. 

Call  or  write; 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
7200  with  line  counter— $3100.  Compu- 
writer  I,  $4300.  Keyboards— $1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 


COMPUSCAN  ALPHA  SCANNER— This 
1-year-old  scanner  is  available  at  $29,000. 
A  good  saving  off  new  price.  CompuScan 
will  give  you  full  training  and  like-new 
warranty.  Bill  Sheldon,  (316)  263-5277. 


COMPUGRAPHIC  2961  and  FRIDEN 
PUNCH  UNIT.  Both  $2800.  Call  Terry 
Stepp,  (214)  747-3589. 


TWO  COMP-STAR  ISl’s,  good  condition, 
some  spare  parts.  Call  Billy  Roberts,  Ocala 
(Fla.)  Star-Banner,  (904)  629-0011. 


2  AKI  CIT-70  KEYBOARDS,  3  years  old, 
excellent  operating  condition,  $150(i 
each;  Compstar  190  Photocomcwser,  good 
condition,  $950.  Contact  Ed  MoTloy, 
News-Review,  Roseburg,  Dreg.  97470. 
(503)  672-3321. 


HENDRIX  52CX)  Visual  Display  typesetting 
unit  and  facit  reader  for  only  $7500.  This 
stand  alone  unit  was  purchased  in  July 
1971,  is  in  excellent  condition  and  was 
used  as  a  back-up  input  system  to  our 
existing  electronics-oriented  composing 
room  for  the  past  year.  It  has  three  reader 
input  ports  and  one  punch  output  port 
for  versatility  and  productivity.  For  further 
information  contact  Dick  Chaney  or  Don 
Wing,  North  Platte  Telegraph,  North 
Platte,  Neb.  69101.  (308)  532-6000. 

COMPUGRAPHIC  MAG  SET  used  for 
several  jobs.  Like  new.  Will  sell  for  half 
price.  (609)  234-8275. 


PRESSES 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
2  Goss  Community  units  for  add-on 
(Boss  Community  1  unit,  folder 
Goss  Suburban  3  units 
Goss  Suburban  5  units 
Goss  Urbanite  folder,  22W 
Goss  Universal  6  units 
Cottrell  V-15  units,  and  presses 
Fairchild  Newsking,  Colorking  folder,  1966 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V!2' 
cutoff 

Wartted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GREGG  FLYING  IMPRINTER  for  Urbanite 
or  845  Cottrell.  IPEC  Inc.,  401  N.  Leavitt, 
Chicago,  III.  60612. 


GOSS  HEADLINER  MARK  I,  23  9/16  cut¬ 
off.  18  units,  3  folders,  new  approximately 
1961.  Contact  IPEC  Inc.,  401  N.  Leavitt 
St..  Chicago,  III.  60612.  (312)  738-1200. 


GOSS  URBANITE  4  units,  new  approxi¬ 
mately  1964,  half  and  quarter  folder.  New 
Gregg  imprinter,  Gilmount  Vt-Vt  folder. 
Contact  IPEC  Inc.,  (312)  738-1200. 


FAIRCHILD  NEWSKING  2  unit  web  offset 
press  with  folder,  etc.  1967.  Call  Mr. 
Koravos,  (617)  475-3210. 


HARRIS  V-15A  WEB  OFFSET,  5  units  with 
folder  and  accumeter  paster.  Only  6 
months  old.  Will  consider  offer  on  all  or 
part.  Dick  Conlon,  (713)  623-0060. 


OLDER  MODEL  4-unit  web  offset  press,  4 
roll  stands  and  folder,  good  condition,  per¬ 
fect  for  small  weekly.  $18,500.  (615) 
877-1054. 

GOSS  METRO— 4/5  units,  late  model, 
available  with  flying  paster.  Box  2204, 
Editor  &  Publisher. 

URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


1  UNIT  NEWS  KING  with  roll  stand.  Re¬ 
conditioned.  $7500  FOB  Dallas.  (214) 
542-2631,  Jerry  Strader. 


COTTRELL  JF-L  FOLDER. 
1968  model,  good  condition. 
Call  Don  Hedges,  (713)  452-4761. 


ORIGINAL  HEIDLEBERG  10x15  Windmill. 
Good  condition.  All  accessories.  Serial 
number  104-784.  $45(X}.  Mohave  County 
Miner,  (602)  753-2121,  Kingman,  Ariz. 
86402. 


WEB  OFFSET 

4  Unit  Goss  Metro  with  2  to  1  double  deliv¬ 
ery,  2  color  decks  and  upper  formers 

4  Unit  Wood  Colorflex 

5  Unit  Goss  Suburban — refurbished 
4  Unit  Cottrell  V15A 

3  Unit  News  King,  with  News  King  Folder 

3  Unit  Thatcher  Pacer,  with  V4  folder  and 
imprinter 

4  Unit  RZOl,  with  folder  and  sheeter 
Gregg  Folder  with  22% '  cutoff 
Cottrell  Upper  former 

WANTED  TO  BUY 
3  or  4  Unit  Goss  Community 
UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington,  New  Jersey 
(201)  438-3744 


WANTED  TO  BUY 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


STA-HI  251,  257  or  Cutler  Hammer  Mark 
III  Stacker.  Also  SHERIDAN  24Por  48P  or 
Mueller  227  inserter.  Box  2053,  Editor  & 
Publisher. 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WANTED  FOR  EXPORT: 
GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  873-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


MUELLER  227  inserter  and  Mueller  231 
stacker.  Box  2251,  Editor  &  Publisher. 


GOOD  MODEL  used  Lucy  or  viewer,  Good- 
kin  or  similar  model,  for  layouts.  Must  en¬ 
large,  reduce  and  flop,  etc.  Call  Artie  Dink- 
el,  New  Jersey  Pennysavers,  Lake  Hiawa¬ 
tha.  N.J.  (201)  335-(5300. 


LOOKING  FOR  Data  Processing  Software 
for  complete  accounting  package.  Must 
include  programs  for  accounts  receivable, 
accounts  payable,  payroll,  general  ledgers. 
Accounts  receivable  program  must  be 
capable  for  multiple  billing  program  to  in¬ 
clude  four  daily  newspapers  and  six  weekly 
newspapers  from  one  billing  order.  Pack¬ 
age  must  fit  IBM  1130  computer  presently 
designed  for  40  K  storage.  Contact  Box  73, 
Editor  &  Publisher. 


LINOTYPES— COMETS.  31’s  and  Model 
5’s.  WEC  Inc.,  P.  0.  Box  588,  Pawleys  Is¬ 
land,  S.C.  29585. 


12-16  PAGE  COMMUNITY,  V-15A  or 
Newsking  press.  Phone  (512)  392-3014, 
afternoons  or  evenings. 


FOR  EXPORT 

Four/Five  unit  heat-set  Hantscho-type 
press.  Late  sMe  or  vintage.  Please  list 
terms.  Box  193,  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
prornotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


EDITOR  &  PUBLISHER  for  January  29,  1977 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ARTIGRAPHICS 


SPECIALIST  in  telephone  sales  and  carrier 
promotion  contests  will  develop  a  promo¬ 
tion  program  for  your  newspaper.  Box  192, 
Editor  &  Publisher. 


COMPUTER  TIME  AVAILABLE 


IBM  S/32  RPG-2  accounts  receivable  pro¬ 
gram.  Sales  analysis,  Inland  report,  aging. 
Computer  time  for  insertion  order  approx¬ 
imately  one-half  hour  daily  and  receipts 
about  15  minutes  daily.  Billing  and  reports 
complete  within  five  hours.  R.C.  Zollinger, 
The  Gallup  Independent,  P.O.  1210,  Gal¬ 
lup,  N.M.  87301. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 


PRODUCTION  CONSULTANTS 


TECHNICAL  PROBLEMS  .  .  . 

Confused  about  SYSTEMS???  Their  real 
capabilities.  Software,  Hardware,  Train¬ 
ing,  What  you  get  for  your  investment?  Do 
you  have  problems  in  cost  reduction,  reor¬ 
ganization,  equipment  purchase?  Call  or 
Write  MEXUS  SERVICES,  (201)  839-6746. 
Our  group  of  independent  consultants 
cover  all  areas  of  the  Graphic  Arts  and  can 
supply  you  with  the  results  you  need.  Box 
102,  Editor  &  Publisher. 

Help 

Wented... 

ACADEMIC 


THE  HENRY  W.  GRADY  School  of  Jour¬ 
nalism,  University  of  Georgia,  is  seeking  an 
assistant  professor  (academic  year  ap¬ 
pointment)  with  strong  media  experience 
to  teach  specialized  courses  in  magazine 
writing,  editing  and  production  as  well  as 
basic  courses  in  writing  and  editing  for 
print  media.  Person  with  magazine  staff 
experience  and  PhD  preferred.  Salary 
would  be  commensurate  with  education 
and  professional  experience.  Appointment 
would  begin  September  1,  1977.  Deadline 
for  applications  is  Februaiy  15,  1977.  The 
University  of  Georgia  is  an  Equal  Opportun¬ 
ity  Employer  and  invites  applications  from 
minority  and  women  candidates.  Write  Dr. 
Ernest  C.  Hynds,  Chairman,  Search  Com¬ 
mittee,  Henry  W.  Grady  School  of  Jour¬ 
nalism,  University  of  Georgia,  Athens, 
Georgia  30602. _ 

UNIVERSITY  OF  WISCONSIN-EAU  CLAIR 
seeks  photography  professor  conversant 
with  black  and  white  and  color  and  able  to 
supenrise  one  of  finest  photo  labs  in  the 
country.  Applicant  must  have  solid  profes¬ 
sional  experience  in  news  editorial  jour¬ 
nalism.  An  MA  in  photojournalism  will  be 
considered  but  a  PhD  with  some  teaching 
experience  is  preferred.  Salary  and 
academic  rank  depends  upon  qualifica¬ 
tions.  This  is  a  replacement  position  and 
leads  to  tenure.  The  department  an¬ 
nounces  a  new  position  to  teach  reporting, 
news  writing,  editing  and  theory.  This  is  a 
visiting  assistant  professorship,  nontenure 
opening  which  may  be  renewed  annually. 
Applicants  must  have  3  to  5  years  of  pro¬ 
fessional  experience  and  hold  at  least  an 
MA  in  journalism.  Both  positions  for  Au¬ 
gust  1977.  Send  resumes  and  inquiries  by 
March  1, 1977  to  E.C.  Karwand,  Chairman, 
Department  of  Journalism,  University  of 
Wisconsin,  Eau-Claire,  Wise.  54701.  UWEC 
is  an  Affirmative  Action/Equal  Opportunity 
Employer. 


UNIVERSITY  OF  HAWAII  at  Manoa  has 
an  opening  for  an  assistant  professor  of 
Journalism  beginning  in  August  1977. 
Preference  will  be  given  to  applicant  with 
PhDand  professional  news  experience.  UH 
is  an  Equal  Opportunity  Employer.  Send 
resume  by  March  1  tO:  John  Luter,  Director 
of  Journalism,  2540  Maile  Way,  Honolulu, 
Hawaii  96822. 


ASSISTANT  PROFESSOR  of  Journalism  to 
teach  in  a  news-editorial  sequence  with 
printing  emphasis  in  editing,  writing  and 
graphics.  Media  and  teaching  experience 
preferred.  Doctorate  preferred.  Opportunity 
to  work  with  Masters  and  PhD  students. 
Position  begins  August  16,  1977.  Applica¬ 
tion  deadline  March  15,  1977.  Send  letter 
and  resume  to  Robert  Trager,  (jhairman. 
Faculty  Appointments  Committee,  School 
of  Journalism,  Southern  Illinois  University, 
Carbondale.  III.  62901. 


GENERAL  MANAGER;  year-round,  rapid 
growth,  resort/community  weekly  news¬ 
paper  and  printing  plant.  Requires  demon¬ 
strated  experience  in  planning,  organizing, 
cost-control,  production,  advertising  and 
personnel  training  phases.  Highly  desira¬ 
ble  Area  7  location.  Send  resume  to  Box 
71,  Editor  4  Publisher. 


SCHOOL  OF  JOURNALISM 
INDIANA  UNIVERSITY 
(1)  Position  Open— Immediately 
PUBLISHER-COLLEGE  DAILY 
NEWSPAPER 

Faculty  rank,  tenure  and  salary  open, 
depending  upon  experience,  back¬ 
ground,  and  qualifications.  Outstand¬ 
ing  fringe  benefit  package  of  about 
21%  in  addition  to  salary  with  TIAA/ 
CREF  retirement  plan. 

To  serve  as  publisher  of  the  award¬ 
winning  Indiana  Daily  Student,  a 
$650,000  a  year  operation  with  a  full¬ 
time  professional  staff  of  12.  To  run 
the  business  side  (circulation,  adver¬ 
tising.  promotion,  production),  write 
post-publication  critiques  and  provide 
liaison  with  the  student  editorial  staff 
of  150.  Will  work  in  close  cooperation 
with  journalism  faculty.  Should  have 
understanding  of  goals  of  journalism 
education,  both  academic  and 
applied.  No  regular  classroom  teach¬ 
ing  will  be  required,  but  must  be  able 
to  establish  rapport  with  college  stu¬ 
dents  and  serve  as  liaison  with  Univer¬ 
sity  administration. 

(2)  Position  Open-Fall  1977 
SCIENCE  WRITER 

To  teach  courses  in  basic  science  writ¬ 
ing.  Applicant  must  be  prepared  also 
to  teach  basic  skills  courses  (report¬ 
ing,  article  writing,  editing,  etc.). 
Applicant  should  have  three  to  five 
years  professional  experience  in  the 
media  in  the  field  of  science  writing 
and  PhD  degree  or  be  near  completion 
of  the  degree. 

To  teach  and  conduct  scholarly  re¬ 
search  as  member  of  faculty  of  16  in  a 
rapidly  expanding  program  offering 
the  BA  in  Journalism,  the  MA  in  Jour¬ 
nalism  and  the  PhD  in  Mass  Communi¬ 
cation. 

Assistant  or  associate  professorship 
with  salary  range  of  $12,500-$20,(X)0 
for  10-months  appointment,  depend¬ 
ing  upon  experience  and  qualifica¬ 
tions.  Outstanding  fringe  benefit  pack¬ 
age  of  about  21%  in  addition  to  salary 
with  TIAA/CREF  retirement  plan. 
Indiana  University  is  an  Affirmative  Action, 
Equal  Opportunity  Employer.  Please  send 
letters  and  full  resumes  to;  Floyd  Arpan, 
Chairman,  Faculty  Search  Committee,  In¬ 
diana  University,  School  of  Journalism, 
Bloomington,  Indiana  47401. 


CORPORATE  GRAPHICS  DIRECTOR  for 
Cleveland-based  publishing  firm.  Magazine 
layout  and  design  experience;  creative, 
imaginative  artist;  able  to  do  and/or  coor¬ 
dinate  several  projects  simultaneously. 
Salary  to  be  negotiated.  Send  resume  and 
references  to  S)x  70.  Editor  &  Publisher. 


OHIO  STATE  UNIVERSITY’S  School  of 
Journalism  is  seeking  persons  interested 
in  positions  as  graduate  teaching  as¬ 
sociates  in  the  news-editorial  sequence 
while  working  on  a  graduate  degree,  com¬ 
mencing  Autumn  Quarter  1977.  For  infor¬ 
mation  write  or  call;  Chairman,  Graduate 
Committee,  School  of  Journalism,  Colum¬ 
bus,  Ohio,  (614)  422-7438. 


SALES  MANAGER/ 
PUBLISHER 

Largest  suburban  shopper  in  New  England 
market  (over  100,(X)0  circulation)  is  seek¬ 
ing  an  aggressive,  highly  creative,  experi¬ 
enced  advertising  director.  The  right  per¬ 
son  will  be  named  publisher  within  one 
year.  Successful  applicant  should  have 
prior  experience  in  management  and  moti¬ 
vation  of  sales  staff.  We  offer  an  excellent 
benefit  program,  salary  commensurate 
with  experience,  tremendous  potential  for 
expansion  and  growth.  Send  resume  to 
Box  55,  Editor  &  Publisher. 


PUBLISHER  WANTED 
Publisher  and  manager  for  5-day  daily 
Pecos  (Texas)  Enterprise  (circulation 
2800).  Salary  $27,500  plus  bonus.  Reply 
to  Philip  F.  Buckner,  Buckner  News  Al¬ 
liance,  529  Warren  Avenue  North,  Seattle, 
Washington  98109.  (206)  284-3346. 


I  NEED  a  solid  person  with  profit  motiva¬ 
tion  and  a  business  background  who  wants 
to  run  an  80(X)  county  seat  daily  in  the 
eastern  part  of  rural  Zone  5.  Box  180, 
Editor  &  Publisher. 


ASSISTANT  PROFESSOR  of  Journalism 
beginning  Fall  Semester  1977.  PhD  or 
equivalent  preferred:  media  experience 
(print,  broadcast,  or  advertising)  required 
Academic  specialization  in  mass  media 
and  society  desirable.  Salary  competitive. 
Apply  by  March  15  to  Prof.  Robert  Rhode, 
Chairman,  Personnel  (^mmittee.  School 
of  Journalism,  University  of  Colorado, 
Boulder,  Colo.  80309.  The  University  of 
Colorado  is  an  Equal  Opportunity- 
Affirmative  Action  Employer. 


JOURNALISM  POSITION  to  teach 
Graphics  and  at  least  one  other  area  in 
eluding  News  Editorial,  Public  Relations 
and/or  Advertising.  Doctorate  preferred 
Masters  required.  Significant  media  ex 
perience  required.  Instructor  or  Assistant 
Professor  rank.  Salary  dependent  upon 
qualifications  and  experience.  Deadline 
for  applications:  March  21, 1977.  Send  re 
sume,  transcripts  and  references  to  Chair¬ 
person,  Search  Committee,  Journalism 
Department,  Box  148,  Anspach  Hall,  Cent 
ral  Michigan  University,  Mt.  Pleasant, 
Mich  48859.  Central  Michigan  University 
is  a  nondiscriminatory  educational  institu 
tion  and  employer. 


CIRCULATION 


CIRCULATION  MANAGER  for  small  bi¬ 
weekly  newspaper  and  3rd  class  publica¬ 
tion  located  in  a  growing  community  near 
Rochester,  N.Y.  Strong  in  promotion,  or¬ 
ganization.  Send  resume  and  salaty  re¬ 
quirements  to  Box  156,  Editor  &  Publisher. 


POSITION  AVAILABLE  for  number  two 
person  with  small  but  growing  metro  daily. 
Prior  circulation  experience  a  must. 
Golden  opportunity  for  aggressive, 
hardworking  circulator.  Send  resume  and 
salary  requirements  to  Dan  Thomas.  Circu¬ 
lation  Director.  P.  0.  Box  3124,  N.  Las 
Vegas,  Nevada  89030. 


CONTROLLER 

Executive  position  to  head  staff  of  5. 
Supervise  all  accounting  functions,  com¬ 
puterize  business  operations  on  PDP/8  and 
DEC  systems.  Prepare  profit  plan,  advise  on 
cost/income,  statistical  and  cost  analyses; 
responsible  for  credit  and  collections. 
Zone  6.  Send  resume  and  salary  require¬ 
ments  to  Box  177,  Editor  &  Publisher. 


AD  SERVICES 


SERVICE  DEPARTMENT 
MANAGER 
(NEWSPAPER) 

The  Sacramento  Bee,  a  metropolitan 
newspaper  located  in  Sacramento,  Calif., 
has  an  immediate  opening  for  an  advertis¬ 
ing  Service  Department  Manager  with  met¬ 
ropolitan  newspaper  experience.  Must  be 
knowledgeable  of  servicing  ad  copy,  pro¬ 
cessing  hard  copy  insertion  order,  tear- 
sheets  and  advertising  proofs.  Supervisory 
experience  required.  Salary:  $20,397  an¬ 
nually.  Liberal  vacation  plus  medical  and 
retirement  benefits.  Apply  in  person  or 
send  resume  to; 

Personnel  Department 
McClatchy  Newspapers 
21st  and  (J 

Sacramento,  Calif.  95813 
An  Equal  Opportunity  Employer 


CIRCULATION 


NEWSPAPER  CIRCULATION 
MANAGER — Japan 

A  tough  job  as  circulation  manager  for 
PACIFIC  STARS  AND  STRIPES  awaits  a 
hard  charger.  PACIFIC  STARS  AND 
STRIPES,  headquartered  in  Tokyo,  is  a 
revenue-producing  newspaper  for  military 
and  other  U.  S.  Government  personnel  in 
the  Western  Pacific  with  a  distinguished 
31-year  history. 

You  will  be  responsible  for  planning  and 
carrying  out  newspaper  sales  building  ac¬ 
tivities;  coordinating  distribution  through¬ 
out  our  3-million  square  mile  sales  terri¬ 
tory;  directing  a  multi-national  field  sales 
and  distribution  force,  representing  man¬ 
agement  to  officials  of  other  military  com¬ 
mands  and  U.  S.  Government  organiza¬ 
tions.  Frequent  travel  throughout  the  ter¬ 
ritory.  We're  looking  for  increased  circula¬ 
tion  in  a  limited  market,  so  we  want  to 
know  about  your  successes  as  a  circulation 
builder. 

Base  salary  $17,056,  plus  housing  allow¬ 
ance,  personal  and  household  goods 
transportation  and  attractive  additional 
benefits.  Officially  the  position  is  Circula¬ 
tion  Manager,  UA-301-il,  Announcement 
N umber  GARH-1 6.  (Closing  Date,  28  Feb¬ 
ruary,  1977). 

Applicants  should  prepare  and  send  in  DA 
Form  3433,  Application  for  Nonappro- 
priated  Fund  Em^oyment— available  at  any 
U.  S.  Army  activity  civilian  personnel 
office— or  request  a  copy  from  the  Civilian 
Personnel  Office,  U.  S.  Army  Japan,  Garri¬ 
son,  Honshu,  APO  San  Francisco  96343 
and  return  it  to  that  office.  The  application 
should  be  supplemented  with  a  resume  of 
the  details  of  sales  and  promotional  cam¬ 
paigns  which  you  have  developed  and  im¬ 
plemented  or  in  which  you  have  had  sig¬ 
nificant  participation,  and  results  of  these 
campaigns.  Send  a  second  copy  of  DA 
Form  3433  and  the  resume  to  Deputy 
Commander,  PACIFIC  STARS  AN[5 
STRIPES,  APO  San  Francisco  96503. 


E&P  Classifieds  Proauce  Jobs 
for  Newspaper  People 


SINGLE  COPY/ 
TRANSPORTATION 

MANAGER - 

LAST  CALL! 


If  you  know  the  single  copy  sales 
business  and  can  handle  a  morning 
transportation  operation,  you  should 
know  about  an  opportunity  in  a  ma¬ 
jor  West  Coast  metro  market — one 
that's  got  competitive  newspapers 
and  is  growing. 

We're  looking  for  a  proven,  experi¬ 
enced  performer  who  understands  a 
union  environment,  is  on  the  way  up 
and  is  anxious  to  become  an  important  part  of  a  young,  ener¬ 
getic  management  team.  This  is  a  real  challenge.  But  it's  more. 

We  offer  an  exceptional  compensation  and  benefit  package  and 
a  chance  to  get  involved  fast. 

Sound  interesting?  Send  a  brief  resume  now  including  salary  require¬ 
ments  to  Box  111,  Editor  &  Publisher.  We'll  treat  your  reply 
with  the  strictest  confidence. 

An  Equal  Opportunity  Employer,  UiF 
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EDITOR  &  PUBLISHER  for  January  29,  1977 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


DISPLAY  ADVERTISING 


HELP  WANTED 


DISPLAY  ADVERTISING 


HELP  WANTED 


EDITORIAL 


CIRCULATION  MANAGER— Expanding  LEADING  TRADE  PUBLICATION  has  an  ADVERTISING  SALESMAN  for  4500  6-day  YOUTHFUL  MANAGING  EDITOR  sought 

SOM  circulation  newsweekly  group  offers  opening  for  an  experienced  ad  salesman  to  PM  in  Northern  Ohio.  Some  experience  for  South  Florida  music  and  entertainment 

excellent  growth  situation  if  you  have  a  cover  Southwest  from  Chicago-based  of-  necessary.  Please  send  complete  resume  paper.  Must  be  knowledgeable  about  rock 

strong  track  record  with  voluntary  pay,  fice.  Must  like  and  preferably  know  news-  to  Gary  Hirt,  Gazette  Publishing  Co.,  107  music,  good  at  organizing  and  strong  on 

conversion.  Some  mail,  motor  routes.  Re-  paper  industn.  50%  travel.  Salary  plus  N.  Sandusky  St.,  Bellevue,  Ohio  44811.  layout  and  editing.  $175  per  week  to  start. 

Slime  to  Box  195,  Editor  &  Publisher.  commission.  Resume  and  cover  letter  to  -  Send  music  writing  samples  to  Good 


Box  133,  Editor  &  Publisher.  Our  em- 

CIRCULATION  DIRECTOR  - - 

needed  to  meet  the  challenges  in  growing 


layout  and  editing.  $175  per  week  to  start. 
Send  music  writing  samples  to  Good 
LOS  ANGELES  national  representative  Times,  250  Royal  Palm  Way,  Palm  Beach, 
seeking  experienced  newspaper  salesper-  Fla.  33480.  Interview  will  be  necessary  in 


Zone  4  area.  We  need  an  energetic,  goal- 
oriented  person  who  can  conceive,  plan, 
organize,  implement  and  manage  effective 
promotion,  sales,  service  and  collection 
programs.  Individual  must  be  very  strong 
in  human  relations  and  be  able  to  provide 
quality  leadership  in  circulation  staff  in 
medium  size  daily.  Position  offers  oppor¬ 
tunity  for  personal  and  professional  de¬ 
velopment,  achievement-oriented  pay  and 
excellent  fringe  benefits.  If  you  want  to 
learn  more  about  this  challenging  and  re¬ 
warding  opportunity,  send  resume  describ¬ 
ing  yourself,  education  and  experience  to 
Box  121,  Editor  &  Publisher. 


CIRCULATION  CONSULTANTS 


Must  be  strong  on  sales  and  able  to  direct 
staff  in  competitive  situation.  Salary  open. 
Box  131,  Editor  &  Publisher. 


ADVERTISING  SALESPERSON  experi¬ 
enced  in  designing  and  selling  advertising 
campaigns,  preparing  budgets,  conduct¬ 
ing  demographic  studies  and  developing 
sales  presentations.  Zone  3  paper.  Submit 
resume  and  details  to  Box  120,  Editor  & 
Publisher. 


EXPERIENCED  ADVERTISING  salesper¬ 
son,  2  to  4  years.  Wyoming's  largest  daily 
newspaper  is  in  need  of  an  aggressive, 
career-minded  retail  salesperson  to  com¬ 
plement  our  young,  creative  and  aggres¬ 
sive  advertising  staff.  The  individu^  we 
are  seeking  must  be  strong  on  sales,  ad 
l^out,  co-op,  marketing  and  budgeting. 
We  sell  the  “Total  Newspaper”  and  offer 


PROFESSIONAL  SUBSCRIPTION  building  we  sell  the  “Total  Newspaper”  and  offer 
firm  wanted  for  64-page  weekly  tabloid  I  s^ve  average  salary,  commission,  insur- 
trade  paper.  Northwestern  states.  Write  1  3nce,  car  allowance,  hospitajization  and 
Don  Sirkin,  Contractor’s  Weekly,  P.  0.  Box 
9271,  Seattle,  Wash.  98109,  or  call  (206) 

622-7053. 


CLASSIFIED  ADVERTISING 


EXPERIENCED  CLASSIFIED 
ADVERTISING 
SALESPERSON 

A  recent  retirement  has  created  a  sales 
position  in  our  Classified  Advertising  De¬ 
partment. 

Challenges,  additional  responsibilities, 
growth  potential  and  remuneration  (base 
salary  and  incentive)  are  all  excellent  along 
with  a  comprehensive  medical  and  life  in¬ 
surance  coverage  and  retirement  plan. 
You’ll  have  at  your  disposal  meaningful  re¬ 
search  and  market  data  plus  all  the  neces¬ 
sary  sales  tools  to  assure  your  success.  In 
addition,  you’ll  be  representing  one  of 
America’s  finest  7-day  metropolitan  news¬ 
papers  located  in  a  dynamic  growth  market 
on  Florida’s  West  Coast. 

We  want  to  talk  to  you  if  you  can  sell  on  a 
professional  level  and  are  not  timid  about 
working  hard  to  attain  your  goals.  Send  a 
comprehensive  resume  to  Rosita  Peterson, 
Classified  Advertising  Manager,  Tampa 
Tribune-Times,  P.O.  Box  191,  Tampa,  Fla. 
33601. 


CLASSIFIED  AD  MANAGER— Award-win¬ 
ning  20,000  circulation  Zone  4  daily  is 
seeking  a  talented  professional  to  direct  a 
staff  of  5.  Management  experience  a  must. 
We  offer  excellent  fringe  benefit  package 
including  profit  sharing.  Send  letter,  salary 
requirements  and  resume  to  Box  93, 
Editor  &  Publisher. 


CLASSIFIED 

MANAGER 

Our  medium  size  daily  newspaper  (Zone  5) 
currently  needs  a  top-notch  individual  to 
assume  management  of  our  classified  de¬ 
partment.  Applicants  must  be  willing  to 


ance,  car  allowance,  hospitalization  and 
paid  vacations.  We  are  a  33,000  daily  lo¬ 
cated  in  one  of  the  nation’s  most  dynamic 
growth  markets.  Exceptional  outdoor  recre 
ation  nearby.  Oil,  mining,  and  expanding  re¬ 
tail  outlets  provide  for  a  solid  economic 
base.  A  good  job  with  a  future  for  the  right 
person.  Send  complete  resume,  refer¬ 
ences  to: 

Mark  R.  Helwick 
Advertising  Director 
Casper  Star-Tribune 
P.  0.  Box  80 
Casper,  Wyo.  82602 


son.  Anxious  move  to  West  Coast.  Send 
resume  for  contact  to  Box  1 17,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
Major  Retail  Accounts 
And  National 

We’re  a  major  market  AM/PM  Area 
2  newspaper  located  in  one  of  the 
best  quality  markets. 

We’te  looking  for  an  experienced 
professional  newspaper  person 
with  solid  retail  and  some  national 
sales  experience  to  manage  these 
two  areas.  Ideally  the  right  candi¬ 
date  would  now  be  an  assistant  ad 
manager  or  top  sales  supervisor 
on  a  medium  to  large  size  news¬ 
paper,  preferably  in  a  major  mar¬ 
ket,  with  some  management  re¬ 
sponsibilities,  who’s  ready  to  move 
up.  ^me  roto  and  co-op  experi¬ 
ence  would  be  a  real  plus. 

This  is  an  excellent  newspaper  with 
good  chances  for  advancement. 
Salary  open. 

Write  in  complete  confidence  to 
Box  155,  Editor  &  Publisher. 


AD  MANAGER— Growing  40,000  daily  is 
seeking  a  strong,  imaginative,  experienced 
professional  to  lead  a  sales  staff  of  eight. 
Excellent  career  opportunity  as  you  will  be 
ioining  the  growing  New  York  Times  Florida 
Newspaper  Group.  Excellent  salary  for  right 
wivivjcv.'i-  wi  I  v.^iM  wi -VI  I  I  person,  one  who  can  communicate  with  as- 

sociates  and  customers,  one  who  can  train 
A  marketing-oriented  advertising  director  and  motivate,  one  who  can  make  things 
needed  for  group  of  four  large  weeklies  in  happen.  If  you  are  ready  to  take  on  a  chal- 
Western  Maryland.  This  challenging  posi-  lenging  and  rewarding  job,  please  send  re- 
tion  requires  a  proven  sales  record  in  dis-  supie  detailing  personal  data,  work 
play  and  classified  advertising  and  in  sales-  background  and  salary  requirements  to 
men  motivation.  T.W.  Roskelly,  Advertising  Director,  THE 


UNIQUE  OPPORTUNITY 


LEDGER,  P.  0.  Box  408,  Lakeland,  Fla. 
33802. 


New,  consolidated  production  plant.  This 
position  affords  the  right  individual  a  rare 

?:rowth  opportunity  in  one  of  the  nation’s 
astest  growing  suburban  regions.  Re-  FniTHOIAI 

sume,  salary  history  to  Box  160,  Editor  &  _ _ 

Publisher. 

-  MANAGING  EDITOR  for  Philadelphia  busi- 

AD  MANAGER— Excellent  opportunity  for  ness  newsweekly.  Must  have  experience  in 


current  salesperson  to  move  up  to  man¬ 
agement  on  New  Hampshire  weekly  in 
growth  market.  Salary  negotiable.  Box 
162,  Editor  &  Publisher. 


WE’RE  LOOKING  for  an  advertising  sales 
manager  who  knows  less-than-daily  subur¬ 
ban  newspapers;  one  with  ability  to  sell, 
make  continuing  customers,  leave  clean 
tracks  and  direct  others  in  the  same  way. 
50,000  circulation  prize-winning  publica¬ 
tions.  Pleasant,  near-mountain  living  in 
Zone  8;  great  recreation.  Responses  kept 
confidential.  Box  137,  Editor  &  Publisher. 


ADVERTISING  SALESMAN 

Nashville  suburban  newspaper  has  open¬ 
ing  for  an  advertising  salesman.  Good 
starting  salary,  fringe  Mnef its.  Will  con¬ 
sider  recent  J-schooT  graduate  with  adver¬ 
tising  major.  Box  82,  Editor  &  Publisher. 


magazine  layout,  editing,  reporting'. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box,  1316,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 

The  Metro-East  Journal,  40,0(X)  regional 


either  Florida  or  New  York  City. 


EXPERIENCED 

REPORTER 

Generalist’s  abilities  necessary: 
specialist  interests  considered,  too. 
Emphasis  on  good  writing.  Minimum  3 
years  contemporary  full  time  profes¬ 
sional  daily  newspaper  experience 
essential.  Day-side  for  medium  sized 
Southern  California  morning-evening 
combination.  Ojmplete  resume,  sam¬ 
ples  first  letter.  Norman  A.  Chemiss, 
Executive  Editor,  Press-Enterprise, 
Box  792,  Riverside,  Calif.  92502. 


DESKPERSON  with  at  least  1-2  years  wire 
experience.  Must  be  good  on  layout  and 
head  writing.  Excellent  opportunity  for 
right  person.  Ideal  community,  directly  on 
Gulf,  extreme  southwest  Florida.  Offset 
PM  daily,  20,000  circulation,  all  modem 
plant  and  facilities.  Contact  Thomas  E. 
Hayer,  Editor,  Naples  Daily  News,  P.  0. 
^x  7009,  Naples,  Fla.  33940. 


EDITOR  OF 
EDITORIAL  PAGE 

This  is  one  of  the  best  opportunities  for  an 
editorial  writer  available  ahywhere.  If  you 
are  a  person  who  has  perhaps  been  chaf¬ 
ing  under  too  conservative  a  publisher, 
this  is  your  chance  to  move  up  to  a  pro¬ 
gressive  newspaper  as  the  top  person  on 
the  editorial  page  of  a  medium  sized 
Southern  daily.  We  want  a  writer  who  will 
help  us  to  bring  change  to  the  community 
and  the  region.  Good  salary  and  benefits. 
Send  resume  and  clippings  to  Box  77, 
Editor  9  Publisher. 


REPORTER  for  award-winning^semi-weekly 
with  7200  paid  circulation  in  Zone  4.  Must 
be  self-motivating  general  assignment  re¬ 
porter.  This  is  no  spot  for  an  amateur. 
Must  be  ready,  willing  and  able  to  produce 
good  string  or  local  news  copy  daily.  Start¬ 
ing  salary  $185  weekly  plus  car  allowance 
and  fringe  benefits.  Box  105,  Editor  & 
Publisher. 


NEWS  EXECUTIVE 

Competitive  35,000-1-  PM  in  metro  market 
seeks  news  editor  to  plan  and  coordinate 
daily  and  weekend  coverage,  process  copy. 


dany  in ‘s^tl^Utern  lllilxjis.  seeks  a%opy  ^n^editor^V^hC 

fesr  ESnTe®iS?w°riiing  a^^  Safa^'n  |20,(^ni‘ngS.  lenS  resume  an«d 
aeSK.  experience  in  sports  writing,  as  \^ll  «  an/  hi^tnrv  and  ramurpmantc  tft  Rfti 


arh;rH  salsty  history  and  requirements  to  Box 

'“■  “I"  S'  Pubi:.hJ,. 

to  Keith  L.  Stewart,  Lindsay-Schaub 


to  Keith  L.  Stewart,  Lindsay-Sch: 
Newspapers,  P.  0.  Box  789,  Decatur, 
62525. 


EDITOR  to  manage  a  small  Colorado  moun¬ 
tain  resort  weekly.  Applicants  must  have 
sound  experience  in  reporting,  copy  edit- 
TOP  COPY  EDITOR  for  growing  daily.  Ex-  ing  and  page  layout.  We’re  looking  for  a 
perienced  in  all  phases  news.  Electronic  dynamic  person  to  lead  a  growing  weekly  to 
editing  knowledge  a  must.  Salary  open.  All  award-winning  status.  Must  be  interested 


replies  held  in  confidence.  Resume  and 
samples  to  Paul  W.  Dale,  Editor,  Gadsden 
Times,  P.  0.  Box  188,  Gadsden,  Ala. 
35902. 


in  becoming  an  active  participant  in  a 
small  community.  Send  resume  and  clips 
to  Shelby  Kesperson,  Sams  Communica¬ 
tions  Inc.,  P.  0.  Box  240,  Gunnison,  Colo. 
81230. 


partment.  Applicants  must  be  willing  to  RETAIL  AD  MANAGER  for  large  suburban  _ 

tackle  the  challenge  of  training  a  young  weekly  group  in  Zone  2.  The  ideal  candi-  NEWSMAN  needed  now  for - 

department,  and  the  conversion  to  a  VDT  date  will  have  had  experience  in  this  posi-  Norne,  Alaska  year-pid  weekly.  Memeo  qq  YOU  WANT  TO  MIND  OUR  BUSINESS? 
front-end  system.  tion  with  a  suburban  weekly  and  will  pos-  heading  for  offset.  We  pay  nothing.  Wide  Award-winning  Southwest  Florida  PM  daily 

_  -  _ .  _ .  ..  ^  .  Anon  rniinfm  lanV  I  nnHnn  ctartorl  horo  , _ : _ _ . _ _ r 


front-end  system. 

We  will  provide  the  right  individual  with 
attractive  compensation  and  fringe  ben¬ 
efits. 

If  you  have  a  proven  background  in  clas¬ 
sified  advertising,  we’d  like  to  hear  from 
you.  Send  resume  including  salary  re¬ 
quirements  to  Box  122,  Editor&  Publisher. 
An  Equal  Opportunity  Employer 

ASSISTANT  CLASSIFIED  MANAGER— 
New  Position,  created  for  a  person  who  is 
very  strong  in  phone  room  procedure,  ad¬ 
ministration,  budgeting  and  promotion. 
Send  resume  and  salary  requirements  to  J. 
L.  Sartory,  Advertising  Director,  Palm 
Beach  Post-Times,  P.  0.  Drawer  "T,  West 
Palm  Beach,  Fla.  33402. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 

THE  COMMUNICATORS  _ _ 
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sess  a  good  marketing  background. 
Strengths  must  include  managing  and 
motivating  people,  sales,  planning,  train¬ 
ing  and  promotion.  Resume  and  salary  re¬ 
quirements  to  Box  92.  Editor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  don’t 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  wx 
Holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you  don’t 
want  the  reply  to  reach;  put  the  reply 
and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll 
discard  your  reply. 


open  country.  Jack  London  started  here. 
Giold  Dust  Publications,  Box  968,  Nome, 
Alaska  99762. 


WOMEN'S  EDITOR 
AND  REPORTER 

Middle  Tennessee  weekly  with  8000  paid 
circulation  has  opening  for  women’s  editor 
and  general  assignment  reporter.  Must  be 
photo  qualified.  Excellent  starting  salary, 
fringe  benefits,  reasonably  priced  apart¬ 
ments  available  in  friendly  city  of  7000. 
Will  consider  recent  J-school  graduate. 
Box  80,  Editor  &  Publisher. 

ZONE  2  SUBURBAN  daily  and  Sunday 
seeks  executive  editor  to  head  45-person 
staff.  Must  be  an  unusual  leader  and  mo¬ 
tivator  capable  of  producing  an  indis¬ 
pensable  product  in  a  highly  competitive 
market.  Box  85,  Editor  &  Publisher. 


has  opening  for  reporter  with  some  experi¬ 
ence  to  cover  active  business  and  real  es¬ 
tate  beat.  Real  challenge  and  opportunity 
for  right  person  with  one  of  Florida’s  fast¬ 
est  growing  papers.  No  job  for  clock  watch¬ 
er.  Contact  Tom  Hayer,  Executive  Editor, 
Naples  Daily  News,  Naples,  Fla.  39940. 
(813)  262-3161. 


COPY  EDITOR 

The  Dixon  Evening  Telegraph,  a  12,000 
PM  daily  in  Dixon,  III.,  is  accepting  applica¬ 
tions  for  an  experienced  copy  editor.  Good 
news  judgment,  ability  to  write  sharp 
heads,  strong  layout  and  package  experi¬ 
ence,  and  interest  in  working  with  a  VDT 
system  are  a  must.  If  you  can  demonstrate 
skill  and  professionalism  on  the  job,  then 
send  your  resume  and  salary  requirements 
to  Tom  Shaw,  Dixon  Evening  Telegraph, 
Box  407,  Dixon,  III.  61021. 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRODUCTION 


Positions 


FRESH  OUT  OF  SCHOOL?  Looking  for  ex¬ 
perience?  We're  looking  for  a  writer  that 
wants  practical  experience.  We  offer  an 
opportunity  for  a  wide  range  of  writing  ex¬ 
periences.  Knowledge  of  photography 
helpful.  We're  the  largest  weekly  in  North 
Dakota,  situated  in  the  Turtle  Mountains 
near  Canada.  Here's  a  chance  to  gain  that 
experience  that  every  employer  wants. 
We'd  like  you  to  train  with  us.  Reply  to; 
Bottineau  Courant,  412  Main  St.,  Bot¬ 
tineau,  N.D.  58318;  Ph;  (701)  228-2224. 

FEATURE  EDITOR 

The  Metro-East  Journal,  40,000  regional 
daily  in  southwestern  Illinois,  is  seeking  a 
feature  editor  to  organize  soft  news  cover¬ 
age  that  goes  beyond  the  traditional  family 
page  concept,  produce  consumer  and 
other  special  interest  material,  maintain 
contacts  with  civic  organizations  and  help 
city  editor  with  assignments  and  supenn- 
sion.  Daily  news  reporting  and  copy  editing 
experience  necessary,  plus  familiarity  with 
sports  is  desirable,  ^nd  resume  and  sal¬ 
ary  history  to  Keith  L.  Stewart,  Lindsay- 
Schaub  Newspapers,  P.  0.  Box  789,  De¬ 
catur,  III.  62525. 

REPORTER  for  sports  desk  on  New  Mexico 
medium  daily.  Write  Editor,  Box  860, 
Hobbs,  N.M.  88240.  Prefer  South- 
westerner. 

SPORTS  STAFFER  needed  by  modern  Zone 
5  PM  and  Sunday  of  40,000  circulation. 
VDT  experience  helpiful  but  key  factors  will 
be  writing,  imagination  and  leadership.  Ex¬ 
cellent  prospects  for  advancement.  Box 
141,  Editor  &  Publisher. 


ASSISTANT  MANAGING  EDITOR— 
Progressive  Zone  1  morning  daily  seeks 
No.  2  person  to  help  direct  staff  of  60. 
Applicants  must  have  proven  ability  and 
strong  committment  to  professional  stan¬ 
dards.  Write  stating  qualifications  and  sal¬ 
ary  needs  to  Box  173,  Editor  &  Publisher. 

_ FREELANCE _ 

TRADE  PUBLICATION  seeks  freelance 
news  correspondent,  Dallas.  News 
stories,  feature  articles,  photos.  Pays  5e 
a  word,  $5  per  photo.  Box  199,  Editor  & 
Publisher. 

_ MAILROOM _ 

ASSISTANT  SUPERINTENDENT 
MAILROOM— SHIPPING 

Modern  plant  in  Zone  3.  Looking  for  person 
with  knowledge  of  newspaper  mailing, 
commercial  printing  and  distribution. 
Must  have  at  least  2  years  supervisory  ex¬ 
perience.  Company  paid  medical/dental/ 
life  insurance,  holidays,  vacations,  profit 
sharing,  retirement,  etc.  Send  work  history 
and  saTary  requirements  to  Box  90,  Editor 
&  Publisher. 

_ PRESSROOM _ 

NEWSPAPER  GROUP  needs  2  working 
pressroom  foremen.  Urbanite  and  Cottrell 
V-15  experience.  Open  shop  operations. 
Both  locations  ideal  for  family  living.  Zones 
2  and  5.  Box  112,  Editor  &  Publisher. 


PRODUCTION  ASSISTANT 

Major  metropolitan  newspaper.  Zone  2. 
Must  have  production  management  ex¬ 
perience  in  union  environment  and  high 
technical  ability  with  new  equipment  with 
special  emphasis  on  multi-press  operation. 
BS  Degree  in  Printing  or  equivalent  prefer¬ 
red.  Must  be  familiar  with  day  to  day  oper¬ 
ations  of  newspaper  production  depart¬ 
ment,  and  coordination  with  related  de¬ 
partments.  Compensation  commensurate 
with  qualifications.  Send  resume  and  sal¬ 
ary  history  and  requirements  to  Box  140, 
Editor  &  Publisher. 


_ PROMOTION _ 

MARKET/MEDIA 
RESEARCH/SALES 
PROMOTION  DIRECTOR 

Need  highly  qualified  self-starter  to  quick¬ 
ly  learn  our  unique  business  and  then 
translate  that  learning  into  solid  sales 
promotion  tools  and  research  data  for 
sales  staff.  Strong  on  translating  numbers 
into  creative  sales  materials.  We  are  the 
fastest  growing  newspaper  network  rep 
company  which  believes  in  starting  trends 
and  selling  them  conceptually  to  manufac¬ 
turers  and  their  ad  a^ncies.  Located  in 
Zone  2. 

If  you're  ready  to  move  in  fast  company 
and  want  to  be  paid  in  direct  proportion  to 
your  contribution,  write  ^x  45,  Editor  & 
Publisher. 


BUSINESS  WRITER— Several  years  experi¬ 
ence  in  business  reporting  preferred;  strong 
economics  schooling  helpful.  Medium  sized 
daily  in  Midwest  college  community  seeks 
man  or  woman  to  write  spot  business  news, 
trends,  features.  Send  resume,  references, 
expected  pay  and  best  clips  to  Emmett 
Smelser,  Executive  Editor,  Palladium-Item, 
P.O.  Box  308,  Richmond,  Ind.  47374. 


METRO  EDITOR 

A  top  flight  person  to  direct  reporting 
staff.  Responsible  for  inside  page  layout 
and  deployment  of  12-member  staff.  Must 
be  able  to  train  and  teach  news  coverage 
and  editing.  Zone  6.  Box  171,  Editor  & 
Publisher. 


40,000  ILLINOIS  PM  and  Sunday  has 
opening  on  6-man  desk  for  fast,  imagina¬ 
tive  copy  editor.  Ideal  candidate  would  be 
recent  J-School  graduate  with  do-it-all  re¬ 
sponsibilities  on  small  daily  or  weekly.  Abil¬ 
ity  prized  over  length  of  experience.  Send 
only  letter  and  resume  with  references  to 
Box  175,  Editor  &  Publisher. 


WRITER  CONSULTANT 

International  consulting  firm  specializing 
in  personnel/finance  related  matters  is 
seeking  consultants  for  its  communica¬ 
tions  group.  Primary  focus  is  on  design  and 
implementation  of  employee  direct  com¬ 
munication  programs  in  benefits  and  com¬ 
pensation.  Ideal  candidates  will  possess 
highly  practical,  professional  communica¬ 
tion  skills  and  be  comfortable  working  in  a 
variety  of  media.  Candidates  must  also 
have  the  interpersonal  skills  necessary  to 
interact  at  the  top  officer  level  of  Fortune 
500  firms.  Compensation  is  highly  com¬ 
petitive.  Locations  available  in  suburban 
New  York  City  and  Oicago.  Limited  travel. 
Send  resume  to  Box  188,  Editor  & 
Publisher. 


WIRE  EDITOR/COPY  EDITOR  for  23,000 
circulation  Galesburg  Register-Mail  in 
west-central  Illinois.  We  seek  dynamic  in¬ 
dividual  who  can  produce  attractive  lay¬ 
outs,  write  crisp  heads,  motivate  corre¬ 
spondents  and  work  with  other  editors  in 
development  of  story  and  photo  ideas. 
Must  have  good  editing  and  organizational 
skills.  We  want  someone  who  craves  re¬ 
sponsibility.  Contact  Bill  Hetland,  Man¬ 
aging  Editor,  Galesburg  Register-Mail,  140 
S.  Prairie  St.,  Galesburg,  III.  61401.  Phone 
(309)  343-7181. 


To  Answer  Box  Number  Ads  In 
EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


PRODUCTION 


QUALITY  LETTERPRESS  and  offset  ink 
producer  seeks  retired  production  mana¬ 
ger  or  press  room  superintendent  to  sell  ink 
part  or  full  time.  All  Zones.  Box  72,  Editor 
&  Publisher. 


PRODUCTION  MANAGER  and/or  press¬ 
room  superintendent  for  6-unit  Goss 
Community  with  S/C  folder.  Good  salary, 
profit  sharing,  other  benefits  for  person 
who  can  train  our  fine  young  crew  in  qual¬ 
ity  and  efficiency,  cutting  down  waste,  etc. 
We  run  one  and  one-half  shifts,  print  2 
dailies  and  commercial  work.  Write  Fritz 
Dalrymple,  News-Sun,  112  N.  Main  St., 
Kendallville,  Ind.  46755. 


PUBUC  RELATIONS 


PUBLIC  INFORMATION 


SPORTS  INFORMATION— Assistant 
Sports  Information  Director.  Duties  involve 
all  aspects  of  information,  promotion  and 
sen/ices  related  to  communication  of  ath¬ 
letic  program  encompassing  more  than  30 
teams  for  men  and  women.  Direct  in¬ 
volvement  with  editing  and  development  of 
news  material,  programs,  brochures,  news¬ 
letters.  Availability  by  March  1,  1977,  pre¬ 
ferred.  Complete  resume,  references  and 
samples  to;  Sports  Information  Director, 
Dartmouth  College,  Hanover,  N.H.  03755. 
Equal  Opportunity  Employer. 


PUBUC  RELATIONS 


Egress 

l^laticns 

Manaaer 

Widely  diversified  North  Jersey  company 
seeks  writer  with  minimum  of  5  years 
newspaper,  wire  service  or  comparable 
intensive  writing  experience.  Will  be 
responsible  for  identifying  and 
developing  highly  acceptable  news 
and  feature  stories  for  all  media. 
Placement  experience  helpfiil. 

Excellent  benefits  and  opportunity  for 
growth  in  public  affairs.  Send  two 
non-returnable  samples  of  writing  plus 
resume  including  salary  requirements 
(in  confidence).  An  equal  opportunity 
employer  M/F. 

Box  144,  Editor  &  Publisher 


Wanted  »  . . 

ACADEMIC 


ASSISTANT  PROFESSOR  at  Midwestern 
university  wants  to  move  South  or  South¬ 
west.  MA.  Media  experience.  Female. 
Strengths  in  editing,  reporting,  public  rela¬ 
tions.  Box  114,  Editor  &  Publisher. 


ADMINISTRATIVE 


MANAGEMENT  POSITION  with  solid, 
progressive  organization.  Daily  and  weekly 
experience  of  16  years:  publisher,  general 
manager,  editor,  consultant,  acquisitions, 
offset  conversions,  composing,  printing. 
High  profit-sales  gains;  innovations;  ac¬ 
complishments.  Extensive  community  ser¬ 
vice.  Age  37,  family  man.  Top  references. 
Confidences  respected.  Box  61,  Editor  & 
Publisher. 


GENERAL  MANAGER  of  medium  size  daily 
seeks  position  and  buy-in  of  small  daily  or 
sound  weekly.  Strong  financial/marketing 
background.  Box  83,  Editor  &  Publisher. 


GENERAL  MANAGER-MARKETING  EXEC¬ 
UTIVE  OR  AD  DIRECTOR— Seasoned,  goal 
oriented,  budget  and  bottom  line  con¬ 
scious  executive  with  strong  competitive 
background  in  dailies  and  large  suburbans. 
A  top  administrator  that  can  produce  in 
all  areas  and  also  has  depth  and  vision 
along  with  excellent  experience  and  re¬ 
liability.  Box  109.  Editor  &  Publisher. 


AGGRESSIVE  YOUNG  NEWSPAPERMAN 
with  experience  from  front  counter  to 
backshop  seeks  tough  management  post, 
any  Area.  Box  154,  Editor  &  Publisher. 


EAGER,  EXPERIENCED  and  SEASONED 
general  manager,  ad  manager,  newsman, 
editor,  photographer;  10  years  in  news¬ 
paper.  Searching  for  permanent  career 
opportunity,  in  any  one  or  all  capacities.  I 
want  to  be  involved  in  a  growing  organiza¬ 
tion.  Anxious  for  hard  work.  Will  relocate. 
C.  David  Litzenburg,  83  Oak  Manor  Dr., 
Waldorf,  Md.  20601.  Inquiries  answered 
promptly. 


CARTOONISTS 


MY  IMAGINATIVE  CART(X)NS  have  drawn 
friends  many  years.  Have  20  years  report¬ 
ing  background.  Recently  began  serious 
cartooning— sold  some  freelance.  Seek 
steady  editorial  cartooning  post.  Pay  not 
major  factor.  Any  Zone.  Box  174,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  experienced  in 
all  phases  of  circulation  business,  20,000 
to  metro,  desires  No.  1  or  2  position  in 
zone  4.  Age  43,  married,  references.  Box 
159,  Editor  &  Publisher. 


EXPERIENCED  COLLEGE  TRAINED  circu¬ 
lation  executive  fully  qualified  in  all  phases 
of  circulation  operations,  union  and  non¬ 
union  departments,  boy  and  adult  carriers, 
mailing  room,  fleet  management,  total 
market  coverage  desires  to  relocate.  Im¬ 
pressive  production  record  in  both  com¬ 
petitive  and  single  owner  markets.  Box 
164,  Editor  &  Publisher. 


YOUNG  CIRCULATOR;  Experienced  on  me¬ 
dium  sized  daily,  weekly  and  voluntary 
collect  publications.  Presently  employed  as 
promotion  manager  on  medium  sized  daily. 
Desire  to  relocate  in  manager's  position. 
Box  198,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


WORKING  AD  MANAGER  of  24,000  daily, 
very  profit-minded  with  excellent  back- 

firound  in  staff  training  and  promotion, 
ooking  for  more  responsibilities  on  a 
smaller  Midwest  paper.  Top  references. 
Box  118,  Editor  &  Publisher. 


DISPLAY  OR  CLASSIFIED  salesperson, 
excellent  background,  desires  permanent 
position  on  medium  to  small,  stable  news¬ 
paper.  Zone  9  or  8.  Box  184,  Editor  & 
Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


DISPLAY  ADVERTISING 


32,000  COLUMN  INCH  GAIN  in  1976—1 
sold  over  185,000  column  inches  in  '76. 
(37,000  column  inches  in  COLOR).  Largest 
account  was  less  than  10%  of  total.  Very 
heavy  on  ideas,  packages,  color,  making 
large  advertisers  of  small  accounts,  ads 
with  photo  flair,  specials.  BA.  Experi¬ 
enced.  Want  management  position  with 
great  challenge.  Any  Zone.  Excellent  ref¬ 
erences.  Box  48,  Editor  &  Publisher. 


DISPLAY  MANAGER— Proven  performer 
seeking  new  opportunities.  Currently  with 
industry  lineage  leader.  Zone  8  or  9.  Box 
189,  Editor  &  Publisher. 


EDITORIAL 


WRITER— Journalist,  news/sports,  report¬ 
er,  photographer,  public  relations.  Per¬ 
sonable,  aggressive,  versatile— presently 
employed  on  daily  newspaper,  but  seeking 
advancement  and  challenging  opportuni¬ 
ty.  Box  62,  Editor  &  Publisher. 


JOURNALISM  GRAD  seeks  photographer/ 
reporter  position  on  small-medium  daily. 
Experience  on  college  and  daily  newspa¬ 
pers,  including  editing  and  layout.  Avail¬ 
able  March  1.  Resume  and  clippings  on 
request.  Send  responses  to:  Marian  Ren- 
gel,  2127  St.  Germain  St.,  St.  Cloud, 
Minn.  56301.  Ph:  (612)  251-6735. 


SEASONED  daily  general  assignment 
reporter/photographer  seeks  same  or 
editor  post  or  PR  work.  Box  91,  Editor  & 
Publisher. 


REPORTER,  experience,  MA,  VDT,  cam¬ 
era.  P.  O'Brien,  1817  Chester,  E-46, 
Richmond,  Ind.  47374. 


EDITORIAL 


AWARD-WINNING  feature/soft  news  re¬ 
porter,  25,  seeks  Midwest  daily  spot.  3 
years  experience  in  community  journalism; 
6  months  specialized  magazine  back¬ 
ground.  Take  own  photogra^s.  BA  Jour¬ 
nalism.  Gail  Van  Horn,  2901  Perry  Ave.  N., 
Minneapolis,  Minn.  55422.  (612)  588- 
3933. 


WRITER-EDITOR-PHOTOGRAPHER  seek¬ 
ing  senior  position  with  business,  trade  or 
technical  magazine.  Professional  engi¬ 
neer.  Resume  and  samples  available.  Box 
119,  Editor  &  Publisher. 


25  GOOD  YEARS  left  for  award-winning 
sportswriter-photographer-editor  with  12 
years  experience  who  needs  a  change  of 
scene,  ^x  147,  Editor  &  Publisher. 


LOOKING  FOR  a  capable  woman 
sportswriter?  One  whose  freelance  articles 
have  appeared  in  a  national  sports 
magazine,  a  major  metro  newspaper  and 
several  other  dailies,  one  who  has  strung 
regularly,  but  wants  the  challenge  of  a 
full-time  job,  and  one  who  is  eager  to  bring 
her  sports  knowledge,  fresh  perspective, 
sense  of  humor  and  dedication  anywhere? 
Havea  BS in  Journalism.  Box  151,Editor& 
Publisher. 


REPORTER  with  several  years  experience, 
former  city  editor  for  small  daily,  24,  seeks 
challenging  position.  Box  143,  Editor  & 
Publisher. 


SUPER  SOB-SISTER  and  good  all-around 
reporter.  Female,  SVi  years  on  metro  daily. 
Seek  new  horizons  in  the  sun  country.  Box 
183,  Editor  &  Publisher. 


AMHERST '76  MAGNA  CUM  LAUDE  seeks 
entry-level  general  assignment/feature  re- 


EDITORIAL 


BIZ  WHIZ!  My  features  sparkle,  build  good 
will,  readership  for  business  page.  BS  De¬ 
gree,  12  years  experience.  Prefer  to  be 
business  editor  on  Sunbelt  daily.  For  sam¬ 
ples,  Box  178,  Editor  &  Publisher. 


EAST  COAST  REPORTER  and  Columnist. 
29,  with  7  years  experience  in  all  facets  of 
news  coverage,  wants  challenging  position 
with  news  publication  that  cares  about  ac¬ 
curacy  and  s^le.  Will  relocate  to  South  or 
West  Coast,  wx  181,  Editor  &  Publisher. 


YOUNG  NEWSWOMAN  award-winner  3 
years  in  field,  BA  Journalism,  features, 
general  assignment,  VDT,  now  at  25,00(} 
daily,  seeks  larger  daily.  Zones  2,  3,  5,  6. 
Box  158,  Editor  &  Publisher. 


SPORTSWRITER  in  Texas  seeking  reloca¬ 
tion  for  advancement  in  profession.  4  years 
experience  on  daily  paper,  with  coverage 
on  high  school,  college  and  pro  levels. 
Hard  working.  Box  187,  Editor  &  Publisher. 


YOUNG  SPORTSWRITER,  30, 10  years  ex¬ 
perience  in  beat  coverage  (pros,  college), 
features,  columns,  rewrite  for  600,000- 
plus  major  metro  daily;  personal  reasons 
dictate  change  to  Zones  4  or  9.  Box  138, 
Editor  &  Publisher. 


NEED  a  reporter/copy  editor?  Check  high 
honors  J-grad  with  2  years  campus  desk. 
Box  148,  Editor  &  Publisher. 


PRO  NEWSMAN,  49,  seeks  post  on  Cana¬ 
dian  daily.  Two  dependents.  Box  142, 
Editor  &  Publisher. 


SPORTSWRITER — Ex-Sport  Information 
Director  wants  daily  writing  job.  Strong 
writer  with  several  years  on  daily.  Jeff  Ru¬ 
bin,  89  Newtown  Ave.,  Norwalk,  Conn. 


EDITORIAL 


SINGLE  FEMALE,  23,  2  years  experience, 
seeks  reporter/photographer  job  Zone  1  or 
2.  Tufts  grad.  MA-Boston  University.  Na¬ 
tional  magazine,  weekly,  and  daily  experi¬ 
ence.  Box  194,  Editor  &  Publisher. 


FAMILY  EDITOR,  26,  seeks  new  spot  on 
innovative  daily.  Zone  7,  8  or  9.  Award¬ 
winning  general  news  reporter  with  talent 
in  features,  editing  and  layout.  Box  182, 
Editor  &  Publisher. 


FREELANCE 


PUBLISHED  AUTHOR  and  D.C.  reporter, 
with  investigative  flair  and  research'skills, 
will  cover  in-depth  stories,  (J.C.-New  York 
City  corridor.  (3ood  feature  style.  All  offers 
considered.  P.  0.  Box  502,  Arlington,  Va. 
22216. 


WASHINGTON  BASED  editor/writer  all 
media;  strong  travel,  science,  aero¬ 
space.  Box  197,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


INNOVATIVE,  MATURE  photojournalist 
with  BS  and  extensive  feature  and  layout 
experience  seeks  job  with  photo-oriented 
daily.  Will  relocate.  Davy  Scheffler,  P.  0. 
Box  1620,  Southern  Station,  Hattiesburg, 
Miss.  39401.  (601)  583-0532. 


PROVEN  CHIEF  PHOTOGRAPHER,  8  years 
hard  news,  sports,  features.  I  can  show 
when,  where  and  how  photos  should  be 
used.  National  and  State  Awards  portfolio. 
Interested  in  Cine  and  ENG  too.  LEW 
STAMP,  3311  Trail  Rd.,  Lawrence,  Kans. 
66044.  (913)  842-8765. 


YOUNG  AM  Sports  Editor  of  staff  of  9 
seeks  responsible  copy  editing  ppsition 
with  metro  daily.  Box  78,  Editor  & 
Publisher. 


ACCEPT  MY  CHALLENGE.  If  you  need  a 
top  young  SPORTSWRITER  possessing 
publisher  experience,  a  law  degree,  a 
jock's  inside  knowledge  and  thirst  for  the 
game  plus  entertaining  articles  done  with 
the  flick  of  a  bic,  then  write  to  Box  106, 
Editor  &  Publisher. 


DRAMA  CRITIC,  arts  and  features,  former 
European  fashion  editor  seeks  challenging 
Life  Style  staff  position.  Single,  29,  willing 
to  relocate  any  Zone  for  right  offer.  Box 
110,  Editor  &  Publisher. 


CAREER  SPORTSWRITER  wants  to  try 

business,  financial  beat.  Tired  of  jocks. 

Experienced  in  makeup.  Any  Zone.  Ph: 

(812)  339-8382.  Box  113,  Editor  & 

Publisher. 


DO  IT  ALL  Husband  and  wife  newspaper 
editorial/production  team.  Looking  to  leave 
major  metropolitan  smog  basin  Tor  small 
town  paper.  Currently  handling  state-wide 
California  tab.  Present  experience  in  edito¬ 
rial,  reporting,  photography  (Hasselblad 
and  darkroom  equipment),  cartooning, 
plus  complete  cold  type  composition  and 
pasteup.  Ad  sales  experience.  Prefer  to  re¬ 
locate  in  Zones  7,  8  or  9.  Eventual  equity 
interest  desirable.  Box  125,  Editor  & 
Publisher. 


SPORTSWRITER,  age  26,  wants  to  move 

into  spot  at  metro  daily.  Award-winner  past 

2  years.  Features,  columns,  game  cover¬ 

age  done  with  flash.  Can  write  as  well  as 
anyone  on  your  staff.  Excellent  references. 

Box  132,  Editor  &  Publisher. 


VERSATILE  DESKMAN,  41,  currently 
handling  family  business,  wants  to  join 
medium  or  large  daily  in  mid-Atlantic  re¬ 
gion.  More  than  15  years  of  rim,  slot  and 
wire  experience  with  2  metropolitan 
dailies.  Stable  personality,  serious 
minded.  Interested  in  long-term  employ¬ 
ment  on  or  off  the  rim.  Degree  and  good 
references.  Box  115,  Editor  &  Publisher. 


PRO,  26,  any  job,  any  Zone.  Has  been 
regional  and  copy  editor,  government  and 

feneral  reporter,  political  aide.  Box  167, 
ditor  &  Publisher. 


IRONSIDE  seeks  different  beat.  Employed 
reporter/copy  editor,  30  has  yen  for  new 
challenges  with  Fourth  Estate.  BS  Jour¬ 
nalism.  SPJ-SDX.  Will  relocate.  Box  135. 
Editor  &  Publisher. 


porting  slot.  Very  strong  print  background; 
served  time  as  Capitol  Hill  reporter  for  na¬ 
tionally  sydicated  columnist.  Eager  to 
work,  anxious  to  leave  home.  Good  catch. 
Any  Zone.  Box  186,  Editor  &  Publisher. 


WANTSTORETURNTONEWSPAPERING- 
Former  associate  editor  of  major  metro, 
former  chief  editorial  writer  of  major  metro, 
former  founding  editor  of  major  monthly 
magazine,  former  feature  syndicate  rep 
wants  to  return  to  newspapering  in  any  ca¬ 
pacity  on  metro,  or  executive  capacity 
on  30,000  or  under.  Box  185,  Editor  & 
Publisher. 


VETERAN  EDITOR  and  layout  man  in  early 

40s,  last  10  years  with  one  of  Top  Ten 

dailies,  wants  news  editor,  city  editor  or 

copy  editor  position  with  Zone  4  daily  re¬ 

moved  from  pandemonium  of  metropolitan 
sprawl.  Experienced  on  VDT,  hot  type,  cold 
type.  Prefer  Saturday,  Sunday  off  to  spend 
with  family  and  hobbies  too  long  neg¬ 
lected.  You'll  get  your  money's  worth,  ^x 
179,  Editor  &  Publisher. 


1975  UPl  Investigative  Reporting  Award- 
Winner  whose  efforts  led  to  November, 

1976  conviction  of  nursing  home  group  on 
Medicaid  fraud  charges  and  Pulitzer 
nomination,  seeks  writing  job.  Steve 
Rothman,  140  N.  8th  Ave.,  Des  Plaines, 
III.,  60016.  (312)  824-6006. 


NEWSMAN-LAWYER— Spring  law  school 

graduate  with  solid  newsroom  credentials 

would  like  to  help  cover  the  legal  system  in 

depth,  beyond  show  trials  and  press  re¬ 

leases.  Zone  5  preferred.  Box  163,  Editor 
&  Publisher. 


YOU  NAME  IT,  I'LL  DO  IT.  Editor,  35,  de¬ 
gree,  well  traveled,  looking  for  small  to 
medium  daily.  Conscientious,  talented. 
Zones  1,  2,  7,  8,  9.  Box  145,  Editor  & 
Publisher. 


RECENT  BA  JOURNALISM  with  commer¬ 
cial  rrewspaper  training  seeks  entry  repor¬ 
ter  opportunity.  Resume,  clips.  Zone  2  or 
4.  Box  169,  Editor  &  Publisher. 


THOUGHTFUL  COLUMBIA  J-Grad,  26, 
with  4  years  newspaper,  magazine,  free¬ 
lance  and  international  experience  seeks 
editing/reporting  Job  in  Washington,  D.C. 
area  or  Zone  2.  Box  172,  Editor  & 
Publisher. 


EDITOR  with  2  years  executive  experience 
on  small  daily  seeks  position  as  editor  or 
reporter  on  larger  paper.  Tenacious  fact¬ 
finder  who  can  also  layout  eye-catching 
pages.  Zone  9  preferred.  Box  149,  Editor 
&  Publisher. 


06851.  (203)  846-9205. 

FEMALE  PHOTOGRAPHER,  23,  4  years 
experience,  former  chief  photographer  for 
group  of  Midwest  papers  seeks  Zone  1  or 

2.  Also2  solid  years  reporting.  Best  of  both 
worlds.  T ufts/Museum  School  of  Fine  Arts 
grad.  MA-Boston  University.  Shows  to  cre¬ 
dit.  National  magazine,  weekly,  and  daily 
experience.  Box  191,  Editor  &  Publisher. 

AWARD-WINNING  COLLEGE  JOUR¬ 
NALIST,  December  1976  Uniyersity  of 
Georgia  grad.  Phi  Beta  Kappa,  seeks 
chance  to  prove  herself  in  newsroom  of 
small  or  medium-sized  daily.  Experience  as 
everything  from  staff  writer  to  news  editor 
of  respected  collegiate  daily.  Will  relocate 
in  any  Zone.  Jane  B.  Singer,  5060  Powers 
Ferry  Rd.  N.W.,  Atlanta,  Ga.  30327;  (404) 
255-0062. 

PHOTO  EDITOR— Extensive  photography 
and  graphic  design  background,  with 
ability  to  shoot,  create  layouts  and  edit 
photographic  material.  Box  196,  Editor  & 

Publisher. 

SPORTSWRITER:  8  years  experience, 
award-winner  several  times.  Have  staffed 

preferred.”Box  165,  Editor  &  Publisher.  ' 

PRODUCTION 

TOP  COPY  EDITOR,  28,  seeks  a  future.  5 
years  solid  experience.  Currently  with 
35,000  PM  daily,  using  V()Ts.  Know  way 
around  paper  and  have  progressive  ideas 
about  how  to  handle  local  copy.  Want  city 
or  news  editorship,  assistant  managing 
editor  or  top  copydesk  post.  Box  152, 

COMPOSING/PRODUCTION  supervisor, 
proven  ability  and  experience.  12  years 
composing  management,  cold  type  com¬ 
puter  environment  on  30,000  circulation 
daily.  Age  48,  married,  family.  Box  116, 

Editor  &  Publisher. 

REPORTER— Recent  journalism  grad,  27, 
wants  general  assignment  reporting  job  in 
California  or  St.  Louis  area.  Hard  worker, 
good  references.  Box  146,  Editor  & 
Publisher. 

Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box  168, 

Editor  &  Publisher.  1 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Newspaperlbroadcast  challenges 


In  view  of  the  large  number  and  com¬ 
plexity  of  various  challenges  to  news¬ 
paper/broadcast  combinations,  both  at 
the  Federal  Communications  Commis¬ 
sion  and  in  the  courts,  and  including  peti¬ 
tions  by  the  Antitrust  Division  of  the  Jus¬ 
tice  Department,  ANPA’s  Communica¬ 
tions  Counsel  Aloysius  B.  McCabe  has 
prepared  a  summary  of  the  current  status 
of  those  proceedings. 

Ownership  by  35  newspapers  of 
broadcast  facilities  in  their  markets  are 
involved. 

McCabe's  report  to  ANPA  follows: 
Docket  No.  18110:  The  U.S.  Court  of 
Appeals  for  the  District  of  Columbia  Cir¬ 
cuit  heard  oral  argument  on  the  numer¬ 
ous  appeals,  including  the  appeal  filed  by 
ANPA,  from  the  FCC’s  January  1975 
decision  adopting  newspaperAjroadcast 
cross-ownership  regulations  on  Sept.  17, 
1976.  The  entire  rulemaking  proceeding 
is  now  under  consideration  by  a  panel  of 
the  court. 

Starting  late  in  1973  and  continuing 
into  1975,  the  Antitrust  Division  of  the 
Justice  Department  filed  substantially 
identical  petitions  requesting  denial  of 
license  renewals  for  nine  newspaper- 
affiliated  radio  and  broadcast  stations  in 
eight  of  the  country’s  major  television 
markets.  To  date,  all  but  one  of  these 
petitions  have  been  denied  by  the  FCC. 
One  of  the  denials  has  been  appealed  by 
the  Justice  Department  to  the  Court  of 
Appeals  in  Washington.  The  nine  cases 
instituted  by  the  Justice  Department  and 
their  present  status  is  as  follows: 

/.  Des  Moines:  A  Justice  Department 
petition  against  the  stations  affiliated 
with  the  Des  Moines  Register  was  denied 
by  the  FCC  in  January  1976  on  the 
ground  that  adequate  steps  were  taken 
by  the  ownership  to  separate  actual  con¬ 
trol  of  the  newspaper  from  the  broadcast 
stations.  The  Justice  Department  did  not 
appeal  this  determination,  and  the 
licenses  have  been  renewed. 

2.  Minneapolis:  A  Justice  Department 
petition  to  deny  renewal  for  the  WCCO 
radio  and  television  stations  formerly 
owned  jointly  by  the  Minneapolis 
Tribune  and  the  Bidder  group,  was,  in 
effect,  withdrawn  when  the  ownership 
interests  of  Cowles  and  Bidder  were 
transferred  to  third  parties.  The  licenses 
have  been  renewed  without  Justice  De¬ 
partment  objection. 

3.  Topeka:  A  Justice  Department  peti¬ 
tion  to  deny  renewal  of  the  broadcast 
stations  licensed  to  Stauffer  Publications 
in  Topeka  was  denied  by  the  FCC  in 
June  1976.  The  Justice  Department  noted 
a  timely  appeal  and  the  case  is  pending 
before  the  District  of  Columbia  Circuit. 
By  agreement  of  all  parties,  the  briefing 
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schedule  has  been  postponed  until  after  a 
decision  in  the  Docket  No.  18110  ap¬ 
peals.  The  ANPA  Board  of  Directors 
has  authorized  the  filing  of  a  brief 
amicus  curiae  urging  affirmance. 

4.  Fresno:  A  Justice  Department  peti¬ 
tion  to  deny  renewal  of  the  broadcast 
licenses  of  the  affiliate  of  the  Fresno  Bee, 
owned  by  McClatchy  Newspapers,  was 
denied  by  the  FCC  in  October  1976.  The 
Justice  Department  did  not  take  an  ap¬ 
peal  from  this  order.  However,  a  com¬ 
peting  application  against  the  television 
renewal  has  been  filed  and  is  still  pend¬ 
ing. 

5.  Salt  Lake  City:  A  Justice  Depart¬ 
ment  petition  to  deny  renewal  of  the 
licenses  for  the  stations  affiliated  with 
the  Salt  Lake  Tribune  was  denied  by  the 
FCC  Dec.  14,  1976. 

6.  St.  Louis:  Two  separate  Justice 
Department  petitions,  directed  against 
the  renewal  applications  of  the  television 
stations  affiliated  with  the  Pulitzer  and 
Newhouse  publications  in  St.  Louis  were 
denied  by  the  FCC  on  the  same  day  as 
the  Salt  Lake  City  petition. 

7.  Milwaukee:  The  Justice  Depart¬ 
ment  petition  to  deny  renewal  of  the 
Milwaukee  Journal's  radio  and  television 
stations,  filed  in  November  1973,  was 
denied  by  the  FCC  Dec.  15,  1976. 

8.  Spokane:  The  FCC  has  not  yet 
acted  on  a  Justice  Department  petition  to 
deny  renewal  of  the  radio  and  television 
stations  in  Spokane,  Wash.,  affiliated 
with  that  city’s  daily  newspapers. 

In  addition  to  the  Justice  Department 
petitions,  a  number  of  objections,  both 
formal  and  informal,  have  been  filed  by 
local  citizens’  groups  against  news¬ 
paper-affiliated  broadcast  stations  in 
several  television  markets.  The  status  of 
these  petitions  is  as  follows: 

1.  Bluefield,  W.  Va.:  In  May  1976  the 
FCC  denied  a  petition  by  a  local  citizens’ 
group  objecting  to  renewal  of  the  license 
for  the  televition  station  affiliated  with 
the  Daily  Telegraph  in  that  city.  In  De¬ 
cember  1976,  after  unsuccessfully  trying 
to  persuade  the  FCC  to  reconsider  this 
action,  the  group  appealed  the  decision 
to  the  Court  of  Appeals  in  Washington, 
D.C.,  where  it  is  pending. 

2.  Syracuse:  The  Syracuse  Coalition, 
by  formal  petition,  objected  to  two  suc¬ 
cessive  applications  for  renewal  of  the 
Newhouse  television  license  in  Syra¬ 
cuse.  The  first  petition,  based  on  alleged 
equal  employment  violations  and  other 
charges  including  media  concentration, 
was  denied  in  May  1976.  This  action  was 
appealed  to  the  Court  of  Appeals  where 
the  case  was  argued  in  September  1976 
shortly  after  the  oral  argument  in  Docket 
No.  181 10.  On  Dec.  15  the  FCC  denied  a 


second  petition  by  the  same  group 
against  the  most  recent  renewal  of  the 
WSYB-TV  license  (with  Commissioners 
Hooks  and  Fogarty  dissenting).  The  peti¬ 
tion  was  based  solely  on  “media  con¬ 
centration”  grounds. 

3.  Birmingham:  On  May  7,  1976,  the 
FCC  denied  a  petition  by  a  citizens’ 
group  objecting  to  renewal  of  the  New¬ 
house  television  license  in  Birmingham. 
This  decision  was  appealed  to  the  Court 
of  Appeals  in  Washington,  D.C.,  in  De¬ 
cember  1976  after  the  group  was  unsuc¬ 
cessful  in  persuading  the  FCC  to  recon¬ 
sider  its  action. 

4.  Atlanta:  In  March  1976  the  Atlanta 
branches  of  the  ACLU  and  the  NAACP 
filed  a  petition  seeking  denial  of  the  Cox 
radio  and  televition  licenses  on  numer¬ 
ous  grounds,  including  the  alleged  exis¬ 
tence  of  an  undue  control  of  the  Atlanta 
area’s  mass  media.  This  petition  is  pend¬ 
ing  before  the  FCC. 

5.  Lancaster,  Pa.:  A  women’s  group 
has  requested  the  FCC  to  deny  license 
renewal  for  the  newspaper-affiliated 
television  station  owned  by  the  Steinman 
family,  which  also  owns  the  city’s  only 
daily  newspapers — Intelligencer  Journal 
(morning).  New  Era  (evening)  and  Sun¬ 
day  News — in  Lancaster.  In  December 
1976  the  FCC  approved  the  sale  of  the 
Steinman  radio  station  in  Lancaster  to 
third  parties.  However,  the  FCC  also  or¬ 
dered  a  hearing  on  the  several  applica¬ 
tions  of  the  television  station  because  of 
“anticompetitive”  charges  against  it  and 
the  affiliated  newspapers. 

6.  St.  Louis  and  Spokane:  In  two  of 
the  markets  where  the  Justice  Depart¬ 
ment  has  filed  petitions,  separate  objec¬ 
tions  also  have  been  submitted  by  pri¬ 
vate  parties  on  media  concentration 
grounds.  In  St.  Louis,  a  citizens’  group 
joined  the  Justice  Department  in  urging 
denial  of  the  Pulitzer  and  Newhouse 
television  license  renewals,  and  this  ob¬ 
jection  was  denied  by  the  FCC  at  the 
same  time.  A  petition  for  reconsideration 
of  this  denial  was  filed  with  the  FCC 
Dec.  13,  1976,  by  the  Citizens’  group.  In 
Spokane,  an  informal  objection  to  re¬ 
newal  of  the  Cowles  radio  and  television 
licenses  recently  has  been  filed  by  a  col¬ 
lege  student.  This  informal  objection  is 
pending  before  the  FCC. 

In  its  final  decision  in  Docket  No. 
18110,  the  FCC  ordered  divestiture  by 
Jan.  1,  1980,  of  newspaper/broadcast 
combinations  in  16  small  markets  where 
it  purported  to  find  “egregious”  news¬ 
paper/broadcast  combinations. 

The  television  stations  involved  are  in 
Anniston,  Ala..  Albany,  Ga.,  Mason 
City,  Iowa,  Meridian,  Miss.,  Watertown, 
N.Y.  Texarkana,  Texas,  and  Bluefield, 
W.  Va.  The  radio  stations  involved  are  in 
Hope,  Ark.,  Effingham  and  Macomb, 
111,,  Arkansas  City,  Kan,,  Owosso, 
Mich.,  Norfolk,  Neb..  Findlay,  Ohio, 
(Continued  on  page  36) 
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INFORMATION  LIKE  THIS 
is  at  your  fingertips  in  the 
1977  EDITOR  &  PUBLISHER 
MARKET  GUIDE 

For  over  50  years  marketing  executives  have 
depended  on  the  EDITOR  &  PUBLISHER  | 

MARKET  GUIDE  because  it  is  the  only  single 
source  of  information  on  14  key  factors  for 
making  marketing  decisions. 

The  new  1977  edition  brings  you  up-to-date 
facts  you  need  for; 

•  Market  planning  and  selection 

•  Planning  advertising  programs 

•  Setting  sales  quotas 

•  Selecting  chain  store  locations 

•  Planning  merchandising  programs 

•  Selecting  plant  and  warehouse  locations 


7,000  MARKETING  EXECUTIVES  1 
DEPEND  ON  IT 

Among  the  marketing  executives  who  use  this  I 
fact-filled  guide  year  after  year  are: 

•  70%  of  major  newspaper  advertisers 

•  80%  of  top-billing  advertising  agencies 

•  The  FORTUNE-500  big  corporations 

•  Chain  store  organizations  with  45,000  stores 

•  60  department  store  chains  with  over 

15,000  stores 

•  73  big  supermarket  chains  with  1 9,000  stores 

•  63  big  restaurant  chains  with  9,000  outlets 

•  The  big  land  developers  and  real  estate  firms 

•  PLUS;  major  university,  business  and 

public  libraries. 

Use  the  handy  coupon  on  right  to  order  your  i 
copy  now . . .  and  start  benefitting  from  the  use  I 
of  this  valuable  statistical  data  source  in  your  J 
planning  for  the  year  ahead.  The  new  edition  is  I 
limited  and  it  will  not  be  reprinted. 


BRIDGETON.  N.I.  I 

J  Cent.al' 
0.  N  J  ,  Ga-d." 

SeCoach«ay 


FOR  QUICK 
REFERENCE . . . 

The  EDITOR  &  PUBLISHER 
MARKET  GUIDE  brings  you  up-to-date 
data  for  1,500  newspaper  markets 
on  these  14  key  factors: 

•  Locations  •  Principal 

•  Transportation  industries 

•  Households  •  Climate 

•  Banks  and  Bank  •Tap  Water 

deposits  •  Shopping  Centers 

•  Electric  Meters  •  Retaii  outlets 

•  Passenger  auto  •  Newspaper 

registrations  circulation 

PLUS: 

Tables  of  1977  estimates  on  population,  income, 
households,  farm  income  in  9  categories  for 
all  states  and  provinces  in  all  U.S.  counties  and 
cities  where  daily  newspapers  are  published. 

List  of  standard  U.S.  Statistical  Metropolitan  areas. 
Complete  directory  of  national  newspaper 
representatives  with  personnel. 

Exclusive  Market  Guide  maps  showing  location 
of  all  U.S.  and  Canadian  daily  newspaper  cities. 

MORE  USEFUL  MARKET  DATA  THAN  YOU’LL  FIND 
IN  ANY  OTHER  SINGLE  MARKETING  SOURCE! 

Market  Guide  Department 

■  EDITOR  &  PUBLISHER 

850  Third  Avenue,  New  York,  N.Y.  10022 

Please  send  us: 

_ copies  at  $25  each  (One  to  four  copies) 

_ _ copies  at  $22  each  (Five  or  more  copies) 

□  Payment  enclosed 

(We  pay  postage  and  handling  charges) 

□  Bill  us 

(Postage  and  handling  charges  will  be  added.) 


[  UnZ*’  1„; 

f  5  17  40  "V 

18-44  Ur 

<5^64  155  /or 

roi«i  *’  U 

474 


m? 


I 

I  ^ulomotNIes 

I 

'  row  Sales 


INDIANA 


,  '975 

(Sf  ftv>.  ,  197$ 

~ — oS),  *,*'"*» 

I .  ■ —  *01  , . 


Over  500 

of  exclusive  information^ 

$25  per  copy 

$22  each 
on  order  of  5 
or  more  copies^ 


Company 


I  City _ State _ Zip 

WANT  FASTER  SERVICE? 

Just  phone  212-  PL-2-7050  and  we'll  rush 
your  copies  to  you  and  bill  you  later. 


Good  Morning, ^1,2, 3^4, 5, 6,7ancl 
So  Long  to^8,9  and  K)  from  the  new^S, 
Denvers  Rocky  Mountain  News.  ATab 
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from  1975'sNumbeNl.  Atabloid. 
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WE  RAN  this  ad  as  a  back 
cover  of  Editor  &  Publisher. 
January  24,  1976.  calling 
attention  to  the  rapid, 
competitive  growth  of 
Denver's  great  morning 
tabloid.  Now.  with  1975 
Media  Records  linage  figures 
available,  we  find  the  News 
impressively  positioned,  and 
surrounded  by  most 
impressive  newspapers. 


Denver 


WE  INTEND  to  maintain 
our  professional  ranking, 
perhaps  even  gain  a  notch, 
or  two,  in  1976. 
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Denver 

Kooky  Mountain 

a  Scripps  Howard  newspaper 


We  ran  this  ad  as  a  back  cover  of 
Editor  &  Publisher,  March  13, 
1976,  calling  attention  to  the 
rapid,  competitive  growth  of 
Denver's  great  morning  tabloid. 
Now  with  Media  Records  linage 
figures  available  for  the  first  10 
months  of  1976,  we  find  the  News 
positioned  even  more  impres¬ 
sively  and  surrounded  by  most 
impressive  newspapers.  We  intend 
to  maintain  our  professional 
ranking;  planning  a  one-notch 
gain,  maybe  two,  in  1977. 


Media  Records  measured  these  papers  and  this  is  what  they  found! 
DAILY  (6  Day)  MDRNING  DR  EVENING  NEWSPAPERS 
Ranked  by  full-run  advertising-10  months,  1976 


1.  Los  Angeles  Times  45,653,000 

2.  San  Jose  Mercury  (M)  42,487,000 

'3.  Washington  Post  (M) 

(8/2/76)  41,815.000 

'4.  Houston  Chronicle  (E) 

(7/1/75)  39,760,000 

^5.  Miami  Herald  (M)  (3/3/75)  39,412,000 
^6.  Fort  Lauderdale  News  (E) 

(5/12/75)  34,785,000 

7.  Dallas  News  (M)  (12/29/75)  34,445,000 

8.  DENVER  ROCKY 

MOUNTAIN  NEWS (M) (6-TAB)  34,067,000 


9.  San  Jose  News  (E)  34,050,000 

10.  Houston  Post  (M)  (7/1/75)  33,839,000 

1 1.  Atlanta  Journal  (E)  33,614,000 

12.  Chicago  Tribune  (M) 

(7/1/75)  32,024,000 

13.San  Diego  Tribune  (E)  31,839,000 

'14.  Dallas  Times  Herald  (E) 

(12/29/75)  31,251,000 

15.  Atlanta  Constitution  (M)  30,419,000 

16.  Milwaukee  Journal  (E)  30,281,000 

77.  Denver  Post  (E)  (10/6/75)  29,533,000 


-Conversion  to  8-coiumn  page.  Date  of  conversion  in  parentheses. 


We're  tabloid,  and  the  only  one  on  this  list. 


Denver 
Rocky 
Mountain 
News 

a  Scripps-Howard  newspaper 
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